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CALENDAR 


FEBRUARY 

20- 22  Inland  Press  Association  Weekly  Newspaper 

Publishers  Conference,  Embassy  Suites,  Phoenix 
North,  Phoenix,  Ariz. 

21- 23  Great  Lakes  Newspaper  Production  Conference, 

Hyatt  on  Capitol  Square,  Columbus,  Ohio 
23-26  Inland  Press  Association  Key  Executives  Conference, 
Pointe  Hilton  Resort  atTapatio  Cliffs,  Phoenix, Ariz. 

26- 3/1  American  New'spaper  Layout  Managers  Association 

Annual  Convention,  Menger  Hotel,  San  Antonio,Texas 

27- 28  MDDC  Press  Association  Annual  Winter  Convention, 

Tidewater  Irm,  Easton,  Md. 

MARCH 

2-5  SNA  1997  Spring  Publishers’  Conference,  the  Buttes 
Resort,Tempe,Ariz. 

6-9  Investigative  Reporters  and  Editors/National  Institute 
for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13-16  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Wmter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 
19-21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  Washington  on  Capitol 
Hill,  Washington,  D.C. 

23-26  NAA  Cooperative  Marketing  &  Sales  Conference,  the 
Long  Beach  Hilton,  Long  Beach,  Calif. 

APRIL 

5  Institute  on  Coverage  Of  Disasters  and  Tragedies, 
University  of  Central  Oklahoma,  Edmond,  Okla. 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,  Washington,  D.C. 

18  New  Jersey  Press  Association  Spring  Conference, 

Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  Yoric  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen, 

Barcelona,  Spain 

4-7  International  Newspaper  Marketing  Association  67th 

Aimual  Conference,  the  Biltmore  Hotel,  Los  Angeles 
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STOCK  TABLES 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

2/18/97 

2/11/97 

2/20/96 

A.H.  Belo  Corp.  (NY) 

37.375 

36.625 

35.000 

American  Media  Inc.  (NY) 

3.50 

5.750 

4.125 

Central  Newspapers  Inc.  (NY) 

46.750 

46.500 

35.500 

Dow  Jones  &  Co.  Inc.  (NY) 

40.750 

40.875 

39.000 

Gannett  Co.  Inc.  (NY) 

83.000 

80.375 

66.125 

Gray  Comm.  Sys.  (NY) 

19.875 

19.875 

19.875 

Harte-Hanks  Comm.  (NY) 

27.125 

27.625 

21.750 

Hollinger  International  (NY) 

11.250 

10.750 

10.125 

Knight-Ridder  Inc.  (NY)## 

40.125 

39.375 

33.438 

Lee  Enterprises  Inc.  (NY) 

23.875 

23.375 

21.375 

McClatchy  Newspapers  Ir^.  (NY)***  24.875 

24.875 

18.100 

Media  General  Inc.  (AM) 

31.375 

30.625 

35.500 

New  York  Times  Co.  (AM) 

43.500 

42.250 

28.375 

Providence  Journal  (NY)# 

32.250 

31.750 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

48.250 

47.375 

36.094 

E.W.  Scripps  Co.  (NY) 

37.000* 

35.875* 

26.334* 

Times  Mirror  Co.  (NY) 

52.500 

48.250 

35.250 

Tribune  Co.  (NY)## 

41.875 

39.625 

33.375 

Washington  Post  Co.  (NY) 

353.000 

335,375 

287.500 

#  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4  for  3  stock  split  as  of  1 1/1/96 
’**  Adjusted  for  5  for  4  stock  split 

#  Initial  Public  Offering  6/24/96 

#  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

2/18/97 

2/11/97 

Hollinger  Inc.  (a) 

12.900 

12.800 

11.125 

News  Corp.  Ltd.  (c) 

20.625 

20.375 

21.625 

Pearson  Ltd.  (b) 

7.510 

7.490 

7.050 

Quebecor  Inc.  Class  A  (a) 

25.500 

25.600 

22.875 

Reuters  Holdings,  ADR  (c) 

64.000 

62.125 

61.125 

Southam  Inc.  (a) 

21.500 

20.750 

14.500 

Thomson  Corp.  (a) 

28.250 

27.950 

20.125 

Toronto  Sun  Publishing  Corp.  (a) 

15.950 

15.950 

13.250 

Torstar  Corp.  (a) 

37.000 

32.900 

23.750 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 
jc)  Quotes  are  in  U.S.  dollars 


Prepared  for  E8P  by  Schroder  Wertheim  &  Co.  Inc. 
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Let  the  Scarborough  Newspaper  Team  Work  For  You! 


Steve  Seraita 
John  Timberlake 
Gregg  Lindner 
Gary  Seidner 
Gary  Meo 
Natalie  Karaban 
Joseph  Lafferty 
Julie  O’Donnell 


Senior  Vice  President  Print  Media 
Senior  Vice  President  Print  Sales,  Eastern  Region 
Senior  Vice  President,  Director  of  Research 
Senior  Vice  President,  General  Manager 
Vice  President  Print  Sales,  Western  Region 
Marketing  Manager,  Print  Media 
Special  Projects  Consultant 
Market  Research  Analyst 


(212)  789-1481 
(212)  789-3562 
(212)  789-1273 
(212)  789-3553 
(512)  250-2206 
(212)  789-3543 
(561)  747-8827 
(770)  551-1402 


Scarborough  Research 


Bureaus  In  Cuba 


The  CUNTON  administration  has  taken  the  first  step 
(see  story,  p.1 1)  toward  removing  the  ridiculous  embargo 
preventing  U.S.  news  media  from  operating  bureaus  in 

Cuba. 

Since  1969,  journalists  have  been  permitted  to  visit  Cuba  —  on 
a  case-by<ase  basis  —  temporarily  with  special  visas.This  is  the 
first  time  since  then  that  the  U.S.  government  has  lifted  the  restric¬ 
tions. 

However,  the  administration’s  action  is  not  reciprocal.  It  has  not 
said  it  will  permit  Cuba  to  establish  U.S.  news  bureaus. 
Nevertheless,  the  move  puts  the  ball  squarely  in  Castro’s  court.  So 
for,  he  has  granted  only  one  news  organization  —  Cable  News 
Network  —  permission  to  open  an  office  there.Ten  other  news 
organizations  had  been  trying  to  get  Cuban  permission  when  the 
U.S.  State  Department  just  last  week  authorized  them  to  set  up 
news  operations  in  Havana.  The  only  question  is  which  ones,  if  any, 
will  be  admitted. 

If  Castro  decides  to  play  favorites  and  choose  based  on  political 
reasons,  then  the  individual  news  organizations  will  have  to  decide 
whether  they  want  to  be  used  in  such  a  game. 

The  right  of  the  U.S.  press  to  cover  news  abroad  without  inter¬ 
ference  by  our  own  government  —  or  the  host  government  — 
should  transcend  international  politics.  The  administration’s  action, 
while  a  step  in  the  right  direction,  solves  only  part  of  the  problem. 
Washington  has  granted  “special  licenses”  to  the  10  news  organiza¬ 
tions  that  requested  them.  We  would  like  to  see  the  State 
Department  discontinue  the  use  of  the  words  “special  license.”A 
free  press  shouldn’t  be  “Ucensed”  by  this  or  any  government  to 
do  anything. 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  \S84;  Newspaperrtom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901 ;  Advertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  ion  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  icxt  ii7| 
Co-Publisher, 

CirculaUon/Production  Christopher  Phillips  ica  ii6i 

Executive  Editor  John  P.  ConsoU  icxi  22S| 

Senior  Editor  George  Gameau  ion  2231 

Associate  Editors  David  Astor  icn  2261 
Jodi  B.  Cohen  ion  2291 
Stacy  Jones  10112281 
Laura  Reina  ion  2221 
Jim  Rosenberg  loa  2241 

Midwest  Editor  Mark  Fitzgerald 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  ion  2301 

Art  Director  Hector  W.  Marrero  1002211 
Art/Graphic  Assistant  Lery  Chan 
Editorial 

Production  Manner  Robert  Rivera  |oo  2201 

Vice  President  Advertising  Michael  J.  Dardano  ion  iss) 

Sales  Representatives  James  F.  Hoos  too  16O} 

(New  York)  Joanne  Koenigsberg  too  issi 
Betsy  Maloney  ion  1591 

Central  Regional 

Advertising  Manager  Anthony  R.  George 
(Chics^) 

Sales  Representative  Richard  H.  Henrichs 
(Chicago) 

Western  Regional 

Advertising  Manager  Michael  Rogers 
(San  Francisco) 

Production  Manner  Carol  Blum  loo  1661 

Brian  C.  Ogden,  Assistant  loa  issi 

Classified 

Advertising  Manager  Shawn  Olson  ion  293| 

Hazel  Preuss,  Assistant  ion  29SI 

Circulation 

Marketing  Director  David  Williams  loa  2301 
Fulfillment  Manner  Marlene  Hazzard  [on  2801 
Information  Services  Shqipe  Malushi  loa  3311 
PromoUon  Manager  Lawrence  J.  Bumagiel  loa  isoi 

Denniston  Brown,  Assistant  icn  I3i| 
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General;  11  W.  19th  St..  New  York,  NY  10011;  (212)675-4380;  fox: 
Editorial  (212)  691-7287;  Advertising  (212)  929-1259;  Circulation  (212) 
691-6939.  Corporate  e-mail:  edpub<9mcdiainfo.com;  Web  Site:  http:// 
www.mediainfo.com. 

Chicago:  8  S.  Michigan  Ave.,  Suite  1601,  Chicago,  IL  60603;  (312)  641- 
0041;  fox  (312)  641-0043.  Mark  Fitzgerald,  Editor;  Richard  H.  Henrichs, 
Sales  Representative;  Anthony  R.  George,  Central  Regional  Advertising 
Manager. 

Washington:  National  Press  Building,  Suite  1 128,  Washington,  DC  20045; 
(202)  662-7234;  fax  (202)  662-7223.  Debra  Gersh  Hernandez,  Editor. 

Palo  Alto:  101  Alma  Street,  #405,  Palo  Alto,  CA94301;(415)  322-7178;  fox 
(415)  322-7178.  M.L.  Stein,  Editor. 

San  Francisco:  20993  Foothill  Blvd  ,  Suite  7 1 9,  Hayward,  CA  94541;  (5 10) 
888-9640;  fax  (510)  886-4095;  e-mail  miker@mediainfo.com.  Michael 
Rogers,  Western  Regional  Advertising  Manager. 
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Microfilm  copies  of  Editor  &  Publisher  are  availaUe  in  16mm  microfUm,  35  mm 
microfilm  and  105mm  microfiche  horn  University  Microfilms  International,  300 
N.  Zeeb  Rd.,  Ann  Arbor,  MI  48106.  Printed  in  USA. 

Voi.  130.  No.  8,  February  22. 1997,  Editor  &  Publisher.The  Fourth  Estate  OSSN: 
0013-094X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial 
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postage  paid  at  New  York,  N.Y,  and  additional  mailing  offices.  Printed  at  William 
Byrd  Pr^  Inc.,  Richmond,  Va.  23228.  Titles  patent^  and  registered  and  con¬ 
tents  copyrighted  1996  by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved.  Armual 
subscription  $65  in  the  United  States  and  possessions  and  in  Canada.  All  other, 
$125.  No  claims  for  back  issues  honored  after  one  year. 

Postmaster:  Send  change  of  address  to  Editor  &  Publisher  Co.,  11  West  19th 
Street,  New  York,  N.Y.  lOOll. 
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React  publishes 
serious  news 

For  AMY  WU,  the  freelance  writer  of 
“Why  Young  People  Are  Tuning  Out 
The  News”  Jan.  25,  “Shop  Talk,”  p. 

48)  to  imply  that  react  magazine  does 
not  publish  “serious  news”  suggests  she 
is  unfamiliar  wdth  our  magazine. 

She  also  seems  to  be  under  the  misap>- 
prehension  that  lively,  colorful  graphics  arc 
incompatible  wdth  good  reading  material. 

Recent  issues  of  react  have  con¬ 
tained  articles  on  the  exploitation  of 
child  labor,  invasion  of  privacy,  censor¬ 
ship,  drunken  driving,  anorexia,  drug 
abuse,  racial  and  ethnic  tensions,  and 
Bosnia,  to  cite  a  few.  This  is  serious, 
informative  material,  enhanced  by  bold 
and  interesting  illustrations. 

Newspaperdom* 

50  YEARS  AGO . . .  Taking  the  advice 
of  research  consultants  hired  last  year, 
the  board  of  directors  of  the  American 
Newspaper  Publishers  Association 
voted  to  establish  a  research  program, 
with  a  full-time  administrator,  to 
improve  the  physical  appearance  of 
new^papers.The  first  priority  was  to 
upgrade  the  quality  of  press  plates 
and  blankets.The  board  also  recom¬ 
mended  an  ANPA  laboratory  equipped 
with  an  experimental  press. 

Milton  Murray,  president  of  the 
American  Newspaper  Guild,  and 
William  Rodgers,  secretary,  have  start¬ 
ed  a  fight  to  eliminate  Communistic 
influences  from  the  union. 

The  National  Labor  Relations  Board 
upheld  the  right  of  the  St.  Petersburg 
Times  to  replace  striking  members  of 
the  International  Typographical  Union. 

In  an  effort  to  break  the  144-day 
strike  at  his  four  newspapers  in 
Springfield,  Mass.,  pubUsher  Sherman 
Bowles  took  the  wheel  of  a  delivery 
truck  to  help  distribute  papers  and 
was  arrested  for  driving  without  a 
license. 

From  Editor  &  Pubusher 
February  22,  1947 


Our  weekly  “Everyday  Heroes”  col¬ 
umn  highlights  teens  who  are  feeding 
the  hungry,  helping  the  elderly  poor, 
promoting  raci^  unity,  preserving  the 
environment  and  performing  numerous 
other  exemplary  endeavors.  Of  course, 
we  also  publish  articles  on  fashion, 
entertainment,  sports,  and  personalities 
because  our  readers  are  also  interested 
in  reading  about  those  subjects. 

The  more  important  thing  is  that 
they  are  reading  —  4.6  million  of  them. 
As  you  know,  react  was  developed 
specifically  to  encourage  a  new  genera¬ 
tion  of  newspaper  readers,  and  the 
publishers  who  are  distributing  it  seem 
to  feel  we  are  doing  just  that. 

When  we  launched  react  a  year  ago, 
we  were  in  75  newspapers.  We  are 
now  in  nearly  130  papers  and  adding 
more  each  week.  The  young  readers  of 
these  newspapers  are,  thankfully,  not 
“tuning  out  the  new^.” 

Carlo  Vittorini 

Vittorini  is  publisher  of  Parade 
Publications,  which  publishes  Parade 
and  react 

About  those 
letter  bombs 

A  FEW  SMALL  errors  crept  into  your 
Jan.  11  story  (“Letter  Bombs 
Disrupt  D.C.  Press”):  the  caption  under 
the  illustration  referred  to  “the  Egyptian 
newspaper  El  Hayat?  The  Arabic  for 
“the”  is“al.”  “El”  is  the  version  the  Spanish 
adopted  after  the  definite  article  was 
introduced  into  Spain  during  the  cen¬ 
turies  of  Arab  colonization.  Al-Hayat  is 
not  Egyptian.  It  is  the  Arabic  equivalent 
of  the  International  Herald  Tribune, 
published  in  Europe  and  available  from 
Argentina  to  Austria  to  Australia. 

The  publisher.  Prince  Khalid  bin 
Sultan,  commanded  not  only  the  Saudi 
forces  in  the  Kuwait  conflict:  He  was 
the  Joint  Forces  Commander,  command¬ 
ing  all  Arab,  French  and  Muslim  contin¬ 
gents  in  the  coalition.  The  first  New 
Year’s  card  bomb  was  not  discovered 
by  an  employee,  but  by  one  of  Al-Hayafs 
two  Washington  correspondents. 

As  you  probably  know  by  now,  the 
bombs  are  believed  to  have  originated 
neither  in  Libya  or  ^ypt,  but  in 
Brooklyn’s  orthodox  Jewish  enclave. 
This  will  be  no  surprise  to  anyone 


familiar  with  the  Middle  East.  Whoever 
heard  of  an  “Arab  Terrorist”  incident 
where  the  responsible  party  didn’t 
immediately  claim  responsibility? 

Russell  Warren  Howe 
Howe  is  Washington  correspondent 
for  Al-Wasat,  a  weekly  newsmagazine 


Editor  admits 
lottery  habit 

A  FORMER  NEWSPAPER  editor  con¬ 
fessed  to  his  readers  that  an  addic¬ 
tion  to  instant  lottery  tickets  forced 
him  to  sell  his  papor  and  finally  drove 
him  to  loot  a  Christmas  fund  he  creat¬ 
ed  25  years  ago. 

“I  am  so  shamed  that  I  hop>e  I  am 
imprisoned  and  die,”  Les  Wilson,  71 ,  wrote 
in  his  final  column  Jan.  1  for  the  Valley 
Courier,  a  4,60ffcirculation  weekly  he 
founded  in  1983  and  sold  in  September. 

Wilson,  a  newsman  for  43  years, 
resigned  as  editor  of  the  suburban 
Cincinnati  papor  on  Dec.  19,  after 
p>olice  confronted  him  with  over 
$6,670  allegedly  stolen  from  the  fund. 

Wilson  played  the  scratch-off  tickets 
so  frequently  that  he  put  an  indentation 
in  the  bar  of  the  Sandaddy’s  Cafe,  piolice 
said.The  bar’s  owner  told  piolice  they 
saw  him  wager  $100  to  $200  on 
scratch-offs  each  day. 

He  said  he  became  addicted  to  the 
Ohio  Lottery’s  instant  games  after 
undergoing  chemotherapy  and  radia¬ 
tion  treatments  for  cancer  in  1991. 

Police  said  they  steppjed  in  after  a 
merchant  rcpiorted  seeing  Wilson  cash 
checks  made  out  to  the  fund  and  spiend 
some  of  the  money  on  piersonal  items. 

Wilson  promised  readers  he  would 
repay  the  fund  from  annual  piayments 
received  from  the  sale  of  his  newspiapjer. 

Police  have  asked  coimty  prosecu¬ 
tors  to  decide  whether  to  press 
charges,  and  the  Ohio  attorney  general 
is  investigating. 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 
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EVERY  SATURDAY  SINCE  1884 


Strike  Ends 
In  Detroit 


Bitterness  continues  as 
management  offers  peace 
plan  but  few  jobs; 
replacement  workers  stay 


whose  jobs  were  elimi¬ 
nated  in  efficiency  moves 
and  for  former  strikers 
who  choose  not  to  return; 
a  relocation  fund  to  find 
jobs  for  strikers  at  other 
newspapers;  and  a  pledge 
not  to  contest  workers’ 
claims  for  unemployment 
benefits. 

Free  Press  publisher 
Heath  Meriwether  called 
the  management  proposal  “an  important  first  step  in 
the  beginning  of  the  healing  process  that  our 
employees,  their  families  and  our  community  want.” 

He  said  managers  need  to  discuss  how  many  for¬ 
mer  strikers  want  to  return  to  “a  limited  number  of 
jobs  available  now.”  Returning  strikers  would  sup¬ 
plement  the  efforts  of  replacements  and  “about” 
60%  of  Free  Press  employees  who  already  went 


SEX  STRIKING 
unions  offered  to 
return  to  work 
unconditionally, 
and  Detroit  News¬ 
papers  Inc.  ac¬ 
cepted,  meaning  the  strike 
against  the  jointly  oper¬ 
ated  Detroit  News  and 
Detroit  Free  Press  is  offi¬ 
cially  over  after  19  bitter 
months. 

But  the  bitterness  is  just  as  strong.  The  strikers 
remain  out  of  work  in  what  they  call  a  lockout. 

The  unions  made  their  offer  on  Valentine’s  Day  — 

584  days  after  2,000  workers  walked  off  the  job  — 
and  management  accepted  five  days  later,  but 
refused  to  rehire  the  strikers. 

Instead,  as  part  of  a  four-point  plan,  Detroit  News¬ 
papers  agreed  to  take  back  as  many  former  strikers 
as  possible,  but  only  when  jobs  open  up  within  the 
ranks  of  current  employees,  made  up  of  replace-  Meriwether  called  on  the  unions  to  “join  us  in 
ment  workers  and  union  members  who  earlier  helping  grow  our  business  and  not  try  to  destroy 

crossed  picket  lines  and  returned  to  work.  it.” 

Management  said  the  “vast  majority”  of  former  Robert  H.  Giles,  editor  and  publisher  of  the  News, 
strikers  are  already’  woridng  elsewhere  and  offered  said  management’s  plan  “reflects  our  interest  in 
to  rehire  former  strikers  from  a  “preferential  hiring  moving  forward  constructively  to  provide  as  many 
list”  in  order  of  seniority  to  fill  job  openings  “as  they  options  and  as  many  opportunities  as  we  can  for  the 

occur  within  each  bargaining  unit.”  former  strikers  ...  .It  is  our  hope  that  the  rhetoric 

The  other  points  of  the  management  plan  and  finger-pointing  will  subside.” 
include;  a  $2  million  training  fund  for  employees  But  management’s  response  to  the  retum-to-work 

offer  angered  the  unions,  which  promised  to  go  to 
5*  *  ®  ‘  '  federal  court  in  search  of  an  injunction  ordering  the 

- papers  to  take  back  strikers. 

“They  have  rejected  our  offer,  and  as  a  result  of 
"X  T  yV  rejection,  we  consider  this  now  to  be  a  lock- 

\  1^  out,”  said  A1  Derey,  chairman  of  the  Metropolitan 

1 1 1  III  1 1 1  T‘ '  Council  of  Newspaper  Unions.  “We’re  not  refusing 
to  work. We’re  locked  out.” 

¥7  l  Derey  accused  the  newspapers  of  “trying  to  dupe 

y  j  •  '  the  public”  into  believing  they  accepted  the  union 

)FFENSIVE  WTTHOt  offer  to  return  to  work,  but  instead  transferred  the 
--r-ziT'  jobs  and  the  seniority  of  former  strikers  to  replace- 

*  ment  workers. 

, . He  vowed  that  legal  picketing  would  continue,  as 

reader  and  advertiser  boycotts,  and  corporate 
campaigns  against  the  newspaper’s  owners,  and  the 
—  ^  unions  would  continue  to  publish  their  weekly 

'  ^  strike  newspaper,  the  Detroit  SuruU^  Journal. 

The  unions  have  made  a  good-faith  effort  to  end 
red  the  story  of  the  strike  and  return  to  work,  Derey  said,  but  man¬ 
agement,  “has  again  told  us  and  this  community  to 
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go  to  hell.” 

Earlier,  union  leaders  labored  mightily  to  portray 
their  retum-to-work  offer  as  simply  another  phase  in 
the  bitter  strike  against  the  Detroit  pap>ers  and  their 
big  chain  owners.  But  the  newspapers’  initial  reac¬ 
tion  was  to  treat  the  offer  as  the  end  of  the  strike. 

“The  reality  of  the  situation  is  that  if  the  unions 
make  an  unconditional  offer  to  return,  the  strike  is 
legally  and  officially  over,”  said  Susie  EUwood,  senior 
vice  president/market  development  for  Detroit 
Newspapers,  which  runs  noneditorial  operations  for 
Gannett  Co.’s  News  and  Knight-Ridder  Inc.’s  Free 
Press. 

Similarly,  Free  Press  publisher  Meriwether  said  he 
was  “pleased  that  this  strike  appears  to  be  over,  but 
we’re  disappointed  by  the  union  calls  to  continue 
these  boycotts.” 

Spokeswoman  EUwood  said  the  unions  “should 
be  supporting  our  efforts  to  return  to  normal.” 

The  strike  paper’s  front  page  headline  about  the 
retum-to-work  offer: “STRIKE  ON!” 

Announcing  the  offer  to  return  to  work  Feb.  14, 
Derey  said  the  unions  were  “raising  the  stakes.  We’re 
continuing  to  strike.  We’re  continuing  to  boycott. 
There’s  really  only  one  difference  —  today  we’ve 
got  a  new  strategy  to  generate  more  power  and 
more  pressure  to  win  a  fair  contract.” 

However,  in  a  Feb.  18  letter  to  Detroit  Newspa¬ 
pers,  Sam  McKnight,  attorney  for  the  union  umbreUa 
group,  wrote,  “The  unions  have  declared  an  end  to 
their  strike  —  the  concerted  work  stoppage.” 

The  new  union  strategy  pins  the  strikers’  hopes 
on  winning  their  case,  before  the  National  Labor 
Relations  Board,  accusing  management  of  unfair 
labor  practices  that  caused  the  strike.An  administra¬ 
tive  law  judge  has  completed  a  hearing  on  the  case 
and  is  exp)ected  to  rule  sometime  this  spring. 

If  tliat  complaint  —  which  is  virtually  certain  to 
be  appealed  no  matter  what  the  decision  —  is 
upheld,  strikers  would  be  entitled  to  return  to  jobs 
now  performed  by  1,300  new  employees  the  news¬ 
papers  say  are  permanent  replacements. 

For  union  leaders  facing  members  who  have 
walked  picket  lines  for  20  months,  the  biggest-sell- 
ing  ix)int  about  an  unfair  labor  practices  ruling  in 
their  favor  is  that  the  papers  could  be  forced  to  pay 
striking  workers  retroactively  beginning  with  the 
unconditional  offer  to  return  to  work. 

Derey  —  head  of  the  biggest  striking  local.  Team¬ 
sters  372,  representing  1,150  circulation  district 
managers,  customer-service  employees  and  truck 
drivers  —  asserted  at  the  press  conference  that  “the  i 
meter  is  now  running,  on  back  pay  and  penalties  j 
that  could  cost  the  papers  $250,000  a  day. 

Detroit  Newspapers  officials  scoff  at  that  number,  | 
which  they  say  is  f^  higher  than  even  the  prestrike  j 
payroll. 

Derey  caUed  the  back-to-work  offer  “a  bold  new  j 
strategy  that  will  dramatically  increase  the  financial  I 
pressure  on  these  corporations.  We’re  launching  a  \ 
strategy  that  will  increase  our  power  and  strengthen  j 
(See  Detroit  on  page  42)  '■ 


Newspapers 
Go  It  Alone 
In  Cyberspace 

For  all  the  talk  about  partnering,  newspa¬ 
per  Web  sites  remain  do-it-yourself  projects, 
according  to  Editor  &  Publisher  Co.’s  latest 
Interactive  Services  Survey. 

Fully  68%  of  responding  newspapers  say  they 
take  less  than  20%  of  their  overall  Web  site  content 
from  outside  sources. And  the  study,  the  eighth 
annual  review  of  newspaper  interactivity,  also  draws 
a  correlation  between  in-house  staffing  and  prof¬ 
itability. 

“Our  research  bore  out  very  cleariy  that  those 
newspapers  who  are  more  profitable  are  the  ones 
who  have  their  own  departments,  their  own  staffs 
and  their  own  budgets,  Marsha  A.  Stoltman,  Editor  & 
Publisher  Co.’s  vice  president-marketing  relations, 
told  the  8th  annual  Interac¬ 
tive  Newspapers  ’97  Confer¬ 
ence  in  Houston  Feb.  15. 

“The  greater  the  delin¬ 
eation  from  the  print  product 
and  the  greater  the  central¬ 
ized  control  [a  newspaper’s] 
new  media  group  has  over  its 
own  destiny  equates  to  more  profitability  and  more 
accountability,”  Stoltman  said.  “It  really  comes  down 
to  a  matter  of  commitment  to  the  medium,  ensur¬ 
ing  that  the  newspaper’s  new  media  ventures  are 
treated  as  a  real  business.” 

It’s  hard  to  tell  from  surveys,  however,  just  how 
extensive  moneymaking  is  in  interactive  newspa¬ 
pers,  Stoltman  said. 

Vlliile  the  survey  drew  a  good  response,  many 
papers  declined  to  answer  questions  about  sales 
and  profitability.The  survey’s  finding  that  respon¬ 
dents  averaged  earnings  of  $50,000  annually  “is  not 
really  statistically  significant  due  to  the  low  level  of 
responses,”  Stoltman  said. 

Newspapers  are  loud  and  clear,  however,  about 
keeping  access  to  their  Web  sites  either  free  or  at  a 
nominal  cost,  the  survey  found. 

Right  now,  89%  do  not  charge  for  access  to  any 
portion  of  their  online  projects  —  and  85%  say  they 
do  not  plan  to  charge  in  the  future. 

Nevertheless,  newspapers  are  cleariy  pursuii^ 
revenue  options.  Among  the  reasons  newspapers 
give  for  maintaining  onUne  services,  generating  rev¬ 
enue  is  second  only  to  attempting  to  remain  the 
number  one  information  provider  in  the  market 
and  pre-empting  competition. 

Fully  87%  accept  sponsorship  advertising. 
Another  40%  already  have  standardized  banner 
sizes,  with  43%  maintaining  banner  ad  rate  cards 
and  22%  having  an  online  classified  ad  rate  card. 
Forty  percent  have  already  developed  niche 

(See  Going  Alone  on  page  42) 


More  Interactive 
Newspapers  '97 
coverage  from 
Houston  on  p.  36. 
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Stockholders  OK 
Providence  Sale 


Ah.  BELO  core,  parent  company  of  the 
Dallas  Morning  News,  has  no  plans  to 
sell  the  Providence  Journal-Bulletin, 
the  lone  newspaper  it  acquired  along 
with  nine  television  stations  in  its  $1.5 
billion  acquisition  of  the  Providence 

Journal  Co. 

The  deal  was  approved  by  stockholders  of  both 
companies  on  Feb.  19.  Ninety-one  percent  of  the 
votes  of  Belo  shares  outstanding  were  cast  in  favor 
of  the  issuance  of  up  to  25.6  million  shares  of  Series 
A  Common  Stock  in  connection  with  merger. 

Over  71%  of  the  votes  of 
the  Journal  Co.  shares  out¬ 
standing  were  cast  in  favor  of 
the  terms  of  the  merger. 

Since  the  merger  was 
announced  last  fall,  some  ana¬ 
lysts  and  media  watchers  had 
speculated  that  Belo,  which 
already  owned  seven  network-affiliated  TV  stations, 
wanted  only  the  TV  stations  and  might  sell  the  Prov¬ 
idence  newspaper  because  it  is  not  in  a  geographic 
market  where  Belo  owns  properties. 

However,  Burl  Osborne,  president  of  Belo’s  pub¬ 
lishing  division  and  publisher  of  the  Morning  News, 
bristled  at  the  suggestion  and  said  that  not  only 
would  Belo  retain  the  pap>er,  but  that  it  was  a  key 
consideration  in  the  acquisition. 

“We  have  known  the  people  in  Providence  for 
many  years,”  said  Osborne,  who  serves  on  the  Asso¬ 
ciated  Press  board  of  directors  with  Providence 
Journal  Co.  chairman  and  CEO  Stephen  Hamblett. 

When  the  Providence  owners  realized  they 
would  have  a  hard  time  surviving  and  decided  to 
put  the  company  up  for  sale,  a  big  concern  was  that 
the  newspaper  would  be  taken  over  by  a  company 
that  would  ensure  its  continued  quality. 

That  concern  led  to  “common  interest”  discus¬ 
sions  with  Belo  last  August.  An  agreement  in  princi¬ 
ple  was  announced  a  month  later. 

Osborne  said  Belo  was  indeed  interested  in  the 
nine  TV  stations,  but  was  also  interested  in  the  news¬ 
paper. 

CONTINUITY  CONCERN 

“It  is  my  belief  that  one  of  the  issues  important  to 
them  was  that  the  history  and  future  of  the  Provi¬ 
dence  Journal-Bulletin  would  be  ensured,”  Osborne 
said. 

“I  am  hoping  we  will  be  able  to  extend,  nurture 
and  perpetuate  the  journalistic  quality  and  the  com¬ 
munity  service  that  have  marked  its  history,”  he  said. 


A.H.  Belo  has  no 
plans  to  sell  the 
Journal-Bulletin 


Osborne  said  Hamblett  will  continue  as  CEO  of 
Providence  Journal  Co.  and  publisher  of  the  Jour¬ 
nal-Bulletin,  and  all  other  officers  at  the  newspaper 
are  “staying  in  place.” 

“I  hope  they  will  all  continue,”  he  said,  adding  that 
the  paper  “will  run  as  it  has  been  run.” 

Osborne  said  Belo  will  sell  its  KIRO-TV,  a  UPN- 
affiliated  station  in  Seattle-Tacotna,  and  will  keep  the 
Seattle  TV  station  it  acquired  from  the  Journal  Co. 


KENTUCKY  ACOUISITION 

Belo  also  agreed  in  principle  last  week  to  acquire 
the  Gleaner  and  Journal  Pub¬ 
lishing  Co.  of  Henderson,  Ky., 
from  the  Dear  Family. 

The  purchase  includes  the 
Gleaner  in  Henderson  and 
seven  weeklies,  six  in  Ken¬ 
tucky  and  one  in  Portland, 

Term. 

The  Gleaner  has  a  daily  cir¬ 
culation  of  1 1,690, 13,887  Sun¬ 
day. 

Gleaner  and  Journal  assets 
also  include  Audobon  Printers 
in  Henderson;  Digital  Graphics 
in  Evansville,  Ind.;  WFKN-AM 
in  Franklin,  Ky.;  two  telephone 
directories;  and  three  commer¬ 
cial  printing  operations. 

The  Gleaner  is  located  near 
Owensboro,  Ky,  where  Belo 
owns  the  Messenger-Inquirer. 

Due  to  the  close  proximity  of 
the  two  newspapers,  it  is 
expected  that  the  sale  will 
need  the  approval  of  govern¬ 
ment  antitrust  regulators. 

The  Gleaner  was  foimded 
in  1885,  two  years  after  the 
Journal.  They  merged  in  1920  and  have  been 
owned  by  the  Dear  family  since  1957. 

Commenting  on  future  acquisition  plans, 
Osborne  referred  to  Belo  as  “a  hybrid  company.  We 
have  a  lot  of  broadcast  and  a  smaller  number  of 
newspapers.  We  have  a  significant  presence  in  both 
areas.  We  are  not  trying  to  grow  for  the  sake  of 
growing.  We  are  looking  for  discrete  franchise  areas 
that  offer  growth  potential,  where  we  can  advance 
the  notion  of  journalism  service  to  the  community.” 

In  the  immediate  future,  Osborne  said,  Belo  needs 
to  “assimilate”  its  most  recent  acquisitions. 

“Right  now,”  he  said,“we’re  not  out  there  looking.” 


Before  looking  to  buy  other 
media  properties,  Belo  has 
to  assimilate  a  sizable 
acquisition,  says  Burl 
Osborne,  president  of  the 
publishing  division  and 
publisher  of  the  Dallas 
Morning  News 
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Ho  Hum 

Election  Coverage 


IT  WAS  HARD  to  get  excited  about  the  1996 
presidential  campaign,  and  it  showed. 

So  prevalent  was  the  lethargy,  in  feet,  that  it 
became  the  title  of  a  yearlong  study  on  the 
campaign. 

The  report,  “Lethargy  ’96:  How  the  Media 
Covered  a  LisUess  Campaign,”  was  compiled  by  Free¬ 
dom  Forum  personnel,  who  watched  how  the  cam¬ 
paign  was  run  and  covered  and  who  tracked  public 
opinion. 

“I  don’t  blame  the  press  as  much  as  the  candi¬ 
dates  and  the  campaigns  for  the  boredom  that  set 
in,”  said  veteran  Washington  jour¬ 
nalist  John  Mashek,  the  lead 
author,  who  worked  from  the 
Freedom  Forum  First  Amendment 
Center  in  Nashville. 

With  a  good  economy,  known 
candidates  and  little  suspense 
about  the  outcome,  the  campaign 
became  “more  of  an  endurance 
test  than  a  series  of  important  or 
memorable  events”  for  both  print 
and  broadcast  reporting,  he  noted 
in  the  report. 

The  media  “have  changed  very 
little  over  the  years  in  the  ways  they  cover  cam¬ 
paigns,”  Mashek  concluded.  “The  problem  is  that  the 
candidates  and  those  who  help  to  run  their  cam¬ 
paigns  have  dramatically  changed  the  ways  in  which 
they  deal  with  the  news  media.”  Changes  include 
“strategies  and  techniques  for  manipulation,  avoid¬ 
ance  and  misrepresentation.” 

“I  am  confident,”  Mashek 
wrote,  “that  if  many  of  my  for¬ 
mer  colleagues  from  the  cam¬ 
paign  bus,  train  and  plane  had 
reviewed  the  1996  coverage 
from  my  position,  they  would 
agree  with  me  that  the  news 
media  must  set  higher  expec¬ 
tations  for  themselves.  And 
the  public  has  a  right  to 
expect  more  of  the  media 
than  was  provided  this  year.” 

Mashek  recommended 
avoiding  early  horse-race 
polls,  which  reflect  name 
recognition  more  than  prefer¬ 
ence  and  can  leave  lesser- 
known  candidates  at  the  bot¬ 
tom  of  the  pack. 

Straw  polls  also  should  be 


downplayed  and  “their  insignificance  explained  in 
detail,”  Mashek  suggested. 

Further,  while  voters  are  interested  in  the  horse 
race,  polls  should  be  published  less  frequently,  and 
conflicting  results,  such  as  those  seen  in  1996, 
should  be  explained,  he  continued. 

He  also  called  on  the  media  to  invest  even  more 
time  and  resources  in  covering  campaign  finances, 
adding,  “Following  the  dollar  requires  a  strong  com¬ 
mitment  to  investigative  reporting  throughout  the 
campaign  cycle.” 

And  add  a  little  more  “shoe-leather  and  doorbell 
reporting”  Mashek  said, 
explaining,  “Voters  want  to 
hear  more  about  how  they 
and  others  like  them  size  up 
the  candidates  and  the  issues, 

[and]  less  about  the  opinions 
of  consultants,  pollsters  and 
assorted  handlers.” 

Journalists  who  donned  the 
pundit  hat  also  were  taken  to  task.  The  shift  from 
observer  to  participant  “runs  counter  to  the  rules  of 
good  journalism  and  damages  the  credibility  of 
those  who  do  it,”  the  joumalist-tumed-observer  said. 

He  called  for  less  emphasis  on  “inside  baseball” 
reporting  and  said  the  jargon  of  political  insiders 
may  be  understood  by  journalists,  but  “it’s  usually 
lost  on  readers  and  viewers.” 

Using  the  Colin  Powell  and  Dick  Morris  stories  as 
examples,  Mashek  found  that  reporters  “still  exhibit 
some  resistance  to  separation  from  the  crowd”  and 
said  enterprise  stories  “still 
make  the  best  reading  and 
viewing.” 

Mashek  also  suggested  that 
the  media  be  more  aggressive 
in  covering  campaign  ads  on 
television  and  the  campaign 
rules  of  the  consultants 
behind  the  ads. 

Freedom  Forum  polling 
during  the  campaign  found 
that  voters  wanted  to  hear 
more  unfiltered  voices  of  the 
candidates,  so  Mashek  sug¬ 
gested  the  media  “give  candi¬ 
dates  the  chance  to  speak  for 
themselves.” 

He  suggested  the  media 
consider  proposals  such  as 
free  TV  time  in  the  next  cana- 
paign. 


Heporting 
reflected 
lackluster 
presidential 
campaign, 
study  says 
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“The  public  has  a 
right  to  expect 
more  of  the  media 
than  was  provided 
this  year" 
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With  voters  also  indi¬ 
cating  an  interest  in  the 
debates,  Mashek  called 
on  future  debates  to 
provide  more  time  for 
exchanges,  including 
each  candidate  ques¬ 
tioning  the  other,  and 
for  follow-up  questions 
from  the  moderator,  if 
there  is  one. 

When  it  comes  to 
the  party  conventions,  Mashek  suggested  that  jour¬ 
nalists  “stop  complaining  and  search  harder  for  con¬ 
vention  stories.” 

The  report  includes  a  section  with  results  of  voter 
polls  released  by  the  Freedom  Forum  Media  Studies 
Center  during  the  campaign. 

Overall,  said  the  center’s  Lawrence  T.  McGill,  vot¬ 
ers  were  happy  with  the  coverage,  grading  it  an  A  or 
aB. 

However,  he  cautioned,  good  grades  can  be 
gained  from  good  work  or  from  an  easy  test,  and  the 
1996  campaign  was  an  easier  test,  considering  most 
voters  had  made  their  choice  early  on. 

Most  voters  were  looking  for  the  media  to  get  out 
of  the  way  by  cutting  back  on  analysis  and 
“chitchat,”  and  few  expressed  much  interest  in 
newspaper  editorial  endorsements. 

Only  one  in  20  said  these  editorials  influenced 
their  decisions. 

According  to  the  report,  voters  rejected  “the  kind 
of  horse-race-driven,  commentary-laden  coverage 
that  seeks  to  define  the  campaign  for  voters.  They 
yearned  instead  for  concise,  accessible  and  continu¬ 
ing  summaries  and  follow-ups  of  where  the  cam¬ 
paign  and  the  candidates  stood,”  it  noted. 

Television  was  the  dominant  source  of  campaign 
information,  although  interest  in  the  Internet,  while 
still  small,  continued  to  grow  and  may  grow  as  peo¬ 
ple  seek  mote  “unfiltered”  news,  said  the  report, 
which  devotes  a  separate  section  to  the  emergence 
of  the  new  media  and  its  effect  on  the  campaign. 

Surveys  showed  that  at  some  point  during  the 
campaign,  as  many  as  28%  of  voters  were  online.  A 
November  poll,  for  example,  reported  that  11%  of 
voters  had  accessed  Web  sites  rtm  by  journalism 
organizations,  and  8%  had  seen  sites  run  by  the  can¬ 
didates  or  political  parties. 

“Next  time,  the  impact  of  the  new  medium  will 
not  be  marginal,”  reported  co-author  Adam  Clayton 
Powell  in. 

Not  only  will  future  campaigns  not  be  able  to 
ignore  the  Internet,  or  to  assume  their  opponents 
will,  but  “the  sheer  number  of  people  online  will  be 
enormous,”  Powell  wrote. 

While  declining  to  predict  the  number  of  voters 
who  will  get  political  information  online  by  the  year 
2000,  he  did  project. 

“In  the  history  of  politics  and  the  history  of 
media,  1996  will  be  the  year  in  which  all  could 
agree  the  World  Wide  Web  debuted  as  a  medium  for 
campaign  information  about  presidential  politics.” 


S.R  Bids  Caen 
Fond  Farewell 

Thousands  of  SAN  Franciscans  paid  a 
final  tribute  to  Herb  Caen  in  ceremonies 
ranging  from  a  church  memorial  service 
that  was  both  solemn  and  zany  to  a  can¬ 
dlelight  march  with  a  Dixieland  band. 

“Herb  would  have  loved  it,”  were  the  words 
heard  frequently  at  Grace  Cathedral  and  on  a  walk 
along  Herb  Caen  Way  on  the  waterfront  on  Feb.  7. 

Sadness  flowed  from  the  Feb.  1  cancer  death  of 
the  famed  San  Francisco  Chronicle  columnist,  but 
the  events  celebrated  his  life  and  good  times  — 
especially  the  58  years  he  delighted  readers  with 
his  paeans  to  the  city  he  loved. 

An  estimated  2,500  people  jammed  the  Episco¬ 
palian  cathedral  atop  Nob  Hill  while  thousands 
more  gathered  in  a  nearby  paric  to  hear  the  pro¬ 
ceedings  via  a  public  address  system.  An  hour 

before  the  doors  opened,  a  line  of 
fans  stretched  aroimd  the  block. 
There  were  prayers,  but  also, 
reflective  of  Caen’s  eclectic  musi¬ 
cal  tastes.  Big  Band-era  tunes 
played  by  clarinetist  Buddy  De 
Franco  and  guitarist  Bruce  For¬ 
man;  an  operatic  solo  by  Patricia  Racette  of  the  San 
Francisco  Opera,  and  a  Brahms  requiem  by  the 
cathedral  choir. 

Among  those  delivering  eulogizers  were  Chroni¬ 
cle  editor  Bill  German,  comedian  Robin  Williams 
and  Mayor  Willie  Brown. 

“For  almost  59  years,”  said  German,  “Herb  Caen 
spoke  to  us  through  his  column  each  day,  telling  us 
news  we  should  know  and  entertaining  us  with 
gossip  and  wit,  goading  us  to  care  about  our 
unique  culture  in  this  community,  goading  us  to 
care  about  our  government,  our  blessed  environ¬ 
ment  and  about  each  other. 

“With  a  gift  that  I  cannot  blueprint,  he  achieved 
the  absolute  holy  grail  of  journalism;  He  got  read¬ 
ers  to  pay  close  attention.  He  never  failed  that.” 

Williams,  whose  career,  legend  has  it,  Caen 
launched  with  an  item  plugging  a  talented  but 
then-obscure  street  performer,  delivered  a  string  of 
one-liners  that  had  the  audience  rocking  with 
laughter. 

Being  a  famous  journalist  “is  kind  of  like  being 
the  best-dressed  woman  on  radio,”  Williams 
cracked.  “It’s  kind  of  a  matter  of  perspective.  And  I 
hope  that  right  now  you’re  up  there,  maybe  at 
some  very  special  club  . . .  and  you’re  having  that 
perfect  martini  sitting  next  to  Walter  Wmchell  and 
Truman  Capote.” 

Brown,  a  frequent  subject  of  Caen’s  columns, 
said  his  writing  “could  make  the  powerful  more 
powerful  or  render  the  powerful  harmless.” 

As  the  crowd  streamed  out  of  the  cathedral  to 
the  rhythm  of  the  Frisco  Jazz  Band,  David  Burgin, 
(See  Caen  on  page  42) 


Only  one 
in  20  voters  said 
newspaper  editorial 
endorsements 
influenced 
their  vote  for 
president 


“You’ll  never  see 
a  send  off  like 
this  for  another 
newspaperman  ” 
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U.S.  Opens  Door 
To  Cuba  Bureaus 


Nine  American  news  agencies  are 
on  the  starting  line  and  raring  to  run 
for  Havana  following  a  White  House 
green  light  to  open  bureaus  in  com¬ 
munist  Cuba  for  the  first  time  in 
nearly  30  years. 

But  the  starter  gun  won’t  be  heard  until  Fidel  Cas¬ 
tro’s  government  grants  visas  to  operate  out  of 
Havana. 

In  a  change  of  policy,  the  U.S.  granted  special 
licenses  to  the  news  organizations  to  establish  what 
basically  are  commercial  enterprises  in  Cuba, 
enabling  them  to  skirt  the 
economic  embargo  that  for¬ 
bids  Americans  to  spend 
money  in  that  country. 

One  of  the  news  compa¬ 
nies,  Cable  News  Network, 
already  has  won  Cuban  gov¬ 
ernment  permission  to  open  a 
bureau  there. 

The  others  Washington 
gave  the  go-ahead  to  are  the 
Associated  Press,  Miami  Her¬ 
ald,  Chicago  Tribune,  Fort  Lauderdale  Sun-Sentinel, 
Dow  Jones  &  Co.,  CBS  News,  ABC  News,  the  Span- 
ish-language  TV  network  Univision,  and  Johns  Hop¬ 
kins  University’s  School  of  Advanced  International 
Studies,  which  publishes  the  Cuba  Info  newsletter. 

The  Treasury  Department  granted  the  special 
licenses  to  all  the  organizations  that  had  requested 
them. 

“We  welcome  the  action  of  the  U.S.  government 
and  will  continue  the  effort  that  has  been  under  way 
for  a  long  time  to  try  to  win  permission  from  the 
Cuban  government  to  reopen  our  bureau  in 
Havana,”  AP  President  Louis  D.  Boccardi  told  E&P. 

The  wire  service  closed  its  Cuba  bureau  in  1969, 
when  one  of  its  reporters  was  ordered  out  of  the 
country. 

AP,  like  several  other  U.S.  news  organizations,  has 
sent  reporters  to  the  Caribbean  island  nation  from 
time  to  time  with  permission  from  authorities  there. 
Various  foreign  news  agencies,  including  Agence 
France-Presse,  maintain  regular  bureaus  in  Havana. 

George  de  Lama,  the  Chicago  Tribune's  associate 
managing  editor  for  foreign  and  national  news,  said 
the  paper  was  eager  to  return  to  Cuba,  which  it 
began  covering  before  the  Spanish-American  War. 

“If  we  get  permission  tod^,  we’ll  be  there  tomor¬ 
row,”  he  said. 

De  Lama,  who  was  expelled  from  Cuba  in  1980 
while  covering  the  Mariel  boat  lift,  acknowledged 


that  American  correspondents  there  are  likely  to 
face  government  pressures  in  connection  with  their 
reporting.  In  his  case,  he  recalled,  “They  didn’t  like 
something  I  wrote  and  told  me  my  visa  had  expired.” 

“It  will  be  a  challenge  but  we’ll  tell  it  like  we  see 
it,”  de  Lama  promised. 

The  Tribune  and  the  Sun-Sentinel,  a  Tribune  Co. 
paper,  plan  to  jointly  staff  a  Havana  bureau,  de  Lama 
said.  “For  the  Sun-Sentinel,  Cuba  is  a  local  story,”  he 
added. 

Sun-Sentinel  editor  Eari  Maucker  said  he  was 
eager  to  get  under  way,  and  representatives  of  the 
paper  have  been  meeting  with  Cuban  officials  to 
pave  the  way  for  a  bureau.  “My  feeling  is  that  they 
will  not  move  quickly  on  visas,”  Maucker  remarked. 
“I  think  they  will  proceed  cautiously.” 

Cautious  also  was  Miami  Herald  publisher  David 
Lawrence  Jr.  “We’ll  see  what  it  means,”  he  said  of  the 
U.S.  approval.  Meanwhile,  he  continued,  the  paper 
has  “made  all  the  proper  applications  in  Havana  and 
talked  to  the  right  folks  in  Washington.  But  the  proof 
is  in  what  will  come  to  pass.” 

It  is  “full  speed  ahead”  for  CBS  News,  according  to 
spokeswoman  Sandy  Genelius.  “This  is  something 
we  have  been  pursuing  for  some  time  and  we’re 
anxious  to  get  going.This  is  an  interesting  part  of  the 
world  and  we’re  anxious  to  establish  a  bigger  pres¬ 
ence  there.” 

Last  year,  CBS  anchorman  Dan  Rather  interviewed 
Castro  at  length  in  Havana,  and  other  networks’ 
staffers  have  made  reporting  trips  to  Cuba. 

The  New  York  Times 
reported  Feb.  13  that  in  light 
of  Washington’s  decision,  the 
Times  planned  to  apply  for  a 
license  to  open  a  permanent 
Havana  bureau. 

When  this  reporter  traveled 
to  Cuba  six  years  ago  for  an 
E&P  article  on  Cuba’s  foreign 
and  domestic  media,  he  was 
told  by  some  correspondent 
—  who  would  only  talk  anony¬ 
mously  —  that  their  outgoing 
copy  was  not  censored  but  a 
wrong  story  in  the  govern¬ 
ment’s  view  could  mean 
instant  expulsion. 

“If  they  really  don’t  like 
something  I’ve  written,  I 
could  be  out  of  here  in  48 
hours,”  said  the  chief  of  a 
Western  news  bureau. 


Washington 
gives  green  iight 
for  U.S.  news 
organizations  to 
return  to  Havana 


It's  up  to  Fidel  Castro's 
communist  government  to 
open  the  door  to  the  permanent 
presence  of  U.S.  news  media, 
even  though  Washington's 
ironclad  economic  embargo 
remains  in  place 
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NEW  CURMUDGEON 


BY  TOM  \\  INSHIP 


Term  Limits  For 
Washington  Reporters? 


PRESIDENT  CLINTON, A  few 
congressmen  and  citizens 
across  the  country  are 
again  united  in  full  cry  for 
Congress  to  reform  cam¬ 
paign  financing  by  passing  legislation  in 
the  upcoming  Congress. 

Public  pressure  is  fine,  but  that’s  only 
half  of  what’s  needed  to  make  it  hap¬ 
pen. 

The  press,  too,  must  be  convinced  to 
pay  serious  attention  to  the  buying  and 
selling  of  elected  officials.  And  that 
means  editors  and  publishers  must 
order  reporters  to  track  the  flow  of 
political  money  to  candidates  —  before 
elections,  not  after  them. 

But  even  that  probably  will  not  do 
the  job. 

The  only  sure  answer  is  to  impose 
term  limits  for  political  reporters  in 
Washington.  Forget  about  term  limits 
for  congressmen. 

Six  years  ago,  I  suggested  in  these 
pages  that  editors  rotate  reporters  out 
of  Washington  after  a  five-year  hitch. 
Any  longer  than  that,  they  are  too 
housebroken.That  —  with  obvious 
exceptions  —  still  sounds  about  right 
to  me. 

We  usually  do  just  fijie  chasing  the 
money  trail  after  voting  day.  Look  at  the 
current  post-election  hysteria  over  cam¬ 
paign  financing  excesses. 

But  where  was  the  press  until  two  or 
three  weeks  before  the  election,  when 
the  outcome  had  become  a  done  deal? 

Even  then  the  bombshell  story  about 
Asian  money  reaching  the  Democratic 
National  Committee  did  not  come  from 
the  working  press.  It  came  from  the 
investigative  work  of  an  gl-Los  Angeles 
Times  reporter,  Dwight  Morris,  and  his 
paitners. 

The  story  surfaced  in  the  Times  on 
Saturday,  Sept.  22,  inside  the  paper,  yet. 

Winship  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C.,  and  former  edi¬ 
tor  of  the  Boston  Globe.  His  column 
appears  monthly. 


Precious  few  reporters  picked  up  the 
scent. 

The  real  heroes  of  this  ongoing  dirty 
little  story  were  not  not  the  big  foot 
political  reporters.  They  were  Morris; 
Chuck  Lewis,  of  the  Committee  on 
Public  Integrity;  Ellen  Miller,  then  of  the 
Center  for  Responsive  Politics;  and  Kent 
Cooper  of  the  Federal  Election 
Commission. 

There  is  good  reason  why  most  edi¬ 
tors  and  political  reporters  have  kissed 
off  the  story  of  the  political  money 
trail:  It’s  hard  woik  requiring  intense 
digging.  No  one  spoon-feeds  you  this 
stuff 

So,  what  has  happened?  To  fill  the 
vacuum  left  because  editors  don’t 
assign  staffers  to  cover  the  story,  Morris 
and  his  band  of  four  former  newspaper 
reporters  formed  a  company  last  fell 
called  the  Campaign  Study  Group.They 
have  since  hired  out  to  a  growing  list  of 
clients,  including  USA  Today,  the 
Washington  Post,  Los  Angeles  Times, 
Boston  Globe,  Minneapolis  Star 
Tribune,  ABC,  NBC  and  a  weekly  col¬ 
umn  on  the  Internet. 

These  papers  found  gold  in  contract¬ 
ing  for  coverage  of  a  story  their  staffers 
chose  to  ignore.  Privatization  comes  to 
our  newsrooms? 

The  belated  attention  to  the  money 
scandals  reminds  me  of  the  skimpy 
press  attention  paid  to  the  Washington 
Post's  Watergate  dispatches  prior  to 
Richard  Nixon’s  re-election  in  1976. 


Directly  after  the  election,  the  press 
went  wild  playing  catch  up. 

Campaign  finance  coverage  presents 
another  problem  for  editors.  It  is  a  slow 
story,  one  that  has  been  staring  us  in 
the  face  for  years,  just  like  the  environ¬ 
ment. 

Editors  are  not  known  for  patience 
or  a  reasonable  attention  span. 

For  years,  newspapers  looked  the 
other  way  when  it  came  to  overly 
aggressive  fund-raising. 

It  took  the  New  Yorker,  in  a  late 
January  article  by  Jane  Mayer,  to  remind 
us  that  (1)  this  year’s  spending  splurge 
stemmed  from  a  loophole  in  the  1974 
campaign  finance  law  that  permitted 
unlimited  contributions  of  “soft”  money, 
(2)  1996  marited  the  first  $1  billion 
election  in  our  history  (Republicans  in 
the  last  filing  period  reported  spending 
about  $550  million,  the  Democrats 
about  $316  million),  and  (3)  it  was 
Republican  marketing  geniuses  who 
blazed  the  way  to  the  “selling”  of  the 
White  House. 

Mayer  recalled  that  despite  the 
uproar  over  the  Lincoln  “hotbed”  in  the 
White  House,  it  was  the  Republicans 
who  first  formalized  the  old  custom  of 
trading  money  for  political  access.  In 
1975,  the  Republican  National 
Committee  created  the  Republican 
Eagles,  who  for  a  mere  $10,000  dona¬ 
tion  were  promised  access  to  presiden¬ 
tial  gatherings  at  the  White  House.  For 
$25,000,  GOP  literature  offered  a 
chance  to  meet  the  Reagans  “personal¬ 
ly”  and  to  stroll  the  entire  second  floor 
of  the  White  House. 

But  as  for  fat-cat  sleepovers  at  the 
White  House,  “God  no.  It’s  unthinkable,” 
says  the  former  Reagan  image  maker, 
Michael  Deaver. 

So,  there  is  not  much  new  about  the 
selling  of  the  White  House,  neither  in 
surging  contributions  from  big  money 
boys,  nor  the  Washington  press  corps’ 
attitude  toward  the  phenomenon.  What 
is  different  in  today’s  post-election  head¬ 
lines  is  the  inflation  and  brazenness  of 
it  all. 
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New  Law  May  Be 
Obstacle  To  Public  Records 


Sen. John  Mctiiin  (R-Arizona)  tells 
reporters  these  days  that  a  U.S.  Senator 
has  to  raise  an  average  of  $60, (XX)  a 
week  for  the  next  six  years  to  compete 
successfully  for  re-election.  How’s  that 
for  apples? 

For  a  quarter  of  a  century  or  so, 
Common  Clause  and  other  serious  do- 
g(Kxlers  have  begged  for  finance  reform 
with  scant  results  from  Congress,  and 
less  help  from  the  media. 

Again  the  public  is  mad  and  is  de¬ 
manding  congressional  action.  Yet,  resis¬ 
tance  to  meaningful  reform  remains  huge. 

Both  the  president  and  congressional 
leaders  talk  bravely,  but  nobody  is  hold¬ 
ing  their  breath.  \Neu>  York  Times  head¬ 
line  Feb.  12,  Page  1:  “Champaign  finance 
changes  lose  urgenc7  in  both  parties.”) 

Only  vigon)us,  continuing  pressure 
from  newspaper  editorial  pages  and 
public  television  and  radio  will  con¬ 
vince  both  ends  of  Pennsylvania  Avenue 
to  act. 

That  and  term  limits  for  Washington 
reporters. 


Michigan  gov.  john  Engier 
signed  into  law  a  measure  that 
some  say  will  make  it  harder  for  people 
to  get  public  records. 

Engier  said  the  bill  will  improve  the 
prtK'ess  for  obtaining  public  dtxruments 
by  streamlining  how  Freedom  of 
Information  Act  requests  are  handled. 

An  analysis  by  the  Legislative  Service 
Bureau,  a  nonpartisan  agency  serving 
lawmakers,  says  that  the  amount  of  infor¬ 
mation  that  is  publicly  available  is 
unchanged  under  the  bill. 

But  Rep.  Greg  Kaza,  the  bill’s  sponsor, 
is  uncertain  that  the  bill  that  finally 
passed  in  the  waning  hours  of  last 
month’s  legislative  session  is  what  he 
intended.  Three  weeks  ago,  Kaza  asked 
Attorney  General  Frank  Kelley  to  exam¬ 
ine  its  impact.  The  attorney  general  has 
not  yet  issued  an  opinion. 

Sen.  Bill  Bullard  pushed  for  amend¬ 
ments  on  the  legislature’s  last  day  that  he 
said  the  Engier  administration  requested. 
But  he  said  he’s  not  responsible  for 


rewriting  the  act’s  purposes. 

That  change,  and  others  in  the  new 
law,  have  drawn  criticism  from  Dawn 
Phillips,  a  lawyer  for  the  Michigan  Press 
Association,  which  represents  most 
newspapers  in  Michigan. 

Phillips  said  that  Kaza’s  measure,  as  it 
finally  passed,  narrowed  the  definition  of 
what  government  information  the  pub¬ 
lic  is  entitled  to.  The  law  may  be  con¬ 
strued  to  mean  that  such  things  as  com¬ 
plaints  in  teacher  personnel  files  are 
exempt  from  disclosure,  she  said. 

Checking  lawmakers’  driver’s  licenses 
to  see  if  they  live  in  their  district  may  be 
similarly  exempt,  she  said. 

She  based  her  opinion  on  a  passage  in 
the  new  law  that  says  people  are  entitled 
to  information  “regarding  governmental 
decision-making.” 

Under  the  old  law,  they  could  get 
information  “regarding  the  affiiirs  of  gov¬ 
ernment  and  the  official  acts  of  those 
who  represent  them  as  public  officials 
and  public  employees.” 


Got  a  minute,  Jack?  SHARON  STONE  wants  to  have  a  heart'tO'heart  with  you. 


When  Sharon  Stone  wanted  to  tell  her  story  to  the  American  people, 
she  knew  just  where  to  turn.  Intriguing  people.  With  intriguing  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 
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resources  at  the 
Miami  Herald  and 

anus  MOB- 

circulation 
maiketing  director 
3t  the  Herald,  was 
appointed  vice 

DOVG  OISSON  .  .  ^  c  ■ 

president  of  circu¬ 
lation  at  the 

Herald  and  El  Nuevo  Herald. 

He  succeeds  AIUtEN  DICKEY,  who 
has  moved  to  Knight-Ridder  as  corporate 
director  of  circulation. 


KANDY  COX,3in 

Albuquerque  des- 

ign  consultant  and  Hf 

former  profession-  jU 

al-ir>residence 

the  University  of 

Nevada,  has  been 

named  senior  edi- 
♦  f  I  RAjmrcax 

tor  of  visuals  at  the 

Portland  On>^oni«n. 

MICHELE  McLELIAN,  government 
arxl  politics  editoi;was  named  public  editor. 

TOM  DETEEL,  deputy  government 
and  politics  editor,  becomes  public  life 
team  leader. 

GEORGE  REDE,  newsroom  recruit¬ 
ment  director,  was  named  team  leader  of 
the  Oregonian's  metro  southwest  bureau. 

KAY  BLACK  BALMER,  assistant  liv¬ 
ing  in  the  ’90s  team  leader,  becomes 
recruitment  director. 

BRU€X  HAMMOND,  assistant  new 
northwest  team  leader,  was  appointed 
leader  of  the  metro  west  bureau. 

He  succeeds  WIIDA  WAHPEPAH, 


who  becomes  crime,  justice  and  public 
safety  team  leader. 

JoLENE  KRAWCZAK,  assistant 
crime  leader,  was  named  editor  of  the 
Oregonian's  new  Home  and  Gardens  of 
the  Northwest  magazine. 

JOANY  CARLIN,  visual  team  leader  at 
the  ABnujuerque  Tribune, 'wes  appoint¬ 
ed  Home  and  Gardens  of  the 
Northwest’s  art  director. 


CHUCK  GERARDI,  36,  general  advertis¬ 
ing  director  at  the  Dallas  Morning 
News,  has  been  appointed  retail  advertis¬ 
ing  sales  director. 

DOVG  OLSSON,  36,  president  of 
Cresmer,  Woodward,  O’Mara  and 
Ormsbee,  the  national  nevk^paper  sales 
representative  firm,  was  named  general 
advertising  director. 

DOT  RHYNE,  38,  assistant  retail 
advertising  manager  in  Dallas,  was  pro¬ 
moted  to  sales  promotions  director. 

DOUGLAS  R.  BVRKE,42,KXa3\ 
advertising  manager,  becomes  advertising 
directOT,  regional  products. 


AMAIJO  CARNEIRO,\vx  president  of 
human  resources  at  the  New  Yoik  Times 
Regional  Newspaper  Group,  has  been 
named  vice  president  of  human 


JIM  MICHAELS,  formeriy  editor  and 
publisher  of  the  Budidtest  Sun,  has  been 
named  executive  city  editor  of  the 
Albany,  N.Y,  Times  Union.  He  founded 
the  English-language  weekly  in  Hungary 
in  1992  and  recently  sold  it  to  Associated 
Newspapers,  a  British  media  company. 

Michaels,  a  major  in  the  U.S.  Marine 
Corps,  has  held  a  variety  of  reporting, 
editing  and  managerial  roles  since  1980. 
Among  them,  he  has  been  Washington 
bureau  chief  of  the  National  Catholic 
Reporter,  manaing  editor  of  the  States 
News  Service,  and  military  afibirs  writer 
for  the  San  Antonio  Light  and  the  San 
Diego  Tribune  and  Union-Tribune. 

He  covered  the  Persian  Gulf  War  for 
the  San  Deigo  paper,  and  Avas  one  of  the 
first  reporters  to  enter  Kuwait  after  liber¬ 
ation.  While  on  special  assignment  for  the 
States  News  Service,  he  traveled  with  the 
A^han  mujahadeeii  anti6oviet  resistance. 

BILL  CALLAN,  sports  editor  at  the 
Hagerstown,  Md.,  Herald  Mail,  was 
named  sports  editor  at  the  Times  Union. 

CHRIS  HAYS  moves  fix>m  the  sports 
desk  rim  to  night  sports  editor. 

Earlier,  Hays  was  Sunday  sports  editor 
at  the  Glen  Falls,  NN.,Post^tar. 


Thomson  Newspapers 

has  sold 

Taunton  (MA)  Daily  Gazette 

(Daily  Circulation  15,200) 
to 

Journal  Register  Co. 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 
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BY  TONY  CASE 


Remember 


saHsuiiikTiiaflii 


Newsroom  Diversity? 


IT  HASN’T  BEEN  that  long  since  the  multicul¬ 
tural  newsixxjm  was  the  hot  topic  in  the 
newspaper  business  —  dominating  confer¬ 
ence  agendas,  grabbing  headlines  of  industry 
bulletins. 

How  things  change. 

In  the  past  couple  of  years,  minority  recruitment 
has  all  but  vanished  from  the  radar  screen,  taking  a 
back  seat  to  rising  newsprint  prices  and  corporate 
cutbacks.  It’s  a  state  of  affairs  frustrating  to  many  of 
those  who  believe  the  American  media  —  despite 
financial  concerns  —  shouldn’t  let  up  on  their  com¬ 
mitment  to  make  newsitxjm  staffs 
accurately  reflect  society. 

'  The  massive  Unity  ’94  confer- 

the  numbers  ence  in  Atlanta,  a  much-publicized 

gathering  of  some  5, (XX)  minority 
gi'Q f]  Y  newspeople,  proved  to  be  not  onty 
a  milestone  for  journalists  of 
nrnwinn  African,  Hispanic, Asian  and  Native 
^  ^  American  descent,  it  also  turned 

out  to  be  the  last  great  roar  of  the 
minority  journalist  (although  preparations  are  in  full 
swing  for  Unity  ’99,  in  Seattle). 

Discouraging  to  the  newspaper  industry’s  goal  of 
newsrtxim  parity  with  the  nation’s  racial  composi¬ 
tion,  the  latest  statistics  show  minority  representa¬ 
tion  to  be  stagnant.  Minorities  made  up  1 1%  of  the 
total  newsroom  work  force  in  1996,  a  slight 
improvement  from  10.9%  the  previous  year,  accord¬ 
ing  to  annual  figures  fn)m  the  American  Srxriety  of 
Newspaper  Editors.  Of  55,(XX)  newspaper  journal¬ 
ists  nationwide,  only  6,1(X)  are  from  minority 
groups;  5.4%  black,  3.2%  Hispanic,  2%  Asian,  and  less 
than  1%  Native  American. 


GAINS  SLOWER 

So,  despite  the  significant 
inroads  minorities  have 
achieved  over  the  past  two 
decades  —  and  notwithstand¬ 
ing  industry  claims  of  contin¬ 
ued  commitment  to  multicul- 
turalism  —  the  numbers  are 
not  promising.  Newspapers 
certainly  face  an  uphill,  if  not 
impossible,  climb  to  reach 
ASNE’s  goal,  set  20  years  ago, 
that  minority  representation 
in  newsrooms  should  reflect 


the  racial  makeup  of  the  U.S.  population  —  an  esti¬ 
mated  24%  —  by  the  year  2(XX). 

But  who  or  what  is  to  blame  for  the  loss  of 
momentum?  The  most  obvious  answer  is  economic 
pressures,  which  have  ertxled  the  newspaper  indus¬ 
try’s  profitability  and  put  a  crimp  in  the  ability  to 
expand  payn)lls. 

TOTAL  STAFFING  WEAK 

According  to  ASNE,  the  total  newsroom  work 
force  tumbled  from  a  peak  of  56,900  in  1989  to 
55,000  in  1996.  Last  year’s  figure  was  up  slightly 


over  1995,  as  the  industry 
took  relief  in  easing 
newsprint  prices. 

But  tight  control  of  staffmg 
in  recent  years  augurs  badly 
for  journalists  —  especially 
minorities,  who  still  struggle 
to  make  inroads  in  a  histori¬ 
cally  inhospitable  business 
that  has  pnwen  resistent  to 
change. 

“I  think  it’s  a  reality  of  the 
industry,”  said  Sidmel  Estes 
Sumpter,  a  pnxlucer  at  WAGA- 
TV  in  Atlanta  and,  as  past  pres¬ 


“If  the  newspaper 
industry  had  been  as 
committed  to 
technology  as 
diversity,  wed 
still  be  working 
on  our  manual 
typewriters’' 

—  Steve  Monteil,  president 
and  co-founder,  Robert  C.  Maynard 
Institute  for  Journalism  Education 


ident  of  the  National  Assrxria- 
tion  of  Black  Journalists,  a  vocal  critic  of  newsnxjm 
hiring  and  promotion  practices.  “These  megacom¬ 
panies  are  being  formed  and  their  priorities  do  not 
include  diversity.  Their  priorities  are,  really,  what 
kind  of  pn)fits  and  expenditures  are  being  made. 
What’s  ironic  is,  they  don’t  understand  that  diver¬ 
sity  and  profits  go  hand  in  hand. 

Galling  minority  gains  “minuscule,”  she  chided,“At 


Case  is  a  freelance  writer 
based  in  New  York. 
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this  rate,  it’ll  be  the  year  3000”  before  the 
industry  meets  its  goal  for  minority  stafhng. 

Her  views  were  echoed  by  other  minor¬ 
ity  journalism  leaders. 

“They’re  looking  at  the  bottom  line,  and 
as  costs  have  increased,  they  probably  feel  a 
minority  program  is  one  of  the  luxuries  on  the 
expense  sheet,”  said  Patrick  Salazar,  executive  direc¬ 
tor  of  the  National  Association  of  Hispanic  Journal¬ 
ists. 


to  executive  editor  of  the  Dallas  Morning  News, 
Salazar  said,  “It’s  still  tough,  especially  at  many  of 
America’s  world-class  newspapers,  for  Latino  jour¬ 
nalists  to  move  up.The  real  decisions  are  often  made 
not  by  journalists,  but  by  management,  and  it  might 
take  awhile  to  get  a  sizable  representation.” 

Business  considerations  aside,  there’s  also  a  feel¬ 
ing  that  the  current  conservative  political  climate 
and  the  enormous  racial  divisions  plaguing  this 
country  might  also  hinder  minority  hiring  and  pro¬ 
motion. 

“The  country  is  in  a  state  of  racial  reverse,  with 
polarization  between  the  races,  the  assault  on  affir¬ 
mative  action,  the  O.J.  trial  backlash.  It’s  all  been  doc- 

- 1  umented,”  said  University  of 

North  Carolina  journalism 
professor  Chuck  Stone,  for¬ 
mer  Philadelphia  Daily  News 
columnist  and  reporter  and 
editor  for  such  black  papers 
as  the  New  York  Age  and 
Washington  Afro-Ametican. 
“Newspapers  are  not  immune 
to  this.  The  corporate  culture 
ofTexaco  also  affects  newspa¬ 
pers.  There  has  been  some 
progress,  but  it’s  not  expo¬ 
nential.  It’s  creeping.” 

Meanwhile,  those  in  charge 
of  recruiting  at  major  newspa¬ 
per  companies  deny  that 
financial  conditions  have 
hampered  efforts  at  diversity. 

“The  economy  has  had  no 
effect,”  said  Kate  Kennedy, 
Gannett  Co.’s  chief  of  editor¬ 
ial  recruitment.  “We’re  still 
actively  recruiting  many 
kinds  of  people,  and  obvi¬ 
ously  that  includes  minority 
journalists. 

COMMITMENT  STEADY 

“We’re  very  proud  of  our 
success  in  minority  recruit¬ 
ment,  and  the  promotion  of 
minorities  and  of  women,  and 
that  success  really  has  to  do 
with  our  commitment  —  and 
our  commitment  is  long¬ 
term.  The  commitment  con¬ 
tinues  whether  there’s  a 
recession  or  whether 
newsprint  prices  are  up  or 
whatever  the  economic  pic¬ 
ture  is.” 

At  Gannett’s  91  dailies, 
minorities  hold  slightly  more 
than  17%  of  newsroom  jobs 
overall,  she  said,  and  15.7%  of 
editorial  management  posi¬ 
tions. 

Times  Mirror  Co.,  which 
has  undergone  a  major 
restructuring  over  the  past 
couple  of  years,  including 


COMMITMENT  QUESTIONED 

While  crediting  the  industry’s  notable  achieve¬ 
ments,  including  the  promotion  of  Gilbert  Baillon 


Work  &  Live 

In  the  Heart  of  the 
Heartland! 

Join  one  of  the  country’s  most  pro¬ 
gressive  media  companies.  Enjoy  an 
environment  that  is  as  stimulating 
and  challenging  as  it  is  rewarding. 

The  Gazette  Family  of  Companies  is  an  independently  owned 
multi-media  group  headquartered  in  Cedar  Rapids.  Iowa.  We 
have  excellent  opportunities  for  talented,  energetic  individuals 
in  the  newspaper  business,  television  and  radio,  audiotex  and 
website  development,  direct  marketing  and  software  develop¬ 
ment.  And  our  ESOP  gives  us  a  direct  role  in  the  future  of  our 
company. 

Find  out  why  people  are  returning  to  the  Midwest  to  fulfill  their 
career,  personal  and  family  goals.  There  are  safe  streets,  out¬ 
standing  educational  systems,  affordable  cost  of  living  and 
diverse  cultural  offerings. 

Isn’t  it  time  you  enjoy  your  work  and  where  you  live?  We  think 
so.  And  this  is  the  place  and  the  company  that  can  make  your 
dreams  a  reality. 

THE  GAZETTE 
FAMiLY  OF  COMPANiES 


The  Cedar  Papids  Gazette  •  KCPG  Television  and  Padio 
Iowa  Farmer  Today  •  Publications  incorporated 
interactive  Media  Inc.  •  Gazette  Direct  Marketing  Services 
Decisionmark  •  Gazette  Technologies  •  Color  Web  Printers 

THE  GAZETTE  COMPANY 
http://y<ww.  fyiowa.  com 

500  Third  Ave  SE.  Cedar  Rapids,  lA  52401  319.398.8211 
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begins  iri  our  own 


But.  it  doesfit.  always  end-th^re 


newspaper  in  the  Pacific  Northwest,  We  look  for  good 


stories  in  our  own  back  yard.  And  we  have  great 


journalists  to  tell  them. 


Recent  Times  investigations  into  the  rudder  safety  of 


the  Boeing  737  and  HUD  abuses 


on  Indian  reservations  were 


Northwest  issues  of  national  4' 


significance.  They  re  part  of  a 


JIMI  LOTT/SEATTIE  TIMES 


proud  history  of  important,  influential  stories, 


grounded  in  a  tradition  of 


quality  regional  journalism. 


And  quality  regional 


Che  Seattle  Cimes 


journalists. 


www,seattletimes,com 
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huge  staff  cuts,  once  considered  eliminating 
the  program.  But  the  company  eventually 
determined  that  the  program  —  which  has 
trained  175  reporters  and  editors  since  it 
jjHrft  started  in  1984  —  should  go  forward  at  full 
'  strength. 

“There  was  some  talk  about  economic  con¬ 
straints  on  the  industry:  How  can  you  train  people 
to  go  to  work  at  Newsday  when  Newsday's  laying 
people  off?”  he  said. 

“But  the  lai^r  papers  have  maintained  their 
strong  commitment  to  diversity  and  are  out  there  in 
full  force  trying  to  find  people  of  color  for  the  news¬ 
room.  But  when  there’s  a  crunch,  it  does  affect 
recruiting.” 

KipUng  says  companies  must  be  serious  about 
diversity  to  truly  succeed  at  it. 

“There’s  residual  resistance  out  there  that  simply 
doesn’t  go  away,"  he  said.  “Some  people  talk  the  talk 
but  don’t  walk  the  walk,  and  department  supervi¬ 
sors  at  many  newspapers  haven’t  been  brought  on 
board.  Even  if  your  paper  has  a  commitment  to 
diversity,  if  that’s  not  strongly  communicated  to 
those  in  charge  of  hiring,  then  the  job  is  not  done.  It 
doesn’t  happen.” 

Another  problem:  Newspapers  that  make  the 
effort  to  aggressively  recruit  minorities  —  forging 
partnerships  with  journalism  schools,  traveling  to 
job  fairs,  sponsoring  job  banks  on  their  Web  sites  — 
often  find  themselves  competing  against  one 
another  for  the  best  and  brightest. 


Minorities  in  First 
Newspaper  Journaiism  Jobs 


%'Btal  Newffr»« 


COMPETING  FOR  PEOPLE 


Tribune  Co.’s  Fort  Lauderdale  Sun-Sentinel,  for 
one,  has  done  fairiy  well.  Its  college  intern  program 
is  50%  minorities,  year  after  year,  and  of  350  news¬ 
room  staffers,  14.5%  are  members  of  minority 
groups. 

But  as  editorial  recruitment  director  Kathy  Pelle¬ 
grino  pointed  out,  the  paper  competes  against  south 
Florida’s  two  other  powerhouses,  Knight-Ridder’s 
Miami  Herald  and  Cox’s  Palm  Beach  Post. 

“All  of  us  are  trying  to  get  good  people,  and  they 
have  two  other  fine  newspapers  here  to  choose 
from,”  she  said.  “It’s  a  highly  competitive  area.” 

Incidentally,  while  the  Sun-SentinePs  minority 
representation  is  better  than  the  industry  average,  it 

- 1  isn’t  good  enough  for  Pelle- 

- 1  1  grino. 

“We  have  to  do  better,”  she 
said.  “It’s  something  we’re 
constantly  trying  to  improve 
on.” 

Steve  Monteil,  president 
and  co-founder  of  the  Robert 
C.  Maynard  Institute  for  Jour¬ 
nalism  Education  in  Oakland 
—  which  conducts  training 
programs  across  the  nation, 
including  those  fashioned  for 
minorities  —  says  that  while 
the  overall  minority-recruit¬ 
ment  picture  might  appear 
bleak,  it’s  important  to  recog¬ 
nize  the  strides  that  have 
been  made. 


i i  At  the  Caller-Times, 
my  career  looks 
great  inprinLff 


It  takes  skill,  passion  and  hard  work  to 
create  a  truly  rewarding  performance.  It  also 
helps  to  have  a  great  team  behind  you.  That's 
what  you'll  find  at  the  Corpus  Christi  Caller- 
Times.  We  are  a  highly  successful,  diversified 
newspaper  company  and  we're  seeking 
outstanding  performers. 

The  Press  Club  of  Dallas  named  the  Caller- 
Times  "Best  Daily  Newspaper"  in  Texas,  below 
100,000  circulation,  in  1989,  1990,  1991, 
1993,  1994  and  1995.  In  1996,  we  were 
named  the  "Best  Daily  Newspaper"  in  the 
Southwest.  It's  this  award-winning  team  of 
writers,  editors,  photographers  and  artists  that 
can  help  you  reach  a  higher  level  in  your  own 
career. 

If  you  would  like  to  learn  more  about  a 
career  with  the  Caller-Times  just  call  us  at 
(512)  886-3658  or  fax  us  at  (512)  884-5357. 


PROGRESS,  PRIORITIES 

“On  the  one  hand,  the  pace 
of  change  has  been  glacial,”  he 
said.  “On  the  other  hand, 
newsrooms  are  now  11% 
minority,  and  30  years  ago  it 
was  less  than  one-half  of  1%. 
It’s  really  one  of  those  situa¬ 
tions  where  you  can  look  at 
the  glass  as  half  full  or  half 
empty.” 

Any  way  you  look  at  it, 
newspapers  are  still  doing  a 
better  job  recruiting  minorities 
(See  Minorities  on  page  42) 


We  are  an  Equal  Opportunity  Employer. 
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Don’t  get  us  wrong.  We  love  up-to-the-minute 
technology.  The  convenience,  the  speed,  the  infi¬ 
nite  possibilities. 

We  just  love  old-fashioned  story¬ 
telling  more. 

New  Times’  award-winning  weekly 
newspapers  in  Phoenix,  Denver,  Miami, 

Dallas,  Houston,  San  Francisco  and 
Los  Angeles  are  looking  for  young 
journalists  who  think  they  can  knit 
the  news  into  tales  worth  reading.  Who 
value  analytical  thinking  and  descriptive 
prose  above  Net  surfing  and  modem  speed. 

Last  October,  in  its  “News  Wars’’  cover  story. 
Time  magazine  cited  our  papers’  success  in  expos¬ 


ing  the  corruption  and  confusion  in  state  and 
local  government  while  the  dailies  “let  their  role 
as  community  watchdog  slide.” 

In  a  world  already  glutted  with  mere 
information,  why  not  make  your  perspec¬ 
tive  count? 

Send  your  cover  letter, 
r^sum^,  story  ideas  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 


NewTimes,  Inc. 
RO.  Box  5970 
Denver,  CO  80217 


Newliflies 


BY  B.G.  YOVOVICH 


^ung  Medium, 
Y)ung  Journalists 


The  rising  impor¬ 
tance  of  two  very 
different  kinds  of 
interactive  skills 
—  technical  and 
personal  —  points 
toward  major  shifts  in  news¬ 
paper  hiring  and  recruitment. 

The  explosive  growth  in 
the  number  and  size  of  inter¬ 
active  projects  by  newspa¬ 
pers  and  by  all  sorts  of  other 
new  entrants  to  Worid  Wide 
Web  publishing  have  opened 
up  opportunities  for  Web-sawy  journalists  —  and 
particularly  for  recent  journalism  school  graduates 
who  are  adept  at  new  media  and  who  are  being 
hired  in  surprising  numbers. 

“One  of  the  most  obvious  changes  for  us  is  that 
our  hiring  has  been  skewing  much  younger,”  says 
Tim  J.  McGuire,  editor  and  senior  vice  president  of 
new  media  at  the  Minneapolis  Star  Tribune.  In  the 
past,  typical  new  hires  were  27  or  28  years  old  min¬ 
imum,  but  mostly  in  their  mid-30s,  people  with  six 
to  10  years  of  newspaper  experience,  because  the 
paper  is  a  metropolitan  daily,  “a  destination  paper,” 


he  said. 

Hiring  a  22-year-old  had 
been  very  unusual  for  us  — 
unheard  of  —  and  now  we 
are  doing  it  somewhat  fre¬ 
quently  because  these  kids 
know  what  it  is  all  about,” 
McGuire  said,  referring  to 
interactive  technology.  “It  is 
second  nature  to  them.  The 
result  is  that  we  are  looking  a 
lot  younger  than  we  used  to 
and  that  is  a  big  change.” 

Or  take  the  situation  at  the 
Columbia  School  of  Journalism,  where  professor 
Steve  Ross  reports  his  20  new-media  students  have 
attracted  “something  like  80  job  offers.”  Ross  headed 
the  school’s  new-media  program  last  year. 

And  yet,  demand  for  people  adept  in  very  differ¬ 
ent  skills  —  a  kind  of  “high-touch”  counterpart  to 
the  high-tech  skills  generally  associated  with  inter¬ 
active  media  —  may  actually  portend  deeper  and 
more  profound  changes  for  the  journalism  commu¬ 
nity. 

“We  are  putting  more  emphasis  on  interpersonal 
and  teamwork  skills,”  says  Mary  Kay  Blake,  director 
of  recruitment/placement  for 
Gannett  Co.’s  newspaper  divi¬ 
sion. 

“More  and  more  will  be 
accomplished  not  by  a  single 
person  driving  something,  but 
by  woridng  interdepartmen¬ 
tally  within  the  newsroom 
and  in  the  newspaper,”  she 
says.  “It  already  is  true  at 
newspapers  today,  and  the 
new-media  ventures  may 
require  much  more  synergy' 
in  terms  of  developing  prod¬ 
ucts.” 

Consider,  for  example,  the 
thinking  at  Tribune  Interac¬ 
tive,  which  coordinates  new- 
media  activities  of  Tribune 
Co.’s  newspapers  and  TV  sta¬ 
tions. 

“I  look  for  people  who  can 
work  in  collegial  settings  —  it 
is  not  an  occupation  for  a 


Yovovich  is  a  fivelance  writer 
based  in  Evanston,  lU. 


Bloomberg 

FINANCIAL  MARKETSW 

COMMODITIES 

NEWS 

Bloomberg  L.P.,  the  premier  global  on-line  interactive  information  service  is  seeking 
hard-working,  motivated  individuals  to  strengthen  the  BLOOMBERG  Multimedia  newsroom. 
(Based  III  our  Princeton,  NJ  headquarters) 

PRODUCERS 

The  ideal  candidate  is  a  strong  writer  with  good  computer  skills,  with  an  understanding  of 
companies  and  economies,  and  an  interest  in  the  exciting  new  field  of  multimedia.  Three  to 
five  years  of  journalism  (print  or  broadcast)  experience  is  required.  A  college  degree  and 
fluency  in  a  foreign  language  are  a  must. 

EDITORS 

We  are  seeking  experienced  business  journalists  to  edit  multimedia  reports  gathered  from  our 
news  bureaus  worldwide.  This  role  requires  strong  editing  and  writing  skills,  a  background  in 
financial  news  and  experience  in  global  news  gathering  (print  or  broadcast).  Five  years  of 
journalism  and  a  college  degree  is  required.  Fluency  in  a  foreign  language  is  a  plus. 

We  offer  a  pleasant  suburban  working  environment  at  our  Princeton,  NJ  location,  plus  an 
excellent  benefits  package.  For  consideration,  please  mail  or  fax  a  cover  letter  and  resume 
which  must  include  salary  requirements  to;  Human  Resources,  Attn:  Natalie  Koutsokoumnis, 
Dept  EP,  100  Business  Park  Drive,  P.O.  Box  888,  Princeton,  NJ  08542-0888. 

FAX:  609-683-7523.  EOE  M/F/D/V. 


Newly  minted 
interactive  types  are 
changing  the  face  of 
newspapers,  and 
bringing  skills  in 
technology,  teamworking 
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“The  ability  to  work  in  groups  has 
become  a  crucial  factor  in  the  kinds  of 
organizations  we  run  here" 

—  Mike  Silver, 
Tribune  Interactive 


loner  —  and  an  abil¬ 
ity  to  work  in  teams 
is  very,  very  high  on 
our  list,”  says  Mike 
Silver,  general  man¬ 
ager  of  Tribune 
Interactive. 

“1  was  a  newspa¬ 
per  reporter  in  the 
late  1970s,  and  my 
recollection  is  that, 
sure,  you  would 
have  to  work  with  a 
photographer  on 
occasion,  and  some¬ 
times  two  reporters 
would  be  assigned 
to  a  story.  But,  today, 
the  level  of  colle- 
giality  and  back  and 
forth  between  news¬ 
people,  designers 
and  technical  peo¬ 
ple  is  extraordinar¬ 
ily  high.  The  ability 
to  work  in  groups  has  become  a  crucial  factor  in  the 
kinds  of  oi'ganizations  we  run  here.” 

As  part  of  the  emphasis  on  interpersonal  skills  for 
interactive  media.  Tribune  makes  sure  that  prospec¬ 
tive  employees  are  interviewed  “by  a  lot  of  people, 
and  we  look  for  things  in  college  or  in  previous  jobs 
that  indicate  that  they  have  worked  in  an  organiza¬ 
tion  or  as  part  of  a  group,”  Silver  says. 

For  example,  last  year,  the  Tribune  Interactive 
hired  somebody  fresh  out  of  college  who  was  “very 
light  in  terms  of  traditional  journalism  experience 
and  was  not  from  a  high-profile  journalism  school,” 
Silver  recalls. 

“But  he  had  worked  part  time  on  some 
Web  e-zines,  and,  in  addition 
to  being  smart  and  literate 
and  Web-sawy,  there  was 
stuff  in  his  background  that 
indicated  that  he  was 
involved  in  lots  of  group 
activities  at  college,”  from 
musical  productions  to  char¬ 
itable  activities. 

As  it  turned  out,  the  new 
hire’s  lack  of  editorial  expe¬ 
rience  required  extra  work. 

Silver  says,  “but  he  turned 
out  to  be  extremely  good 
and  has  now  been  promoted 
to  be  Webmaster  at  one  of 
our  television  stations.” 

Executives  predict  more 
of  the  same;  rising  demand 
for  the  kind  of  journalists 
who  combined  both  types  of 
interactive  skills,  personal 
and  technological. 

As  McGuire  of  the  Star 
Tribune  says,  “Finding  new- 
media  leaders  is  going  to  be 
a  big  challenge.” 


c 


Gen-X 

Advantage 


HANGING  PATTERNS  OF  newspaper 
hiring  could  bode  badly  for  many  of 
those  who  entered  journalism  in  the 
late  1980s  and  the  early  1990s. 

As  opportunities  open  up  for  more  recent  grad¬ 
uates  schooled  in  the  ways  of  the  World  Wide 
Web,  “the  people  who  are  five  to  ten  years  ahead 
of  them  are  going  to  get  a  lot  of  competition  from 
their  younger  coimterparts,”  predicts  executive 
recruiter  Mike  Walker  of  Youngs,  Walker  &  Co.,  an 
Inverness,  Ill.-based  firm  specializing  in  executive 
searches  for  newspapers.  “They  could  put  a 
squeeze  on  the  people  in  the  middle.” 

Journalists  who  fail  to  take  steps  to  equip  them¬ 
selves  for  the  new-media  environment  run  the  risk 
of  being  leapfrogged  by  younger  colleagues  who 
have  Web  skills  and  show  early  management  and 
entrepreneurial  capabilities.  “They  are  the  ones 
who  will  rise  to  the  top  quickly,”  he  warns. 

That  scenario  leaves  older,  more  experienced 
journalists  at  a  disadvantage. 

“They  have  to  start  being  interested  in  what  is 
going  on,  on  the  Web,”  says  Tim  McGuire,  editor 
and  senior  vice  president  of  new  media  at  the 
Minneapiolis  Star  rn&«ne.“They  have  to  really 
invest  in  understanding  what  is  working  and  what 
is  not  on  the  Web,  start  reading  about  it,  and  start 
doing  some  things.  It  is  like  the  old  idea  of  diving 
into  the  pool  and  starting  to  swim.Those  people 
who  are  willing  to  dive  in  the  pool  are  going  to  be 
fine  over  the  next  few  years.  It  is  the  people  who 
resist  getting  wet  who  are  going  to  get  in  a  lot 
of  trouble.”  —  B.G.  Yovovich 


CONSIDER  A- CAREER, 


NOT  JUST  A  JOB 


IF  YOU'RE 


INTERESnO  IN  MAKING  A  DIFFERENCE  -  FOR  YOUR  CAREER, 
FOR  YOUR  CUSTOMERS,  FOR  YOUR  COLLEAGUES,  FOR  YOUR 
COMPANY,  FOR  YOUR  COMMUNITY  -  WE'RE  INnRESTCD  IN 
HEARING  FROM  YOU. 

Gannetfs  91  ckaily  newspapers  look  to  lead,  in  our  industry  and  in  our 
communities. 

To  do  that,  we  look  lor  leaders;  in  Advertising,  Circulation,  Finance,  Human 
Resources,  Marketing,  News,  Online/New  Media,  Production  and  Systems. 

If  you'd  like  us  to  know  about  you,  please  send  a  resume  (including 
references  and  salary  history)  and  a  cover  letter  to;  Mary  Kay  Blake, 
Director,  Recruiting/Placement,  Gannett  Co.,  Inc., 

1 100  Wilson  Blvd.,  Arlington,  VA  22234. 


Gannett  is  an  Equal  Opportunity  Employer  that  values 
diversity  in  the  workplace.  We  especially  encourage 
those  who  share  our  vision  to  apply. 


:^GAMEn 
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Competition  Grows 
For  Digital  Journalists 


Newspaper  editors  will  have 

to  fight  a  lot  harder  for  employees 
in  the  future,  academics  and  per¬ 
sonnel  executives  say. 

As  new  technologies  dramatically 
lower  the  barriers  to  entry  to  all  sorts  of 
interactive  publishing  ventures,  people 
with  the  typ)es  of  skills  valued  by  news¬ 
papers  are  being  sought  by  a  much 
wider  variety  of  enterprises.  The  situa¬ 
tion  on  college  campuses  is  a  case  in 
point. 

“MSNBC  snarfed  up  six  of  the  20  stu¬ 
dents  in  my  class  last  year,”  says  Steve 
Ross  of  Columbia  University’s  Graduate 
School  of  Journalism.  “Other  students 
went  to  work  for  foundations  and  for 
special  interest  groups  because  those 
organizations  were  doing  interesting 
Web  sites.  We  had  never  seen  this  sort  of 
thing  before.” 

The  experience  of  Gannett’s  newspa¬ 
per  operations,  which  have  a  long  tradi¬ 
tion  of  recruiting  on  college  campuses, 
provides  additional  evidence. 

“The  best  and  the  brightest  have 


many  more  options  now,  and  the  recruit¬ 
ing  of  journalism  students  is  not  being 
done  only  by  newspapers,  but  also  by 
many  other  companies  that  are  inter¬ 
ested  in  people  with  strong  communica¬ 
tions  .skills,”  says  Mary  Kay  Blake,  recruit¬ 
ment  director  for  Gannett  newspapers. 
“There  is  a  whole  realm  of  opportunity 
that  was  not  out  there  before,  and  the 
competition  for  the  best  is  growing 
more  intense.” 

It  still  is  too  early  to  get  hard  data  to 
document  the  phenomenon  of  growing 
competition  for  workers  who  manage 
both  the  technological  infrastructure  of 
Web  sites  and  the  increasing  volume  of 
information  being  published  online.  But 
Ohio  State  University  journalism  profes- 

“If  the  newspaper 
industry  wants  to  get  the 
best  graduates,  they 
are  going  to  have  to  pay 
for  them” 


sor  Lee  B.  Becker,  who  annually  studies 
employment  trends  of  graduates  from 
journalism  and  communications  pro¬ 
grams,  says,  “It  is  reasonable  to  expiect 
that  more  and  more  graduates  are  going 
to  find  themselves  pulled  in  that  direc¬ 
tion,  and  that  is  going  to  put  more  com- 
p>etitive  pressure  on  the  daily  newspapjer 
industry  to  recruit  employees. 

Newspapers  shouldn’t  be  complacent 
because  there  have  been  more  students 
than  jobs  in  recent  years,  he  says.  With  a 
knowledge  of  Web  graphics,  page 
design,  integration  of  photos  and  text, 
and  site  creation,  today’s  graduate  “is 
going  to  attract  attention  —  and  not  just 
from  daily  newspapers,”  Becker  says. 
“The  reality  is  that  you  have  to  be  com- 
pjetitive  to  get  the  best  students,  and,  in 
the  next  several  years,  if  the  newspapjer 
industry  wants  to  get  the  best  graduates, 
they  are  going  to  have  to  pay  for  them. 
You  will  have  to  be  willing  to  spjend 
more  to  get  them.” 

Adds  newspapjer  recruiter  Mike  Walker 
(See  Competition  on  page  43) 


We  are  the  San  Francisco  Newspaper 
Agency  agent  for  the  San  Francisco  Chronicle 
and  San  Francisco  Examiner,  Bay  Area  leaders 
in  journalism.  With  a  long  standing  tradition 
of  excellence,  exciting  opportunities  are  now 
available  in  the  following  areas: 


Management  Information  Systems 


Network  Manager 
Programmer  Analysts 

Outside  Sales  Representative 


Production 


Machinist 


Telecommunications 


We  are  seeking  energetic  individuals  to  con¬ 
tribute  to  our  continued  successful  business. 
We  offer  competitive  compensation  and  bene¬ 
fits  programs  as  well  as  the  opportunity  to  be 
involved  in  this  dynamic  organization. 

San  Francisco  Newspaper  Agency 
Human  Resources  Department  -  EP 
925  Mission  Street 
San  Francisco,  CA  94103 


Wiring  and  Telecommunications  Specialist 

SAN  FRANCISCO 
NEWSPAPER  AGENCY 

Accoimting  Clerk 

AGENT  OF 

Circulation 


Secretary 
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BY  ALLAN  WOLPER 

The  Key 
To  Entry 


The  internship  is  the  key 
to  the  journalism  job  mar¬ 
ket,  according  to  newspaper 
recruiters  and  internship 
coordinators. 

“In  our  mind,  having  a 
track  record  before  you  graduate  is  vitally 
important,”  said  George  Rede,  recruit¬ 
ment  director  at  the  Portland  Oregonian. 
“A  person  without  at  least  one  internship 
is  way  behind  his  peers.” 

That  track 
record  of  under¬ 
graduate  intern¬ 
ships  might  land  a 
fresh-faced  journal¬ 
ist  a  place  on  the 
Oregonian's  roster 
of  postgraduate 
interns. 

Postgrad  train¬ 
ing  internships  — 
mainly  at  the  coun¬ 
try’s  larger  papers 
—  last  from  one  to 
two  years  and 
sometimes  turn 
into  full-time,  per¬ 
manent,  reporting 

Lee  Becker,  an  Ohio  State  journalism 
professor  who  has  surveyed  newspaper 
and  broadcast  j-school  graduates  for  the 
past  10  years,  says,  “Having  an  internship 
is  a  predictor  of  having  a  job.” 

CAMPUS  CREDENTIALS 

Interning  aside,  the  campus  newspa¬ 
per  remains  the  prime  testing  ground  for 
fledgling  reporters,  a  place  to  learn  how 
to  interact  with  news  sources. 

“That’s  where  it  all  starts,”  says  Rede, 
who  in  1975  was  an  editor  at  the  Spar¬ 
tan  Daily  at  San  Jose  State  University. 

“It’s  where  you  get  the  passion  for  this 
business,  where  the  fire  in  the  belly  gets 
ignited,”  said  Jim  Smith,  metro  editor  and 


Wolper,  a  journalism  professor  at  Rut¬ 
gers  University's  Newark,  N.J.,  cam¬ 
pus,  covers  college  journalism  in 
these  pages. 


All  about 
internships 
— because 
if  you  want  a 
job  in 
journalism, 
you  better 
intern 

positions. 


LfOok  through  the 
employment  ads  in  all 
these  newspapers... 

Atlanta  Journal-Constitution 
Baltimore  Sun 
Boston  Globe 
Charlotte  Observer 
Chicago  Tribune 
Cincinnati  Enquirer/Post 
Columbus  Dispatch 
Denver  Post 

Denver  Rocky  Mountain  News 
Detroit  News  and  Free  Press 
Fort  Wayne  Sentinel-Journal  Gazette 
Hartford  Courant 
Houston  Chronicle 
Lexington  Herald  Leader 
Long  Beach  Press  Telegram 
Los  Angeles  Times 
Miami  Herald 

Minneapolis-St.  Paul  Pioneer  Press 
New  York  Times 
Orlando  Sentinel 
Philadelphia  Inquirer 
Sacramento  Bee 
San  Jose  Mercury  News 
Seattle  Times 
South  Florida  Sun  Sentinel 
Washington  Post 

Leading  Newspapers  across  the  nation  have  come  together  to  create  the  World  Wide 
Web’s  most  complete  employment  database:  CareerPath.com.  Now  anyone  with 
access  to  the  Internet  can  search  through  a  broad  spectrum  of  jobs  -  from  entry  level 
to  executive.  It’s  easy  to  use,  updated  daily  and  free  to  job  hunters.  More  than 
250,000  new  jobs  are  added  each  month.  For  more  information  call  213-237-6658 
or  send  eMail  to  advertising@careerpath.com. 


...without 
turning  a 
page. 


February  22, 1997  ■  Editor  6?  Plibusher  23 


g 


xECLiTivE  Search 
AND  Placement 


Currow  &  de  Montmollin,  Inc., 
is  the  only  company  run  by 
former  newspaper  executives 
offering  high  quality,  guaranteed 
executive  search  and  placement. 

C&de’s  team  of  newspaper 
human  resource  professionals 
also  provides  a  full  range  of  other 
H.R.  services,  including 
succession  planning  programs, 
jMedictive  performance  selection 
systems,  one-on-one  executive 
coaching,  and  testing/evaluation. 


internship  coordinator  of  the  Cincinnati 
Enquirer. 

George  Benge,  executive  editor  of  the 
Journal  and  Courier  in  Lafayette,  Ind.,  said 
the  campus  newspaper  can  make  or  break  a 
student  journalist. 

“It  can  make  all  the  difference  in  the 
world  of  a  student 
either  becoming  a 
good  journalist  or 
not,”  Benge  said, 
“particularly  if 
there  is  a  good 
adviser.” 

Still,  some  stu¬ 
dent  journalists 
apply  for  jobs  with 
nothing  more  than 
a  clutch  of  stories 
from  their  j-school 
reporting  classes. 

“It’s  hard  to  be 
competitive  with 
classroom  clips,” 
said  Smith,  former 
editor  of  the  BG 
News  at  Bowling 
Green  University, 
but  at  the  same 
time,  editors  are 
skeptical  of  stu¬ 
dents  who  show 
recruiters  only 
bylined  articles 
from  professional 
newspapers. 

“You  get  a  bet¬ 
ter  sense  of  their 
raw  talent  if  a  stu¬ 
dent  shows  you 
clips  from  their 
campus  newspa- 


cisde 


CuRRCM'  &  DE  Monttmollih  Inc 


7010  S.W.  54th  street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 


Minority  internships 


per  along  with  professional  clips,”  said  Linda  Cun¬ 
ningham,  executive  editor  of  the  Rockford  (Ill.)  Reg¬ 
ister  Star. 

Cunningham,  who  recruits  for  other  Gannett 
papers  as  well  as  her  own,  is  suspicious  of  entry- 
level  applicants  who  don’t  have  clips  from  college 
papers  but  do  show  woric  for  professionally  edited 
commercial  papers. 

“I  am  always  wary  of  clips  from  big-time  newspa¬ 
pers,”  said  Cunningham,  an  alumnus  of  the  Daily 
Parthenon  at  Marshall  University.  “The  editing  at 
those  papers  tends  to  be  a  lot  better  than  it  is  at  stu¬ 
dent  newspapers.” 

JOB  FAIRS 

Newspaper  editors  are  routinely  inundated  with 
applications  for  summer  internships,  but  the  quality 
of  the  resumes  varies  widely. 

“If  the  editors  examined  the  resumes  of  students 
with  campus  newspaper  experience  and  profes¬ 
sional  internship  experience,  they  would  find  there 
is  an  undersupply  of  good  candidates,”  said  Becker, 
the  chronicler  of  entry-level  journalists. 

Newspaper  editors  might  notice,  if  they  attend 
job  fairs  sponsored  by  j-schools. 

Northwestern  University,  for  example,  played 
host  last  fall  to  12  newspapers,  including  the  Balti- 
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more  Sun,  San  Francisco  Chronicle,  Washington 
Post,  Miami  Herald,  Detroit  News  and  Chicago  Tri¬ 
bune. 

John  Krupetz,  assistant  professor  and  placement 
director  at  the  Medill  School  of  Journalism  at  North¬ 
western,  cautions  his  charges  to  approach  recruiting 
tables  armed  with  clips. 

“It  is  next  to  impossible  for  someone  to  enter  the 
job  market  without  an  internship,”  Krupetz  said. 
“That  is  why  we  encourage  freshmen  to  begin  work¬ 
ing  at  the  Daily  Northwestern  r 

“I  never  had  a  recruiter  ask  a  student  what  his 
grades  are,”  Krupetz  noted.  “They  want  to  know 
about  the  internships  they’ve  had  and  what  the  peo¬ 
ple  there  say  about  them.” 

Jearme  Fox-Alston,  director 
of  recruiting  for  the  Washing¬ 
ton  Post,  says  she  and  a  cok 
league  scour  college  cam¬ 
puses  from  October  to 
December  every  year  inter¬ 
viewing  potential  interns. 


Newspaper  Internships 


doesn’t  by  any  means  guarantee  a  job  there, 
however. 

Interns  rarely  land  jobs  at  the  Post,  for 
example.  In  fact,  only  three  of  the  last  96 
interns  became  staff  reporters,  Fox-Alston 
said. 

The  story  is  different  at  Florida’s  Palm  Beach 
Post.  Lynn  Kalber,  director  of  administration,  dis¬ 
closed  that  80%  of  the  entry-level  jobs  go  to 
reporters  who  worked  as  interns  there. 

“We  hire  them  because  we  know  them;  we  know 
their  work,”  Kalber  said.  “Once  they  work  here,  they 
keep  sending  me  clips  to  let  me  know  how  they  are 
(See  Entry  on  page  43) 


3.500 


'90  '91 

Source:  ASNE 


“We  mix  it  up,”  Fox-Alston 
said.  “We  went  to  20  schools 
last  fall.  I  try  to  get  around  the 
country  as  much  as  I  can.This 
year  we  went  to  Kansas, 
Columbia,  Northwestern,  Mis¬ 
souri,  Stanford,  North  Carolina 
and  the  University  of  Chica¬ 
go,  among  others.” 

She  interviews  as  many  as 
30  or  40  students  a  day  during 
her  tour  and  collects  600 
applications  for  18  summer 
openings. 

“The  internship  program  is 
very  important  to  us,”  she 
said.  “Many  of  our  reporters 
were  writers  or  editors  of 
their  campus  newspapers, 
including  Len  Downie,  who 
was  the  editor  of  his  paper  at 
Ohio  State.” 

An  internship  at  a  paper 


Lead 


and  let  the 
others  follow 


VICE 
PRESIDENT 
MARKETING 
and  SALES 


At  New  Jersey  Press,  Ifk.,  publisher  of  the 
Asbury  Park  Press  and  The  Home  News  &  Tribune,  we 
have  always  set  standards  that  others  follow.  For  more 
PIF  than  115  years,  we  have  built  our  success  on 

^  innovation  and  unsurpassed  leadership.  Our  efforts  have 
made  the  Asbury  Park  Press  the  2nd  laigest  daily 
I  newspaper  in  New  Jersey  and  the  72nd  largest  in  the 

nation.  Our  expanded  ope.'ations  require  a  Vice 
President  of  Marketing  and  Sales  who  can  guide  us  into 
the  next  century.  Successful  candidates  need  to  display 
exceptional  technical,  conceptual  and  interpersonal 
skills  relating  to  marketing  and  sales. 


Rasponsiblt  for 
ovtnil  oporadoi  of; 

■  All  sales  departments  including 
Local  Retail,  Regional,  National, 
Classified  and  Direct  Mail 
■  Marketing  including  Creative 
Services  and  Research 
I  Circulation  Sales  including  Home 
Delivery  and  Single  Copy  Sales 


You’ll  be  asked  to  design  and  implement  I 

MartailOf  loilMlm,  analyze  Moital  OopiltwOUli,  oversee 
Uwittillm  aio  PtowoMbo  AcIMIIbs  in  print,  electronic  and 
direct  mail  divisions,  recommend  PrlcOOi  StnlMlBS, 
monitor  OOBnOSOBl  BoOfBlS.  introduce  NSW  PlBiOCt 

CBBCBptS,  achieve  projected  I 


Our  needs  include  a  minimum  of  7-10  years  of  Marketing  and  Sales 
leadership,  college  degree  (masters  in  business  administration  or 
marketing  preferred)  and  ability  to  implement  all  above  standards. 
Excellent  marketing,  analytical  and  conceptual  skills  a  must.  In  exchange 
we  offer  an  attractive  salary  plus  bonus  opportunity,  generous  benefit 
programs  and  executive  perks.  Most  of  all,  we  can  give  you  the 
\  opportunity  to  build  your  career  around  one  of  the  most  respected 

corporations  in  Central  New  Jersey. 


V 


New  Jersey  } 
^  Press  Inc./ 


I 


Qualified  candidates  should  send  cover 
letter  and  resume  to  NJ  Press  Inc.,  3601 
Highway  66,  Neptune,  NJ  07754,  Attn.: 
Jules  L.  Plangere,  III,  or  fax  directly  to 
(908)  922-6326 


We  are  an  EOE  employer  M/F/D/V 
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Now  in  our  fourth 
successful  decade, 
setting  the  standard 
for  publishing 
executive  placement. 

GORDON  WAHLS 
EXECUTIVE  SEARCH 

Contact 

Fred  J.  Dunkerley 

(610)  565-0800 
(800)523-7112 


■  610  East 

Baltimore  Pike 
Media.  PA  19063 

'All  Position? Fee  Paid. 


What 
Editors  Want 


FN  their  own  words,  newspaper 
recruiters  discuss  what  they  look 
for  in  entry-level  journalists. 

Jeanne  Fox-Alston 
Washington  Post 
On  Curriculum... 

“We  ask  for  transcripts.  We  look  at 
grades.  But  we  are  not  looking  for 
straight-A  students  —  or  students  who  are 
just  getting  by.  We  look  for  a  balance. 
Most  students  do  reasonably  well  acade¬ 
mically.  We  have  become  concerned 
that  students  are  taking  too  many  jour¬ 
nalism  courses  and  don’t  use  enough  of 
their  time  to  get  a  broad  education,  to 
take  languages.  We  want  students  who 
are  open-  minded.  People  who  don’t 
have  preconceived  notions  about  a  story 
or  an  issue.” 

Jim  Smith 
Cinciiuiati  Enquirer 
On  Recommendations... 

“Don’t  put  someone  down  as  a  refer¬ 
ence  without  knowing  what  they  are 
going  to  say.  We  get  to  know  which  pro- 


If  you're  looking  for  a  REAL  change  of  scenery,  NEW 
WORLD  PUBLISHING  is  right  up  your  sidewalk  cafe- 
lined  alley.  With  successful  American-style  Business 
Journals  roaring  in  Budapest,  Warsaw,  and  Prague, 
we're  looking  at  further  expansion  and  need  talented 
writers,  editors,  ad  sales  reps/ directors,  circulation 
directors  and  production  directors.  Rapid  promotion 
possibilities  for  those  that  excel. 

Act  on  this  great  opportunity.  Submit  your  resume  to: 

Maeve  Lankford  @  New  World  Publishing,  Inc. 
ul.  Sloneczna29  •  00-789  Warsaw  •  Poland 
Phone;  011-48-22-646-0575  •  Fax:  011-48-22-646-0576 
E-mail:  wbj@it.com.pl 


lessors  are  shooting  straight  with  you  on 
recommendations  and  which  ones  are 
putting  the  best  spin  on  things.  Some 
people  we  trust  immensely  and  tell  us 
the  true  strengths  and  weaknesses  of  a 
candidate.” 

Sheila  Wolfe 
Chicago  Tribune 
On  Experience... 

“We  look  for  students  who  have  had 
previous  internships.  They  have  to  have 
some  good  clips.  I  am  used  to  reading 
lots  of  clips  and  letters  and  can  get  a 
good  read  on  their  writing  style  and  con¬ 
sistency.” 

George  Rede 
Portland  Oregonian 
Off  Attitude... 

“We  want  students  to  have  a  positive 
attitude.  Someone  who  wants  to  learn. 
Someone  who  is  coachable  and  who 
doesn’t  already  have  their  minds  made 
up  before  they  get  here.  We  don’t  want 
people  who  will  recoil  at  the  thought  of 
doing  obits.  We  want  someone  who  will 
not  turn  his  nose  up  at  covering  stories 
in  the  suburbs.” 

Linda  Cunningham 
Rockford  Register  Star 
On  Interviewing... 

“When  I’m  recruiting,  whether  for 
an  experienced  reporter  or  an  entry 
level,  I  look  for  the  same  thing:  a  sense 
of  passion.  I  like  journalists  who  walk 
into  a  room  with  an  air  of  confidence, 
give  me  a  solid  handshake,  and  have  an 
air  of  immediacy  about  them  —  some¬ 
one  who  will  make  contact.  But  the  sin¬ 
gle  most  impxjrtant  thing  they  have  to 
know  is  how  to  type,  have  a  driver’s 
license  and  know  how  to  use  spell  check.” 

Lynn  Kalber 
Palm  Beach  Post 
On  Clips... 

“Kids  need  experience  outside  of  the 
classroom.  I  can’t  tell  you  how  many 
times  students  come  to  me  without  any 
writing  samples  and  without  any  experi¬ 
ence. 

“They  come  with  papers  from  their 
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classes,  which  always  floors  me.  When  it 
first  happened,  I  wanted  to  bleed  for 
them.  Now  I  want  to  shake  them.” 

Merrill  Perlman 

New  York  Times 
On  Interests... 

“I  ask  them  what  do  you  read.  I  ask 
them  what  they  watch  on  TV.  I  want  to 
know  if  they  make  time  to  read.  If  they 
say  they  do,  I  ask  them  what  they’ve 
read.  I  want  to  find  out  what  kind  of 
mind  they  have.  I  am  interested  in  how 
curious  they  are  about  things,  the  kind  of 
questions  they  ask.  We  ask  them  to  write 
a  500-word  essay  from  a  list  of  five  sub¬ 
jects  and  we  also  ask  them  to  write 
something  about  themselves.  We  give 
them  a  week  to  write  it.” 


Internship  Menu 

Fora  listing  of  198  papers  offering 
summer  internships  this  year,  check 
out  the  Web  site  of  the  American  Society 
of  Newspaper  Editors  (http://www. 
asne.org).  The  jobs  involve  ref)orting, 
editing,  layout,  graphics  and  photogra¬ 
phy.  Deadlines  for  applications  have  past 
at  many  papers,  but  some  programs 
remain  open. 

No  Internet  access?  Write  ASNE,  Publi¬ 
cation  Fulfillment,  1 1690B  Sunrise  Valley 
Drive,  Reston,  Va.  20191-1409,  call  703- 
453-1122  or  e-mail  asne@asne.org. 

Job  Market 
Good  And  Bad 

Demand  for  writers  and  editors 
is  looking  strong,  but  for  reporters 
and  editors  the  news  is  mixed,  according 
to  two  reports. 

The  Bureau  of  Labor  Statistics  job  out¬ 
look,  which  shows  prospects  for  250 
occupations  through  the  year  2005,  pro¬ 
jects  job  growth  for  writers  and  editors 
outpacing  the  maricet  for,  for  example, 
funeral  directors,  by  a  2-to-l  margin  — 
which  puts  wordsmiths  in  a  job  market 
as  healthy  as  the  one  for  taxi  drivers. 

Projections  call  for  59,000  new  writ¬ 
ing  and  editing  jobs  —  a  22%  gain  from 
272,000  in  1994  —  in  the  10-year 
period,  as  demand  grows  for  workers  in 
book,  periodical  and  technical  publish¬ 
ing,  plus  advertising  and  public  relations, 
government  forecasters  project. 

The  market  for  reporters  and  corre¬ 
spondents,  on  the  other  hand,  is 
expected  to  shrink  by  2,200  jobs  —  4% 
below  the  total  of  59,000  in  1994  —  dur¬ 
ing  the  period  as  a  result  of  newspaper 
industry  consolidation  and  soft  advertis¬ 


ing  and  circulation.  Best  opportunities;  continued  strongly  through  the  tradition- 
small-town  papers  and  specialized  ally  slow  summer  months,  said  classified 
reporting.  manager  Shawn  Olson,  and  increases 

Meanwhile,  at  E&P,  classified  revenue  were  holding  up  so  ^  this  year, 
jumped  more  than  20%  last  year  —  indi¬ 
cating  a  strong  market  for  newsroom 
staffers.  The  classified  pages  are  domi¬ 
nated  by  the  help-wanted  category, 
which  in  turn  is  dominated  by  news¬ 
room  jobs,  followed  by  ad  positions. 

The  help  wanted  boom  help  set  an 
E&P  record  for  one  issue  in  February:  17 
classified  pages,  in  a  section  that  was  run¬ 
ning  nine  or  10  pages  a  week  before 
growing  to  1 1  or  12  pages  last  year. 

Newspaper  industry  hiring  is  being 
fueled  by  a  strong  national  economy  and 
job  growth  in  new  media,  E&P  ad  exec¬ 
utives  said,  plus  a  restaffing  after 
newsprint  price  increases  forced  news¬ 
papers  to  cut  staffing  in  the  early  1990s. 

“The  newspaper  industry  is  finally 
realizing  the  value  of  good  employees 
and  the  need  to  be  competitive  with  all 
other  sources  of  news,”  said  Mike  Dard- 
ano,  vice  president-advertising. 

“They  are  playing  catch-up,  getting 
back  into  the  employment  game,  which 
they  weren’t  into  for  a  while.” 

The  classified  gains  included  a  5%  rate 
increase  in  1996  and  new  revenue  for  help 
wanted  ads  posted  on  the  company’s 
Web  site  (http;//www.mediainfo.com), 
but  they  followed  declines  in  classified 
revenue  and  linage  in  1995.  Advertisers 
may  buy  classifieds  either  in  print  or 
online  versions  or  in  a  combination. 

The  recovery  began  early  last  year  and 


Sun-Sentinel 

SOUTH  FLORIDA 
The  Sun-Sentinel  is  a  news  organization  making  aggressive  strides  in  online  publication, 
ushering  in  the  most  sophisticated  pagination  system  in  the  country  and  striving  to  build  upon 
the  talent  of  its  news  staff.  We  need  good  people  to  fill  openings  created  by  these  demands. 
If  you  want  to  join  an  organization  that  is  growing  in  size  and  quality,  consider  the  following 
opportunities  at  the  Sun-Sentinel.  We  work  in  one  of  the  most  competitive  and  exciting  news 
regions  in  the  country.  Our  paper's  circulation  is  272,000  daily  and  390,000  Sundays. 

MANAGEMENT 

•  Sunday  Editor 

•  Assistant  City  Editor 

INTERACTIVE 

•  Assistant  News  Producer 

•  News  Producer/ 

FeatureS'Graphics 

TO  APPLY:  Sunday  Editor  and  Assistant  City  Editor  candidates  should  sutxnit  a  letter  of  interest 
and  resume.  For  ottW  positions,  submit  a  letter  of  interest,  resume  and  up  to  1 0  samples  of  your 
work.  Interactive  producer  candidates  should  address  the  philosophy  of  interactive  journalism  in 
their  letters  and  send  a  critique  of  our  online  site.  Send  inquiries  to  Kathy  Pellegrino,  ^n-Sentinel, 
Recruitment  Coordinator,  200  E.  Las  Olas  Blvd.,  9th  floor,  Fort  Lauderdale,  FL  33301. 

For  more  information  about  job  openings,  call  954-523-5463,  category  number  5627, 
or  see  our  web  site  at  www.sun-sentinel.com/SunServe/job.htm. 

The  Sun-Sentinel  values  diversity  and  encourages  those  who  share  our  vision  to  apply. 


STAFF 

•  Court  Reporter 

•  Senior  General 
Assignment  Reporter 

•  Graphics  Reporter 

•  Copy  Editor/Designer 


MAYNA! 


m  Si 

^iMSTITUTE 


Training  a  multicultural  work  force  for  today's  news  media. 

The  best  investment 
you'll  make  this  year. 

Editing  Program 

June  1  -  July  25, 1997 
University  of  Arizona 

Management  Training  Center 

July  27  -  August  30, 1997 
Northwestern  University 

For  information  about  these  and 
other  programs,  contact: 

Maynard  Institute  for  Journalism  Education 
1211  Preservation  Park  Way 
Oakland,  Calif.  94612 
Phone:  510-891-9202 
Fax:  510-891-9565 
E-mail:  maynardije@aol.com 
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ADVERTISING/PROMOTION 


NAA  honors 
best  auto 
ads  in 
newspapers 


'PTl’RRLRO 


067-4433 


BY  LAURA  REINA 


for  its  “Mad  March  Days”  created  by  Lintas; 
Campbell-Ewald  Co.,Warren,  Mich.,  and  published 
in  the  Louisville  Courier-Journal. 

♦  Ad  by  dealer  association:  Heartland  Chevrolet- 
Geo  Dealers  Association,  St.  Paul,  Minn.,  for  “One 
Size  Does  Not  Fit  All”  created  by  Lintas:  Campbell- 
Ewald  Co., Warren,  Mich.,  and  published  in  the  St. 
Paul  Pioneer  Press. 

♦  Campaign  by  a  large-market  dealer:  Serra- 
monte  Auto  Plaza,  Colma/Daly  City,  Calif.,  for  ads 
created  by  San  Francisco  Newspaper  Agency 
and  run  in  the  San  Francisco  Chronicle  & 
Examiner. 

♦  Ad  by  large-market  dealer:  Flow  Lexus, 
Kemersville,  N.C.,  for  “Lexus  Unfurls  Another 
Banner  Year,”  created  by  and  published  in  the 
Greensboro  News  &  Record. 

♦  Campaign  by  small-market  dealer:  Ferrero  Auto 
Center  Inc.,  for  ads  created  and  carried  by  die 
Loveland  (Colo.)  Reporter-Herald. 

♦  Ad  by  small-market  dealer:  P  &  W  Volvo, 
Pittsburgh,  Pa.,  for  “There’s  Safety  in  Numbers,”  cre¬ 
ated  by  and  published  in  the  Warrendale  North 
Hills  News  Record. 

♦  Color  use:American  Honda, Torrance,  Calif., 
created  by  Rubin  Postaer  &  Associates,  Santa 
Monica,  Calif.,  and  carried  in  St  Paul  Pioneer  Press. 

♦  Special  auto  section:  Cleveland  Plain  Dealer. 

♦  Institutional  program:Tom  Price  Dealership 
Group,  Colma,  Calif.,  for  “The  Price  Factor,"  created 

by  the  San  Francisco 
Newspaper  Agency 

sJi  ifii  ms 

the  San  Irancisco 
Chronicle  & 
Examiner. 

♦  Dealer  trade 
association  or  multi- 
line  advertising: 

M  Ronnie  Hills 

University  Motors, 
Athens,  Ga.,  for 
“Three  Ways  to 
Savings,”  created  by 
and  published  in  the 
Atlanta  Journal  and 
Constitution. 


The  NEWSPAPER  association  of 
America  (NAA)  and  the  National 
Automobile  Dealers  Association 
(NADA)  recognized  the  winners  of  the 
21st  annual  Dandy  awards  during  a 
presentation  at  NADA’s  annual  exposition  in  Atlanta 
recently. 

The  NAA-sponsored  awards  honor  outstanding 
display  ads  placed  by  auto  dealers  in  newspapers. 

NAA  president  and  CEO  John  Sturm  thanked  the 
dealers  association  for  adding  “extra  excitement 
and  interest”  to  this  year’s  awards,  and  credited  its 
support  for  spurring  a  record 
2,500 

“The  powerful,  creative 

in  terms  of 


■  sales  messages 

both  image  and  price  adver¬ 
tising  seen  in  the  entries  — 
once  again  demonstrates  the 
flexibility  newspapers  offer 
auto  marketers  in  reaching 
consumers  and  helping  drive  new  vehicle  sales,” 
said  Sturm. 

The  $5,000  Best  of  Show  award  went  to  Ferrero 
Auto  Center  of  Loveland,  Colo.,  for  creative  excel- 
lence.The  dealership  earned  one  first-place  Dandy 
and  three  merit  citations. 

The  top  winners  include: 

♦  Campaign  by  dealer  association:  Kentuckiana 
Chevrolet-Geo  Dealers  Association,  Louisville,  Ky, 


This  ad  by  a  California 
dealer  won  best  of 
show  in  NAA's  auto 
advertising  contest 
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A  Notice  To  Readers 


ON  DEC.  U, Editor  & 
Publisher  published  its 
annual  “Trademarks,  Copyrights 
and  the  Press”  issue.The  special 
section  featured  articles  on 
trademark  and  copyright  laws, 
as  well  as  advertisements  from 
various  companies  advising  the 
newspaper  industry  on  how  to 
use  and  protect  their  trade- 
marics.An  important  part  of  a 
trademark  involves  the  use  of 
color.  Unfortunately,  our  print¬ 
ing  plant  inadvertently  printed 


an  ad  for  the  Xerox  Corp. 
in  the  wrong  color.  It  acciden¬ 
tally  used  the  wrong  color 
plate  when  it  set  the  ad,  and 
the  result  was  an  ad  with  the 
color  blue,  when  it  should  have 
been  red.  Because  we  know 
exactly  how  important  a  com¬ 
pany’s  trademark  can  be  -  and 
because  our  goal  is  to  help  pro¬ 
tect  trademarks  -  we  apologize 
for  this  production  error  and 
are  printing  the  ad  in  the  cor¬ 
rect  color  below. 


D.  Colin  Phillips 


Christopher  Phillips 


Co-Publishers 


When  you  use  “Xerox”  the  way  you  use 

we  get  a  headache. 

“aspirin,” 

Boy,  what  a  headache!  And  all  because  some  of  you  may  be  using  our  name  in  a  generic 
^  jL  manner.  Which  could  cause  it  to  lose  its  trademark  status  the  way  the  name  “aspirin”  did  years 
ago.  So  when  you  do  use  our  name,  please  use  it  as  an  adjective  to  identily  our  products  and 
services,  e.g..  Xerox  copiers.  Never  as  a  verb:  “to  Xerox”  in  place  of  “to  copy,” or  as  a  noun:  “Xeroxes” 
in  place  of  “copiesr  Thank  you. 

Now,  could  you  excuse  us,  we’ve  got  to  lie  down  for  a  few  minutes. 

THE  DOCUMENT  COMPANY 

999 

XEROX 

THE 

DocuMsrr 

COMMNT 

XBVK 

XEROX,*  Ihe  Docunient  Company,*  and  the  stylized  X  are  trademarts  of  XEROX  CORPORATION.  36  USC  380. 

-  *r-fT-|-i- 
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ADVERTISING/PROMOTiON 


Anderson  On  Life 

ARADE  MAGAZINE  EDITOR  Walter 
Anderson’s  fourth  book,  The 
Confidence  Course:  Seven  Steps  to  Self- 
Fulfillment,  was  published  this  month. 

Chapter  15,  “How  to  Handle 
Criticism,”  is  being  syndicated  to  news¬ 
papers  by  the  New  York  Times  Syndicate 
—  the  first  of  Anderson’s  books  to  be 
syndicated. 

The  book,  from  HarperCoUins,  is  based 
on  a  course  he  has  taught  at  the  New 
School  for  Social  Research  in  New  York 
since  1994.  In  it,  Anderson  explores  how 
to  build  confidence  and  self-esteem. 

Executive  vice  president  of  Parade 
Publications,  Anderson  joined  the  com¬ 
pany  as  senior  editor  of  Parade  in  June 
1977.  He  was  named  managing  editor  in 
March  1978,  and  editor  in  June  1980. 

Multimedia 
Campaign  For 
Journal  Sentinel 

The  MILWAUKEE  JOURNAL  Sentinel 
has  started  a  full-scale,  multimedia 
advertising  campaign  based  on  a  brand 
positioning  of  local  news  and  the  tag 
line, “If  it  happens.  It’s  here.” 

The  campaign,  created  by  Bender, 
Browning,  Dolby  &  Sanderson  Adver¬ 
tising/Milwaukee,  includes  TV,  cable, 
radio,  transit,  newspaper  print,  and  direct 
mail,  and  it  will  run  in  three  flights 
throughout  the  year. 

This  is  the  first  major  mass  marketing 
effort  for  the  Journal  Sentinel  since  the 
Milwaukee  Journal  and  Milwaukee 
Sentinel  merged  into  a  single  daily  in 
April  1995.  The  campaign  budget  was 
not  disclosed. 

Ritter  Edits 
Gannett  Unit 

Robert  W.  RTTTER  is  now  editor  and 
vice  president/news  of  Gannett 
Suburban  Newspapers,  where  he  runs 
newsroom  operations  of  the  10  daily 
newspapers  and  one  weekly  in  the  sub¬ 
urbs  of  New  York  City. 

He  makes  the  move  from  Gaimett 
News  Service,  where  he  was  editor  since 
1990.  His  previous  Gaimett  experience 
includes  editing  positions  at  the  Visalia 
(Calif.)  Times-Delta,  executive  editor  of 
the  Reno  (Nev.)  Gazette-Journal,  pub¬ 


lisher  of  the  Olympian  in  Olympia, 
Wash.,  and  executive  editor  of  the  San 
Bernardino,  Calif.,  Sun,  and  news  execu¬ 
tive  on  the  Gaimett  corporate  staff. 

PNI  Buys  Into 
Real  Estate 

PHILADELPHIA  NEWSPAPERS  INC., 
publisher  of  the  Philadelphia 
Inquirer  and  the  Philadelphia  Daily 
News,  is  acquiring  Marketplace 
Advertising  Ltd.,  a  southern  New  Jersey 
publisher  of  five  real  estate  magazines,  an 
online  listing  service,  and  other  periodi¬ 
cals. 

Last  year,  the  20-year-old  realty  pub¬ 
lisher  posted  sales  of  about  $2  million. 

Globe  Helps 
Sick  Kids 

The  boston  globe  donated  roimd- 
trip  air  fare,  meals  and  four  Super 
Bowl  tickets  to  two  teenage  patients 
from  the  Dana  Farber  Cancer  Institute’s 
Jimmy  Fund  Clinic  in  Boston. 

D’Aundre  Whitfield,  16,  and  Erik 
Tieman,  16,  who  were  recently  diag¬ 
nosed  with  leukemia,  were  accompanied 
by  their  fathers.  Lodging  for  the  four  was 
donated  separately. 

Globe  sports  columnist  Dan 
Shaughnessy,  whose  daughter  Kate  was 
treated  at  the  Jimmy  Fund  Clinic,  pre¬ 
sented  the  tickets  to  the  boys  and  their 
fethers. 

Help  For  Partners 

JANET  OWENS  IS  now  the  project 
coordinator  for  the  Newspaper 
Association  of  America’s  Partners-2000 
project.  She  comes  to  the  job  after  work¬ 
ing  as  executive  assistant/board  liaison 
since  1994. 

Partners-20()0  is  designed  to  improve 
relationships  between  the  nation’s  daily 
newspapers  and  advertisers,  and  thus 
gain  market  share  for  the  medium. 

New  Acme  Awards 

The  1997  NEWSPAPERAssociation  of 
America’s  (NAA)  ACME  Awards  pro¬ 
gram  consolidates  six  marketing  and 
sales  competitions  into  one. 

Previously,  NAA  conducted  separate 
competitions  for  circulation,  classified 
advertising,  cooperative  advertising,  dis¬ 
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play  advertising,  market  development, 
and  telemarketing.  The  consolidation 
eliminates  some  categories  and  adds  oth¬ 
ers.  Winners  will  receive  awards  at  1997 
federation  conferences. 

Classified  Records 

CLASSIFIED  UNAGE  AND  ad  count 
set  records  at  the  Omaha  WorM- 
Herald  in  1996,  reported  Tom  Golden, 
director  of  advertising.  The  paper  ran 
over  1  million  inches  and  1.2  million  ads 
in  classified,  breaking  records  set  in  1995 
and  1989,  respectively. 

Fueling  the  growth  was  a  7%  increase 
in  automotive  linage.  Auto  classified 
attracted  over  4(X),{)00  inches  in  1996, 
also  setting  a  new  record. 

There  was  also  a  13  3%  increase  in  real 
estate  linage,  and  a  32.5%  increase  in  fam¬ 
ily  plan  party  volume.  Employment  vol¬ 
ume  missed  its  record  by  less  than  1%. 

Pol’s  Comment 
Yields  Section 

A  NATIONAL  TELEVISION  news  story 
on  job  opportunities  in  the  Omaha, 
Neb., area  resulted  in  the  largest  employ¬ 
ment  section  in  the  history  of  the 
Omaha  World-Herald. 

The  historic  32-page  section  was  bom 
after  NBC  News  ran  an  Oct.  26  story  that 
included  a  sound  byte  of  Omaha  Mayor 
Hal  Daub  describing  the  low  unemploy¬ 
ment  rate  and  the  number  of  available 
jobs  in  the  Omaha  area. 

After  the  broadcast,  thousands  of  job¬ 
seekers  called  the  Omaha  Chamber  of 
Commerce  which  put  out  a  flier  asking 
city  businessmen  to  advertise  their  job 
opportunities  in  the  World-Herald's  Nov. 
17  working  section. 

Once  the  classified  sales  staff  at  the 
World-Herald  got  news  of  the  flier,  they 
contacted  local  employers  to  advertise 
in  the  special  publication.  An  in-paper 
promotion  was  created  and  ran  the 
Sunday  before  the  special  section. 

The  paper’s  advertising  customer  ser¬ 
vice  department  coordinated  the  print¬ 
ing,  bundling  and  delivery  of  more  than 
20,000  extra  Working  and  Real  Estate  sec¬ 
tions.  The  paper  also  worked  with  the 
chamber  to  guarantee  delivery  of  the  sec¬ 
tion  to  every  job-seeker  who  called. 

The  section  was  distributed  through¬ 
out  the  World-Heralds  305,417  circula¬ 
tion  and  to  thousands  of  non-Nebraska 
residents. 


ADVERTISING/PROMOTION 


Awards  Honor 
Real  Estate  Advertising 


The  newspaper  association 

of  America  announced  the  win¬ 
ners  of  its  Ready  Awards  during 
the  National  Association  of  Realtors 
Convention  in  Atlanta. 

The  top  honor,  Best  of  Show  award, 
went  to  Dove  Canyon,  Dove  Canyon, 
Calif.,  for  a  full-page,  color  display  ad 
that  read,  “Call  it  a  Day.  Make  it  a  Life. 
Dove  Canyon.’’The  ad  was  created  by 
Hayes  Martin  Associates,  Costa  Mesa, 
Calif.,  and  ran  in  the  Los  Angeles  Times. 

The  competition  recognizes  the  best 
newspaper  real  estate  advertising  from 
Realtors,  builders,  and  developers.  The 
top  12  winning  ads,  which  ran  in  NAA- 
member  newspapers  from  July  1995  to 
July  1996,  were  selected  from  nearly 
1,000  entries  from  more  than  200  NAA 
members. 

Winning  ads  are  displayed  in  a  20- 
page,  full-color  newspaper,  available 
from  the  NAA,  Vienna,  Va. 

The  six  Realtor  winners  include; 

♦  For  product  display  ads,  Kahn 
Realty,  Glencoe,  Ill.,  in  the  Chicago 
Tribune-,  Professional  Real  Estate  Group, 
Melbourne,  Australia,  in  the  Melbourne 
Herald  Sun,  Elaine  Koehl,  RE/MAX, 
Realty  Plus,  Frederick,  Md.,  in  the 
Frederick  News-Post,  Bonnie  Braasch, 


RE/MAX  of  Rochester,  Rochester,  Minn., 
in  the  Rochester  Post-Bulletin. 

For  image  ads,  Murry  Realty  Inc., 
Lancaster,  Pa.,  published  by  Lancaster 
Newspapers  Inc.;  and  the  Prudential 
Jordan  Realty  Inc.,  Indiana  and  Illinois,  in 
the  Munster,  Ind.,  Times. 

♦  For  free-standing  “Homes”  product, 
co-winners  Lennar  Homes,  Miami,  creat¬ 
ed  by  the  Ad  Team,  Miami,  for  the 
Orlando  Sentinel,  and  Cornerstone 
Propierties,  Greensboro,  N.C.,  for  the 
Greensboro  News  &  Record. 

The  winners  in  the  four  categories 
for  builders  and  developers: 

♦  For  display  ads:  Brookfield  Davidson 
Homes,  Dei  Mar,  Calif.,  for  work  created 
by  Greenhaus  Inc.,  San  Diego,  and  car¬ 
ried  in  the  Marin  Independent  Journal, 
Novato,  Calif.;  Dove  Canyon,  Dove 
Canyon,  Calif.,  for  ads  created  by  Hayes 
Martin  Associates,  Costa  Mesa,  Calif.,  and 
carried  in  the  Los  Angeles  Times-, 

William  Lyon  Homes  Inc.,  Newport 
Beach,  Calif.,  for  work  created  by  Morris 
Advertising  of  Newport  Beach  for  publi¬ 
cation  in  the  Los  Angeles  Times-, 
Kaufman  &  Broad,  Modesto,  Calif.,  for 
work  created  by  Dailey  &  Associates, 

Los  Angeles,  and  published  in  the 
Modesto  Bee.  —  Laura  Reina 


Largest 
Single-Day 
Section  Ever 

The  boston  globes  Jan.  12 
Recruitment  Special  section  was  the 
largest  help  wanted  section  the  paper 
has  ever  published  on  a  single  day,  with 
164  pages. 

This  is  the  first  of  two  help  wanted 
sections  the  paper  publishes  annually. 
The  Jan.  12  section  surpassed  the  paper’s 
September  1996  Recruitment  Special  in 
three  categories:  the  number  of  pages, 
the  number  of  ads,  and  the  number  of 
color  placements. 

The  Jan.  12  section  contained  more 
than  3,750  ads,  with  101  color  place¬ 
ments,  representing  a  71%  jump  in  color 
ads  over  September’s  section.  Eighty  per¬ 
cent  of  the  ads  in  the  January  section 
were  in  the  professional  help  category. 

Top  Salesperson 
To  Get 
A  Car 

STARTING  IN  1997,  the  Clarion- 
Ledger  of  Jackson,  Miss.,  will  award 
its  top  advertising  salesperson  of  the  year 
a  bright-red  ’97  BMW  for  the  year,  cour¬ 
tesy  of  the  paper.  The  only  cost  to  the 
recipient  will  be  taxes  on  personal  miles 
driven. 
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BY  JIM  ROSENBERG 


McClatchy  Weekly 
Plans  New  Home 


The  peninsula  gateway,  a  McClatchy 
Newspapers  weekly  in  Gig  Harbor, 
Wash.,  expects  to  move  this  summer 
into  a  13,200-square-foot  office  and  pro¬ 
duction  facility  now  under  construction 
that  will  expand  opportunities  for  commercial  work 
and  allow  for  twice-weekly  publication. 

With  no  more  space,  a  growing  business  and 
plans  to  print  a  second  weekly,  Olympic  Cascade 
Publishing  was  ready  to  relocate.  Publisher  and  for¬ 
mer  owner  Thomas  C.Taylor  said  his  48  staffers 
work  in  an  old  house  that  has  been  expanded  four 
or  five  times  in  the  past 
few  years. 

Taylor  lived  in  the 
house  when  he  took  over 
the  80-year-old  Gateway. 
He  sold  the  business  to 
McClatchy  two  years  ago 
with  the  understanding 
that  it  would  get  a  new 
facility.  The  Wednesday- 
delivered  Gateway,  with 
10,500-plus  paid  circula¬ 
tion,  and  its  Monday  shop¬ 
per  offer  a  combined  circulation  of  28,500  and  rep¬ 
resent  about  70%  of  Olympic  Cascade’s  printing, 
with  the  remainder  devoted  to  commercial  jobs, 
according  to  Taylor. 

On  the  west  side  of  the  state’s  third-largest 
metro  area.  Gig  Harbor  lies  across  the  Narrows 
from  Tacoma,  where  McClatchy  owns  the  Morning 
News  Tribune.  Just  east  of  Tacoma,  in  Puyallup, 
McClatchy  publishes  the  twice-weekly  Pierce 
County  Herald. 

The  Herald  is  now  printed  by  the  News 
Tribune  but  production  will  move  to  Gig  Harbor 
when  the  new  plant  there  opens. 

Blevins  Harding  Group  was  awarded  the  Gig 
Harbor  project  not  long  after  it  woriced  for  the 
Neu’s  Tribune  on  new  production  and  packaging 
facilities  (E&P,  Nov.  5, 1S)94,  p.  1  l).The  Boulder, 
Colo.-based  consultants  were  asked  to  develop  a 
design  package  for  the  Gateway  facility  that  is  con¬ 
sistent  with  the  town’s  character,  accommodates 
change,  promotes  an  inviting  working  environment 
and  provides  sufficient  parking  and  truck  access. 

According  to  BHG,  Gig  Harbor’s  existing  frag¬ 
mented  operation,  inability  to  expand  and  inade¬ 
quate  parking  led  planners  to  opt  for  construction 
of  a  remote  facility  on  a  2!4-acre  site.The  building 
blends  residential  and  light  industrial  designs.  A 
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Specially  designed 
building  will 
replace  an  old 
house,  already 
expanded  several 
times,  where  48 
staffers  work 


cubical,  window-covered  lobby  is  distinct  from  the 
rest  of  the  building,  where  the  clerestory-lighted, 
expandable,  press  bay  will  house  the  existing  six- 
unit  Goss  Community  press,  which  will  be  visible 
from  the  entrance  and  parking  area. 

Open  office  areas  are  organized  around  a  main 
daylit  circulation  path  that  connects  the  lobby  with 
common  areas.  Outside,  nature  trails  surround  the 
building  and  connect  to  neighboring  properties. 

Elsewhere  in  Washington,  Blevins  Harding  pro¬ 
vided  process  consulting  and  capacity  analysis  for 
the  Everett  Herald. 

Also  for  McClatchy,  BHG  recently  performed  pro¬ 
gramming,  master  planning  and  design  work  for  a 
new  facility  at  the  Island  Packet,  Hilton  Head,  S.C. 


Mactive  In  U.S. 

PUBUSHING  SOFTWARE  DEVELOPER  Mactive 
AB,  Helsingborg,  Sweden,  which  claims  over 
50%  of  the  Scandinavian  market  for  publishing  pro¬ 
duction  and  administrative  systems,  opened  a  U.S.- 
based  company  to  handle  sales  in  North  and  South 
America. 

The  North  American  market  was  “a  natural  next 
step,”  Goran  Aulin,  president  of  Mactive  Inc., 
Melbourne,  Fla.,  said  in  a  prepared  statement.  The 
move  follows  Mactive’s  expansion  in  Europe,  with 
systems  now  going  into  Belgium’s  Het  Laatste 
Nieuws  and  Germany’s  Axel  Springer  Verlag.  In  all, 
Mactive  editorial,  advertising,  circulation  and  distrib¬ 
ution  systems  serve  more  than  80  newspapers  at  60 
sites. 

Aulin  said  Mactive  Inc.  expects  to  provide  prod¬ 
uct  engineering  and  new  products,  as  well  as  sales 
and  support  services.  Among  the  latest  products  is 
the  AdBase  software  for  sales  force  automation. 

Changes  At  SGAUA 

WITH  MORE  THAN  450  members,  and  now 
open  to  all  digital  prepress  professionals,  the 
Scitex  Graphic  Arts  Users  Association  has  added 
scholastic  membership  categories,  begun  a  joint  ini¬ 
tiative  with  another  worldwide  organization  and, 
most  recently,  changed  its  name  “in  response  to  the 
changing  needs  of  its  members  and  the  market¬ 
place.” 

Early  this  month,  directors  renamed  the  organi¬ 
zation  Digital  Graphic  Imaging  Technical 
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Association.  Announcing  the  change,  the 
board  quoted  chairman  Tom  Cusack,  pre¬ 
press  director  of  the  Star-Ledger, 
Newark,  N.J.,  as  saying  that  the  associa¬ 
tion’s  growth  “in  no  way  dilutes  our  com¬ 
mitment  to  Scitex  users  within  our 
membership.”  The  Scitex  User  Group  will 
continue  providing  training  and  technical 
support  as  a  component  of  DGITA. 

For  reduced  annual  fees,  students  and 
educators  at  institutions  offering  degrees 
in  the  graphic  arts  receive  SGAUA’s  quar¬ 
terly  journal  and  monthly  newsletter  and 
may  attend  seasonal  and  annual  meetings 
and  technical  sessions. 

An  evolving  joint  initiative  between 
SGAUA  and  the  International  Prepress 
Association  allows  members  of  each 
organization  to  attend  the  other’s  meet¬ 
ings  and  workshops  at  member  prices 
and  to  receive  both  groups’  educational 
and  promotional  materials.  Plans  also  call 
for  joint  technical  and  management 
meetings  and  annual  conferences. 

Serving  the  graphic  communications 
industry  for  the  past  100  years,  IPA  pro¬ 
vides  managerial,  educational  and  spe¬ 
cialized  services  and  programs  to  more 
than  500  members  worldwide. 

Intergraph  Sheds 
Optronics  Unit 

Fong  brothers  companies  have 

agreed  to  buy  a  majority  interest  in 
Optronics,  the  Chelmsford,  Mass.-based 
graphic  arts  imaging  systems  division  of 
Intergraph  Corp. 

The  San  Francisco-based  Fong  family’s 
worldwide  printing  interests  include  a 
commercial  plant  in  Brisbane,  Calif.,  that 
has  used  Optronics  equipment  for  more 
than  five  years  and  two  joint  ventures  in 


China,  where  government-sponsored 
pilot  programs  of  computer-to-plate 
imaging  used  Optronics  PlateSetters. 

Intergraph  is  to  retain  a  minority  inter¬ 
est  in  Optronics  and  a  minority  stake  is 
to  be  offered  to  employees.  President 
Tony  Fong  said  the  acquisition  is  part  of 
a  long-term  strategy  that  includes  CTP 
and  on-press  imaging. 

In  a  related  development  covered  ear¬ 
lier  this  month  in  the  Seybold  Report  on 
Publishing  Systems,  Intergraph  also 
closed  its  Retail  Solutions  Group,  which 
grew  out  of  the  company’s  1993  acquisi¬ 
tion  of  Bestinfo,  developer  of  PC-based 
systems  for  display  ad  makeup  and  cata¬ 
log  and  magazine  publishing. 

The  Optronics  sale  and  demise  of  RSG 
follow  the  earlier  abandonment  of  the 
DP  Publisher  color  publishing  system 
and  mark  the  company’s  exit  from  the 
publishing  systems  business. 

Stone,  Abitibi 
To  Merge 

Announced  valentines  day,  the 

proposed  joining  of  newsprint-pro¬ 
duction  giants  Abitibi-Price  Inc.  and 
Stone-Consolidated  Corp.  will  further 
consolidate  the  North  American  indus¬ 
try  and  create  what  may  be  the  world’s 
biggest  maker  of  newsprint. 

The  new  Abitibi-Consolidated  would 
have  approximately  8%  of  the  world’s 
and  18%  of  North  America’s  newsprint 
production  capacity,  as  well  as  close  to  a 
third  of  North  American  capacity  for  the 
groundwood  specialty  paper  used  by  ad 
insert  printers. 

In  its  account  of  the  $1.5  billion  tax- 
free  stock  deal,  the  Wall  Street  Journal 
reported  that  the  Canadian-based  com¬ 


panies  expect  to  save  more  than  $74  mil¬ 
lion  annually’  by  consolidating  functions 
and  through  productivity  gains. 

The  merger,  expected  in  spring,  awaits 
approval  by  U.S.  and  Canadian  regulators 
and  the  companies’  stockholders. 
Chicago-based  Stone  Container  Corp. 
acquired  Consolidated-Bathurst  in  1989, 
took  the  newsprint  business  public  four 
years  later  and  still  owns  47%  of  Stone 
Consolidated. 

In  response  to  the  merger  announce¬ 
ment,  Moody’s  Investors  Service  said  it 
will  review  for  possible  upgrade  the  debt 
ratings  of  Stone-Consolidated  and  Rainy 
River  Forest  Products  Inc.  The  latter, 
acquired  by  Stone  in  late  1995,  was  Boise 
Cascade’s  spun-off  newsprint  business. 

Adobe  Donates 
To  Cal  Poly 

Adobe  systems  INC.  donated  four 
sets  of  24  products  to  California 
Polytechnic  State  University’s  Graphic 
Communication  Department.  Valued  at 
almost  $165,000,  with  60  licenses  for 
each  package,  it  is  the  largest  gift  of  soft¬ 
ware  ever  made  to  the  department. 

Goss  Issues 
Quarterly  Report 

GOSS  GRAPHIC  SYSTEMS,  in  its  first 
earnings  report  since  its  purchase 
fiiom  Rockwell  International,  posted  a  $  19.5 
million  net  loss  for  the  period  ending  Dec. 
31  (shortened  by  the  Oct.  15  concluskm  of 
the  sale)  on  net  sales  of  $94.5  million. 

While  sales  were  almost  $16  million 
behind  last  year’s  first  quarter,  Goss  said 
income  for  what  is  typically  its  slowest 
period  exceeded  its  earnings  plan. 
Excluding  $11  million  in  acquisition- 
related  amortization  and  depreciation, 
Goss  had  operating  income  of  $700,000. 

Goss  said  it  cut  operating  expenses  by 
several  million  dollars,  contributing  to 
$11.7  million  in  cash  flow  primarily 
derived  from  customer  advances  on  new 
orders  and  which  also  relieved  borrow¬ 
ing  under  revolving  credit  facilities. 

Goss’  new  order  backlog  rose  to  $496 
million,  28%  above  the  previous  quarter’s 
level  and  9%  above  the  same  period  in 
1995.  New  customer  orders  for  Goss  news¬ 
paper  and  commercial  presses  for  the 
shortened  period  were  valued  at  $191.8 
million,  compared  with  $85.1  million  in 
the  same,  full  quarter  a  year  earlier. 


1 

Press  Totalizing  System 

Quipp  Systems  announces  its  new  PC-based  production  management 
tool.  Control  pressroom  and  mailroom  waste  with  this  affordable  system. 
This  MS  Windows*-based  program  uses  Microsoft  Access*  or  SQL 
Server®  databases.  Systems  can  be  supplied  with  single  computer  or 
client/server  configurations. 

Quipp  Systems^  Inc. 

4800  NW  157  St. 

Miami^  FL  33014 

Tel:  (305)  623-8700  •  Fax:  (305)  623-0980 
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Vendors’ 

Appointments 


JOHN  E.  HERBST  was  named  sales  and  market¬ 
ing  vice  president  at  newly  formed  Mactive  Inc., 
Melbourne,  Fla.,  the  U.S.  affiliate  of  Sweden’s 
Mactive  AB,  developer  of  newspaper  editorial, 
advertising  and  circulation  systems. 

Previously  active  primarily  in  northern  Europe, 
the  U.S.  company  will  serve  North  and  South 
America  (see  p.32). 

Formerly  Latin  America  sales  manager  for  Harris 
Publishing  Systems  Corp.,  also  headquartered  in 
Melbourne,  Herbst  also  handled  sales  and  market¬ 
ing  in  Spain  and  Portugal. 

Herbst  spent  five  years  at  Harris  earlier  in  his 
career,  working  in  marketing,  support  and 
European  sales.  Before  returning  to  Harris,  he  man¬ 
aged  color  reproduction  at  the  Fort  Lauderdale 
Sun-Sentinel. 

Recently  appointed  at  Avenor  America  Newsprint 
Marketing  in  White  plains,  N.Y,  were  DON 
MARGESON,  operations  vice  president,  GMtEG 
ST.  LAURENT,  Strategic  marketing  director,  and 
ROBERT  TOMES,  national  accounts  manager. 

Appointed  in  Chicago  were  JOHN  MAR¬ 


SHALL,  national  accounts  vice  president  and  train¬ 
ing  and  development  DAN  HAIGHT, 

Midwest  regional  manager,  and  PETE  YONKER, 
national  accounts  vice  president. 

In  Raleigh,  WILLIAM  *JIGGS” FEY  was  named 
regional  manager-East  (merged  mid-Atlantic  and 
Northeast). 

Montreal-based  JUCH4IU>  FElZKSOiV  is 
director  of  Canadian  sales  and  newsprint  commu¬ 
nications. 

Anchor,  Orange  Rirk,  Fla.,  a  part  of  the  Imaging 
Products  Division  of  International  Paper,  named 
two  vice  presidents;  JAMES  VANPEIT  n  was 
hired  for  sales  and  PAT  TARANTINO  was  promot¬ 
ed  to  the  post  for  national  accounts. 

VanPelt  joined  Anchor  from  the  wholesale  lum¬ 
ber  distribution  industry,  where  he  held  executive 
and  sales  management  positions.  Tarantino  retains 
responsibility  for  Northeast  regional,  as  well  as 
national,  sales  management. 

Also  promoted  was  17-year  veteran  TOM 
BAKER,  who  now  manages  the  Southeast  and 
Midwest  regions. 


Plan  to  Survive! 

You  can  tell  people  how  to  survive  a  tornado  with  a  FREE, 
non-commercial  1 1 -minute  video  that  teaches  through  real-life 
examples. 

‘Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emeigency  Management 
and  State  Farm  Fire  and  Casualty  Company. 

A  brochure  containing  the  same  type  of  information  also  is 
available.  We’ll  send  you  brochures  to  distribute  or  you  may 
ask  people  to  write  directly  to  State  Farm. 

Contact  us  with  this  form,  or  e-mail  us  at:  iiifo@statefarm.com 


Please  send  ttie  following: 


_ 11-minute  safety  program 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  TV  PSAs 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  radio  PSAs  (cassette) 

_ Brochures  (quantity: _ ) 

Name: _ 

Title: _ _ _ _ 

Station: _ 

Address^ _ 

City: _  State: _ _ 

Zip: _  Phone: _ 

Mail  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  617100001 

Fax:  (309)  766-2670  Phone:  (309)  766-2625 
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INTERACTIVE  COMMUNICATIONS 


BY  JOHN  CONSOLI 


Online  Users 
Turn  Off  TV 


ONLINE  USERS  ARE 
more  likely  to  l>e 
heavier  newspaper 
readers  or  radio  Us- 
teners  and  light 

tele\ision  viewers,  according  to  a 
study  by  Scarborough  Research. 

Details  of  the  ongoing  stud)' 
were  revealed  at  the  annual 
Interactive  Newspapers  ’97  confer¬ 
ence  in  Houston. 

Online  users  in  major  metro  markets  also  have  a 
propensity  to  be  strong  readers  of  not  only  their 
local  newspaper  but  also  national  newspapers. 

Robert  L.  Cohen,  president  of  Scarborough 
Research,  presented  the  findings  of  research  the 
company  is  conducting  into  use  of  online  commu¬ 
nications  and  its  impact  on  consumer  behavior. 
Scarborough’s  results  and  information  gathered  by 
PC  Meter,  a  company  that  monitors  use  of  personal 
computers,  shows  that  the  growth  of  online  usage 
could  negatively  impact  television  more  than  news¬ 
papers. 

Mary  Ann  Packo,  presi¬ 
dent  of  PC  Meter,  said  her 
firm’s  measurement  of 
online  usage  in  10,000 
U.S.  households  has  found 
the  most  activity  between 
7  p.m.  and  10  p.m.  — 
right  in  the  middle  of  net¬ 
work  TV’s  prime  time 
viewing.  The  findings  tend 
to  cast  doubt  on  part  of  a 
prediction  made  in  an  ear¬ 
lier  Forrester  Research 
report  predicting  that  by 
the  year  2001,  “television 
and  print  newspapers  will 
lose  significant  portions  of 
their  most  valuable  cus¬ 
tomers  to  online  news 
and  special-interest  com¬ 
puter  programs.” 

While  network  TV 
viewing  appears  to  be  vul¬ 
nerable  to  online  usage,  it 
is  not  clear  that  newspa- 
f>er  reading  is  or  will  be. 

Information  for 
Scarborough’s  study, 
which  identifies  chal¬ 


lenges  and  opportunities  for  news¬ 
papers,  was  gathered  from  March 
through  October  last  year  from  59 
maritets,  but  Cohen  said  the 
research  is  continuing. 

He  described  markets  that 
showed  higher  online  usage  as 
“leading  edge”  and  those  with 
lower  usage  “lagged  markets.”  At 
the  high  end,  the  percentage  of 
those  owning  a  computer  is  57.5%  and  at  the  low 
end  it  is  28.2%. At  the  high  end,  the  percentage 
who  use  online  services  is  26.2%  while  at  the  low 
end  it  is  8. 1%. 

Cohen  selected  three  markets  —  Washington, 
Chicago  and  Pittsburgh  —  as  models  representing 
the  high,  middle  and  low  end,  respectively,  and 
used  data  from  those  markets  to  draw  his  conclu- 
sions.The  study  showed  that  online  users  have  a 
higher  level  of  involvement  with  cable  or  pay  TV 
and  that  heavy  online  users  are  wealthier  and  bet¬ 
ter  educated.  Online  users  are  also  more  likely  to 
engage  in  upscale,  or  “hi-brow,”  cultural  pursuits 

such  as  attending  the 
symphony,  ballet,  live 
theater  or  art  gal¬ 
leries. 

Online  users  were 
also  found  to  be  avid 
movie  fens  who 
attend  and  rent 
movies  with  equal 
intensity  —  activities 
that  were  also  seen  as 
detracting  from  TV 
watching,  not  from 
newspaper  reading. 

As  for  the  reasons 
people  use  online  ser¬ 
vices,  the  top  two  are 
for  personal  commu¬ 
nication  and  for 
research  or  educa¬ 
tion,  Scarborough 
foimd.  News,  financial 
services  and  sports 
followed  in  that 
order.  Shopping  is  the 
least  pursued  online 
application,  the 
research  showed. 
Online  users  are 
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Most  Visited 
Newspaper  Web  Sites 


fUSA 

lODAir 


USA  Today 

www.usatoday.com 


New  York  Timas 

WWW. nytimes.com 


Washington  Post 

www.washingtonpost.com 


Waii  Street  Journai 

www.wsj.com 


San  Francisco  Gate 

www.sfgate.com 


(Thicaao  (Tribune 


Chicago  IHbune 

www.chicago.tribune.com 


7  Boston  Oiobe 

Che  iiOStOn  d^tobe  www.boston.com/globe/ 
giohome.htmi 


8 


Los  Angeies  Times 

www.latimes.com 


New  Jersey  Online 

www.nj.com 


NEWS 


Phii.  Daiiy  News 

www2.philiynews.com/ 

daiiy_news/ 


Source:  PC  Mota 
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exclusive  local  content  for  its  38,084  sub¬ 
scribers  in  the  conununities  of  Buford, 
Dacula,  Duluth,  Lawrenceville,  Rest 
Haven,  Sugar  Hill,  Suwanee  and  other 
unincorporated  portions  of  Gwinnett 
County. 

“This  alliance  with  Northeast 
Gwinnett  Cable  Vision  enables  us  to 
expand  the  Post  to  targeted  areas  of 
Gwinnett  County  that  currently  have  the 
lowest  daily  newspaper  penetration,”  said 
Thomas  J.  Stultz,  publishing  division  pres¬ 
ident  at  Gray  Communications  Systems 
Inc.,  which  owns  the  Post. 

With  the  addition  of  the  cable  sub¬ 
scribers,  the  Post  wUl  reach  more  than 
45,416  paid  subscribers  six  days  a  week. 

The  Gwinnett  news  channel  will  be 
managed  by  the  Post. 


Robert  L.  Cohen 


more  likely  to  be  prospective  home 
buyers,  new  car  buyers  and  job  seekers 
—  all  taigets  of  traditional  newspaper 
classified  advertising. 

PC  Meter’s  Packo  said  the  time  peo¬ 
ple  spend  on  the  World  Wide  Web  has 
grown  650%  in  the  last  six  months,  to 
3.2  hours  a  month,  from  2  hours.  Of 
those  who  access  the  Web,  59%  go  to 
news/entertainment  categories,  she 
said. 

Packo  reported  the  top  newspaper 
Web  sites,  listed  in  descending  order  of 
numbers  of  visits,  as:  USA  Today,  New 
York  Tunes,  Washington  Post,  Wall  Street 
Journal,  S.F.  Gate,  Chicago  Tribune, 
Boston  Globe,  Los  Angeles  Tunes,  New 
Jersey  Online,  Philadelphia  News, 
Detroit  News  and  Newsday. 

The  newspaper  site  that  holds  visi¬ 
tors  the  longest  is  the  one  run  by  the 
New  York  Times,  Parco  said. 


DowVision 

Uses 

Web  Delivery 

DOW  JONES  &  CO.  has  put  its  sub¬ 
scription-based  DowVision  news 
service  for  corporations  on  the  World 
Wide  Web. 

Accessing  the  service  does  not 
require  a  dedicated  server,  says  Dow 
Jones,  based  in  Princeton,  N.J. 

Instead,  it  allows  access  to  licensed 
users  via  existing  corporate  Internet 
connections  or  intranets  and  standard 
browsers. 


"Before  VCR  Plus-i-,  my  wife 
was  unable  to  program  our 
VCR,  which  led  to  many  heated 
arguments.  Now  that  we  have 
VCR  Plus -I- ,  domestic  tran¬ 
quillity  reigns." 

-  Martin  Paup, 
Seattle  Times  reader 


10  News  8ZJ 
i  O  NBC  NIgMW  News 

1 0  The  Simpsons  52 
I O  News  8484 


NCN 

Signs  Deal 
With  NetGravity 


What  a  team!  The  Paups,  who 
enjoy  swimming,  hiking  and 
the  theatre,  record  20  shows 
each  month,  including  their 
favorite:  the  NBC  Nightly  News. 


Newspaper 
Partners 
With  Cable 


New  CErmniY  network,  the  net- 
w’oric  of  local  newspaper  Web  sites, 
has  agreed  to  use  the  NetGravity 
AdServer  Network  product  to  manage 
ads  on  NCN  network. 

NCN  will  use  the  software  to  allow 
national  advertisers  to  buy  ads  on  multi¬ 
ple  sites  in  its  network  of  69  papers  — 
and  get  one-order,  one-bill  service  — 
while  giving  affiliates  the  chance  to  sell 
local  ad  space  and  to  use  NetGravity 
AdServer  to  manage  local  Web  ads. 

New  York-based  NCN  said  the  agree¬ 
ment  will  allow  affiliate  Web  sites  to  take 
advantage  soon  of  NCN’s  national  sales 
force  to  increase  Web  revenues. 

NetGravity  is  already  used  by  a  hand¬ 
ful  of  newspaper  sites. 


VCR  Plus -I-  and  The  Seattle 
Times:  making  taping  easier. 


Subscribers  to  northeast 

Gwinnett  Cable  Vision  will  receive 
subscriptions  to  the  Gwinnett  (Ga.) 
Daily  Post,  including  a  new  Sunday  edi¬ 
tion  and  a  new  local  Gwinnett  television 
news  channel  beginning  Sunday,  May  4, 
as  a  result  of  the  recent  alliance  between 
the  Post  and  Northeast  Gwinnett  Cable 
Vision. 

The  partnership  will  enable  the  Post 
to  more  than  triple  its  paid  circulation 
within  Gwinnett  County. 

It  will  also  provide  Cable  Vision  with 


For  more  VCR  Plus-t-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


VCR  and  PHisCobaA  are  tradamarks  d 

Qamstar  Davatopmant  Corporation. 

O  1996  Qamstar  DavaKipmant  Corporation. 
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SYNDICATES/NEWS  SERVICES 


BY  CAROLYN  MAGNUSON 


Beth  Winship  Still 


SINCE  1964, WHEN  the  Boston  Globe 

introduced  Beth  Winship’s  column,  if  you 
couldn’t  ask  your  mother,  you  could  “Ask 
Beth.” 

Winship,  now  a  grandmother,  has 
become  the  correspondent  confidante  to  genera¬ 
tions  of  teenagers  plagued  by  the  anxieties  of  ado¬ 
lescence.  Her  Los  Angeles  Times  Syndicate  column 
is  one  of  the  most  widely  read  features  in  the 
Globe,  and  one  of  the  longest  running.  She  was 
among  those  in  the  forefront  of  a  cultural  revolu¬ 
tion  that  opened  discussions  of  sexuality. Today,  her 
weekly  mailbag  is  a  sack  of 
teen  trauma  covering  every¬ 
thing  from  AIDS  to  zits. 

One  of  Winship’s  strengths 
is  her  ability  to  cover  the 
spectrum  of  youth  concerns 
with  an  equal  degree  of 
empathy,  education  and 
respect.  While  many  things 
have  changed  in  the  lives  of 
young  adults  since  1964, 
many  things  have  stayed  the 
same.  So,  while  Wmship  is 
frequently  asked  for  informa¬ 
tion  on  diseases  and  suicide,  she  also  addresses  the 
questions  that  have  perennially  plagued  teens;  Will 
they  always  be  shorter  than  all  the  girls  in  their 
class?  How  far  should  they  go  on  the  first  date? 
Should  she  listen  to  her  boyfriend  when  he  says 
she  would  if  she  loved  him? 

Through  the  more  than  100  letters  she  receives 
every  week,  and  her  numerous  public  appear¬ 
ances,  Winship  has  become  an  authority  on  the 
changes  in  the  teen  experience.The  33  years  since 
she  started  her  column  brought  an  epidemic  of 
sexually  transmitted  diseases  and  dangerous  illegal 
drugs.  But  when  asked  what  strikes  her  as  the 
most  disturbing  change,  Winship  cited  teen  vio¬ 
lence. 

“Kids  never  used  to  write  me  that  they  were 
afraid  —  physically  afraid  for  their  safety  —  to  go 
to  school,”  she  said.There  were  always  bullies, 
Wmship  noted,  but  the  extent  of  violence  has  esca¬ 
lated.  She  expressed  particular  concern  about 
young  |>eople  who  write  about  bringing  weapons 
to  school.  Winship  does  not  advocate  violence  or 
use  of  weapons;  rather,  she  advises  young  people 


I  he -Ask  /*'//;■ 
tiili’/ce 

cohunnisl  has 
been  hei 

lUtslon 
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years 


Carolyn  Magnuson  is  a  freelance  writer  and 
attorney  in  Waltham,  Mass. 


to  discuss  the  pix)blem  with  their  teachers  or  other 
adults.  She  urges  young  people  in  violent  school 
settings  to  try  not  to  be  alone. 

Another  major  change  in  teen  life  over  the  years, 
according  to  Winship,  is  that  the  pressure  to  have 
sex  is  coming  earlier.  “Many  are  feeling  pressure  to 
have  sex  at  14,  or  even  12  or  1 1,”  she  said.  “Kids  did 
not  used  to  be  pushed  while  they  were  stUl  in 
grade  school.” 

The  explanation  for  that  development  is  fairly 
obvious  to  Winship,  who  noted  the  pervasiveness 
of  sex  in  advertising  and  the  media.  “They  can’t  sell 

anything  —  they  can’t  sell  a  _ 

manhole  cover  these  days  — 
without  a  naked  woman  sit¬ 
ting  on  top  of  it,”  she  said. 

“Kids  have  a  hard  time 
putting  up  a  resistance  to 
that.” 

Winship  added,  “It  used  to 
be  that  if  girls  had  sex  at  an 
early  age,  they  were  stigma- 
tized,”Winship  remarked. 

“Now,  it’s  the  reverse.  If  she 
doesn’t  have  sex,  people  ask, 

‘What’s  wrong  with  her? 

Why  isn’t  she  attractive  to 
boys?’”  Beth  Winship 

If  you  did  not  know  what 
Winship  did  for  work,  you  might  never  guess  it 
fit)m  her  working  environment.  She  is  considered  a 
freelancer  by  the  Globe,  and  does  “Ask  Beth”  out  of 
her  home  —  an  idyllic  ranch  in  an  upscale  commu¬ 
nity  in  the  suburbs  of  Boston.  Wmship’s  office  fea¬ 
tures  a  panoramic  view  of  the  Sudbury  River  and 
her  horses  grazing  in  the  meadow.  Sitting  in  the 
elegance  and  serenity  of  her  home,  it  is  difficult  to 
imagine  Wmship  connecting  with  problems  of 
irmer-city  teens  asking  questions  about  sex  and  vio¬ 
lence. 

But  she  does  connect,  and  believes  her  success 
is  evidenced  in  the  mail  she  receives.Teens  and 
preteens  continue  to  write  her  —  spurred,  in  part, 
by  the  anonymity  they  get.  Correspondents  are 
identified  only  by  pseudonyms,  like  “Miserable  in 
Melrose.” 

Winship,  an  honors  graduate  in  psychology  from 
Radcliffe  College,  stays  in  tune  with  her  audience 
not  just  by  reading  their  letters  but  by  making  fre¬ 
quent  visits  to  schools  and  events.  She  also  con¬ 
sults  frequently  with  doctors,  psychologists,  teach¬ 
ers  and  members  of  the  clergy.  And,  if  her  readers 
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think  she  was  off  the  mark  with  an 
answer  to  a  question,  they  let  her  know. 

Not  every  letter  Winship  receives 
involves  life-or-death  issues.  Recent  writ¬ 
ers  have  included  a  girl  cast  out 
because  her  parents  could  not  afford  to 
buy  her  designer  clothing,  a  boy  pon¬ 
dering  the  line  between  friendship  and 
physical  attraction,  and  a  teen  posing 
questions  about  skin  care. 

Bulimia  and  eating  disorders  prompt 
frequent  discussion  in  Winship’s  col¬ 
umn.  So  do  complaints  about  parents. 
Winship  does  not  like  to  see  teens  suf¬ 
fering  in  silence  and  a  common  theme 
in  her  answers  is  education  and  com¬ 
munication.  She  frequently  urges  her 
audience  to  share  their  problems  with 
an  adult  who  may  be  able  to  help  the 
situation.  At  the  very  least,  Wmship 
urges  readers  to  talk  to  a  friend  or  guid¬ 
ance  counselor.  And  she  often  refers 
readers  to  resources  to  learn  more 
about  an  issue. 

Although  she  consults  experts  and 
reference  materials,  much  of  Wmship’s 
knowledge  about  the  problems  of  teens 
comes  from  experience.  She  raised  four 
children,  who  now  range  in  age  from  39 
to  50.  One,  Peg,  helps  her  write  the  col¬ 
umn.  Winship  has  six  grandchildren  and 
believes  in  maintaining  close  family  rela¬ 
tionships. 

One  of  her  secrets  as  a  parent  was 
finding  time  to  spend  with  each  child 
alone.  She  used  her  time  driving  her 
kids  to  music  lessons  and  other  activities 
to  find  out  what  was  going  on  in  their 
lives.  One  key  to  parenting,  she  believes, 
is  listening.  Winship  noted  that  hectic 
lives  have  had  an  effect  on  teens  and, 
when  she  speaks  to  them  at  various 
events,  she  frequently  asks  them  how 
many  of  their  families  sit  down  to  dinner 
together  on  a  regular  basis.  Few,  if  any, 
hands  are  raised,  according  to  Winship. 

Despite  all  the  problems,  and  the 
worry,  there  are  some  positive  aspects 
to  being  a  teen.  “You’re  opening  up  to  a 
whole  lot  of  things  in  the  worid,” 
Winship  said.  “It’s  scary,  but  it’s  interest¬ 
ing  to  be  turning  into  an  adult.  And  if 
you  have  good  friends  and  a  good 
school,  you  can  have  a  lot  of  fun.” 

And  if  you  are  not  in  the  best  envi¬ 
ronment  surrounded  by  friends?  “Well,” 
said  the  columnist,  “I  don’t  know  if  I’d 
call  that  fun,  but  it’s  always  interesting.  I 
don’t  know  if  I  would  call  it  fun  to  be 
trying  to  grow  up  in  a  rough  part  of 
New  York  City,  but  you  could  certainly 
call  it  interesting.” 
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Creators  Syndicate 
Marks  First  Decade 

CREATORS  SYNDICATE  IS  cele¬ 
brating  its  10th  anniversary  this 
month. 

The  Los  Angeles-based  company  is 
the  fifth-  or  sixth-largest  syndicate  in  the 
country,  and  the  second-biggest  inde¬ 
pendent  syndicate. 

It  was  founded  in  February  1987  by 
Rick  Newcombe,  who  positioned  the 
syndicate  as  one  offering  creators  more 
rights  over  their  work  than  several  other 
major  syndicates  were  offering  at  the 
time. 

The  first  creator  to  join  was  advice 
columnist  Ann  Landers,  who  said 
recently,  “I’m  proud  to  be  with  a  syndi¬ 
cate  whose  chief,  Rick  Newcombe,  start¬ 
ed  on  a  shoestring  and  ended  up  own¬ 
ing  a  shoe  factory.” 

Now,  the  syndicate  represents  more 
than  75  people,  including  columnists  Pat 
Buchanan,  Mona  Charen,  Linda  Chavez, 

Hillary  Rodham  Clinton,  Molly  Ivins, 

Robert  Novak,  Dan  Quayle,  Percy  Ross, 

Roger  Simon,Tony  Snow,  Norman 
Solomon  and  Thomas  Sowell;  editorial 
cartoonists  Chuck  Asay,  Chip  Bok,  Bob 
Gorrell,  Herblock,  Mike  Luckovich  and 
Doug  Mariette;  and  comic  creators  Gary 
Blehm  (“Penmen”),  Dave  Coverly 
(“Speed  Bump”),  Rick  Detorie  (“One  Big 
Happy”),  Johnny  Hart  (“B.C.”/“ Wizard  of 
Id”),  Mell  Lazarus  (“Momma”/“Miss 
Peach”),  Leigh  Rubin  (“Rubes”),  Jeff 
Shesol  (“Thatch ”),J.P.Toomey 
(“Sherman’s  Lagoon”),  Jerry  Van 
Amerongen  (“Ballard  Street”)  and  Judd 


Travel  expert  George  Hobica  has  the 
answers  to  your  travel  questions,  no 
matter  how  far  you  roam,  because 
he’s  been  there,  done  that.  George  is  on  the 
road  or  in  the  air  at  least  100  days  of  the  year, 
and  his  “Ask  Geoige”  column  is  designed 
especially  for  your  newspaper’s  travel  section. 
One  of  the  nation’s  most  popular  travel  writers, 
Hobica  also  contributes  regularly  to  Men’s 
Health,  Tkivel  and  Leisure,  Thtvel  Holiday, 
Good  Housekeeping.  Mobile  Computing  and 
Frequent  Flyer.  Call  our 

Sales  Department  at  COPLEY 

800-238-6196.  MM  MUM 


Winick  (“Frumpy  the  Clown”). 

Also,  Creators  has  handled  the  inter¬ 
national  syndication  of  “Far  Side”  reruns 
by  Gary  Larson  since  last  July. 

Newcombe,  46,  founded  Creators 
after  working  as  an  executive  for  the 
Los  Angeles  Tunes  Syndicate  and  head¬ 
ing  News  America  Syndicate  (now  the 
North  America  Syndicate  division  of 
King  Features  Syndicate).  He  is  also  the 
current  president  of  the  Newspiaper 
Features  Council. 

Other  Creators  managers  include 
executive  vice  presidents  Anita  Tobias 
and  Mike  Santiago,  and  vice  president/ 
editorial  director  Katherine  Searcy. 
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‘For  Better’  The 
Best  In  Big  Poll 

CCTJ  OR  BETTER  OR  For  Worse”  by  Lynn 

Jr'  Jolinston  of  Universal  Press 
Syndicate  was  the  winner  of  a  recent 
Portland  Oregonian  poll  that  drew  a  huge 
total  of  22,128  calls. 

The  next  four  finishers  were  “Dilbert”  by 
Scott  Adams  of  United  Feature  Syndicate, 
“Rose  is  Rose”  by  Pat  Brady  of  United, 
“Mother  Goose  and  Grimm”  by  Mike 
Peters  of  Tribune  Media  Services  and  “Sally 
Forth”  by  Greg  Howard  and  Craig 
Maclnto^  of  King  Features  Syndicate. 

“FbxTrot,”  which  finished  sixth  in  the 
survey,  also  received  a  rave  review  in  a 
recent  issue  of  Wired.The  magazine  called 
Bill  Amend’s  comic  “inventive  and  insight- 
fiil,”  and  suggested  that  people  who  can’t 
find  it  in  their  local  newspaper  view  it  on 
Universal’s  Web  site  (http://www.uex- 
press.com). 

“Your  computer  may  not  hang  on  the 
fndge  too  weU,”  stated  the  Wired  item,“but 
that’s  why  we  have  printers.” 

TMS  Says  Web 
Service  (Growing 

COLLEGE  PRESS  EXCHANGE,  the  Web- 
based  college  news  service  syndicat¬ 
ed  by  Tribune  Media  Services,  has 
incTcased  its  subscriber  base  from  33  uni¬ 
versity  newspapers  to  119  over  the  last 
year. 

CPX  enables  college  papers  to  receive 
material  from  various  sources,  including 
TMS’s  College  Press  Service,  via  the 
Internet. 

It  also  allows  college  editors  to  make 
their  articles  available  to  newspapers  on 
other  campuses. 

The  Webbased  service  offers  news  and 
and  feature  articles,  columns,  TV  listings, 
photos,  cartoons,  puzzles,  job-search  tips 
and  more. 

United  Offering 
Tax-Tip  Material 

TWO  UNITED  MEDIA  syndicates  are 
offering  their  annual  series  of  tax- 
advice  material. 

United  Feature  Syndicate  is  distributing 
a  five-column  package  by  “Tax  Adviser” 
columnist  Julian  Block,  and  Newspaper 
Enterprise  Association  has  a  12-part  pack¬ 
age  from  George  Smith. 


BY  ALLAN  WOLPER 

‘Grimm’  Man  Gives 
A  Humorous  Speech 


The  young  mike  Peters  stuttered 
so  badly  he  was  afraid  to  talk, 
which  sent  him  into  his  high 
school  bathroom  for  salvation. 

“I  would  sit  in  a  stall,  draw  dirty  pic¬ 
tures  and  sign  my  name,”  Peters  recalled, 
waving  a  pen  at  600  chuckling  student 
journalists."!  was  the  only  one  at  the 
school  who  did  that.  It  was  a  way  for 
me  to  talk  to  people.” 

But  promoting  his  restroom  art  got 
the  “Mother  Goose  and  Grimm”  creator 
and  political  cartoonist  into  one  acade¬ 
mic  scrape  after  another  at  Christian 
Brothers  College  High  School  in  St. 
Louis.  Indeed,  Peters’  passion  for  car¬ 
toons  and  practical  jokes  helped  keep 
his  grade-point  average  low. 

“I  always  got  in  trouble  for  drawing 
my  teachers,”  Peters,  53,  clucked  with 
cartoon-like  glee.  The  Tribune  Media 
Services  creator’s  favorite  target  was  Mr. 
Moigan,  an  English  teacher  who  detest¬ 
ed  that  kind  of  prankster  art. 

“He  used  to  put  me  and  some  other 
bad  guys  in  the  back  of  the  room,” 
remembered  Peters.  “He  called  us  his 
vegetable  garden.That  was  because  we 
were  in  the  row  closest  to  the  window. 
He  said  if  we  got  nothing  else  out  of 
school,  we’d  get  sunlight.” 

Right  before  Peters  graduated  in 
1961,  Mr.  Morgan  penned  some  advice 
to  him  in  the  school  yearbook:  “You  bet¬ 
ter  start  growing  up  real  soon  because 
you  can’t  always  draw  cartoons.” 

Peters  paused  and  looked  out  at  the 
packed  auditorium  in  Orlando’s  Hilton 
Hotel,  headquarters  for  the  College 
Media  Advisers  convention,  then  added: 
“Even  if  doing  what  you 
want  to  do  doesn’t  seem  to 
make  you  any  money  at  the 
beginning,  if  you  do  it  long 
enough  they’ll  eventually 
throw  money  at  you.” And 
give  you  awards,  such  as  the 
1981  Pulitzer  that  Peters 
received  for  his  Dayton 
(Ohio)  Daily  News  woric. 

But  one  of  his  proudest 
moments  was  the  day  Mr. 

Morgan  invited  him  to  re¬ 


turn  to  his  high  school  to  give  a  speech. 

“That  was  15  years  after  I  graduated 
and  my  cartoons  were  now  in  newspa¬ 
pers,”  Peters  reported.  “I  really  enjoyed 
that.” 

Peters  used  his  one-hour  speech  to 
show  how  high  school  prepared  him 
for  life  in  the  funny  lane. 

“That  school  should  have  been  called 
the  Christian  School  for  the  Criminally 
Insane,”  he  roared.  “I  learned  how  to 
love  people  and  then  shoot  them.  We 
had  a  picture  of  Jesus  Christ  next  to  one 
of  Geoi^e  Patton.”  Peters  did  acknowl¬ 
edge  that  CBC  helped  him  overcome  his 
stuttering  problem,  starting  with  a  term 
on  the  cheerleading  team. 

“My  mother  was  a  TV  talk  show  host 
for  like  25  years,”  he  said.  “She  was  the 
Oprah  Winfrey  of  St.  Louis  except  she 
could  also  sing  and  dance.  Anyway,  she 
figured  that  if  I  learned  how  to  cheer,  I 
would  learn  how  to  speak. 

“So  I  did  it.  I  was  kind  of  athletic  and 
skiimy  so  they  would  put  me  on  top  of 
this  pyramid  of  12  guys  and  wait  for  me 
to  do  my  thing.  I  would  go  ‘aaaaahhh.’ 
And  they  would  go  ‘aaaaahhh.’  It  was 
kind  of  a  stuttering  cheer.” 

Peters’  current  humorous  exploits  still 
include  practical  jokes.  “Working  at 
home,  I  need  to  do  something  for  a 
break,”  he  noted.  “So  I  do  different 
things  to  break  the  tension.  Like  my 
daughter  wanted  me  to  buy  a  cat.  And  I 
said, ‘OK,  if  you  promise  to  clean  up.’” 

Peters  then  concocted  a  ftaiit  mix 
that  looked  and  smelled  like  raunchy  cat 
litter.  “I  took  this  thing  and  made  a  curl 
at  the  top,”  he  recalled.  “It  was  gross  and 
disgusting  and  then  I  put  it 
on  the  stairs  and  shouted 
for  my  daughter  to  come 
downstairs.”  She  and  several 
of  her  friends  did  so. 

“‘You  said  you  would 
I  clean  up  after  the  cat,’”  I 
°  told  her.  “She  is  yelling  it 
I  wasn’t  her  feult.  So  I  just 
I  reached  down,  picked  it  up 
I  and  swallowed  it.  And  one 
3  of  her  friends  barfed  all 
over  the  sofa.” 


Mike  Peters 
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Corporate  planning,  franchise  site  selection,  test  market  selection, 
media  buys,  sales  foreca.sts  ...  the  E&P  Market  Guide  helps  mar¬ 
keters  in  a  lot  of  ways  because  of  its  unique  combination  of  both  quanti¬ 
tative  AND  qualitative  data  for  newspaper  markets  PLUS  its  accurate 
economic  and  demographic  forecasts. 

Market  surveys  of  every  newspaper  market  in  the  U.S.  and  Canada  pro¬ 
vide  quality  of  life  data  including:  principal  industries,  shopping  centers 
and  retail  outlets,  climate,  transportation  data,  auto  registrations,  col¬ 
leges/universities/military  installations  ....  16  categories  of  data  that  can 
demonstrate  ideal  market  conditions. 

And  for  decisions  based  purely  on  numbers,  the  Market  Guide  includes 
tables  of  economic  and  demographic  data  presented  by  state/province, 
MSA/NECMA,  county  and  city.  Actuals  are  compared  to  exclusive 
annual  E&P  forecasts  which  have  earned  the  trust  of  marketers  through 
consistently  remarkable  accuracy  {+1-2%).  These  include  forecasts  of 
population,  income,  ages,  ethnicities,  households  and  retail  sales. 

Data  that  SELLS  Your  Newspaper  Market! 

When  you’re  selling  your  market,  as  well  as  your  newspaper  advertising 
products  to  reach  it,  use  the  Market  Guide  as  a  source.  The  E&P  Market 
Guide  can  help  you  tell  your  full  marketing  story  with  authority! 

Quantitative  data  PLUS  qualitative  data ...  all  in  one  book!  And  it’s  only  $100. 


PROJPXTIONS  ON  TARtJET  A(,AIN! 

Latest  figures  are  proving  the  19%  Miu'ket  Guide  pro¬ 
jections  to  be  accurate  within  2  percentage  ptiints! 
That’s  a  remarkable  record!  Put  these  accurate  figures  to 
work  for  you! 
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BEST  VALUE! 


TO  ORDER  OR  FOR  MORE 
INFORMATION,  CALL: 

(212)  675-4380  •  Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.com 
Order  through  our  Web  site  store:  http://www.niediainfo.com 

Mail  your  order  with  check  (U.S.  funds  drawn  on  U.S.  bank),  made  payable  to 
Editor  &  Publisher,  and  shipping  instructions  (street  address,  no  P.O.  boxes)  to: 

Edrtor  &  Publisher,  11 W.  19*  St,  New  York,  NY  100114234 

CK  [)C,  NY  and  OH  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 
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Detroit 

Continued  from  page  7 

our  leverage  to  get  fair  contracts  —  our 
objective  all  along.” 

Initial  membership  reaction  to  the 
unconditional  back-to-work  offer  was 
mixed  at  best.  In  a  vote  taken  the  next 
day,  a  vote  that  under  Teamster  union 
rules  was  advisory  only,  members  of 
Detroit  Typographical  Union  Local  18 
overwhelmingly  opposed  it. 

Within  a  couple  of  days,  however,  it 
was  clear  that  more  members  were 
accepting  their  leadership’s  rationale  for 
the  move. 

For  instance,  Nancy  Dunn,  a  striking 
Free  Press  copy  editor  and  a  spokes¬ 
woman  for  the  union  umbrella  group, 
said  she  opposed  the  unconditional 
back-to-work  offer  when  the  idea  sur¬ 
faced  earlier  in  the  strike.  Now,  however, 
she  said  she  agrees  with  “the  overall  feel¬ 
ing  we  need  to  do  whatever  we  need  to 
do  to  get  a  contract  and  get  our  jobs 
back.” 

Management  “wasn’t  going  to  be 
brought  back  to  the  bargaining  table 
even  by  the  most  Draconian  cost  and 
destruction  of  their  own  business  — 
which  they  brought  on  themselves  by 
their  own  hands,”  she  said. 

Dunn  and  other  strikers,  however,  said 
they  were  well  aware  their  back-to-work 
offer  —  a  bid  usually  made  when  a  strike 
has  hiiled  —  would  be  regarded  as  a  sur¬ 
render. 

“I’m  serious  when  1  say  I  don’t  see  this 
as  a  surrender,”  she  said.“That  word  is  out 
there  and  I  can’t  stop  it .  . .  but  the  long- 
range  prospect  of  going  back  in  there  — 
some  of  us  —  and  working  inside  and 
out  is  a  good  strategy.” 

Detroit  Newspapers  and  the  two 
dailies  have  hired  about  1,300  perma¬ 
nent  replacements,  the  great  majority  of 
them  in  production  and  circulation.  In 
addition,  about  half  of  the  newsroom 
employees  represented  by  the  Guild 
crossed  picket  lines  and  are  working. 

Executives  have  adamantly  refused  to 
consider  dismissing  the  permanent 
replacements  as  a  condition  — 
demanded  by  the  unions  —  to  a  settle¬ 
ment. 

The  strike  newspaper  quoted  an  e- 
mail  it  said  was  sent  by  management  to 
Free  Press  employees:  “No  one  on  staff, 
regardless  of  when  they  joined  the  Free 
Press  or  what  fwsition  they  hold  is  in 
danger  of  losing  his  or  her  job”  because 
of  the  union  offer. 

Under  federal  labor  law,  the  compa¬ 
nies  need  to  take  back  only  enough 
workers  to  meet  their  production  needs. 
Detroit  Newspapers  executives  have 


continually  claimed  the  strike  helped 
them  eliminate  egregious  featherbed¬ 
ding,  and  that  the  replacement  workers 
are  more  productive  than  the  strikers 
were.  The  newsrooms  too,  are  operating 
at  about  capacity,  both  publishers  sug¬ 
gested. 

Rob  Musial,  who  was  a  Free  Press 
reporter  for  23  years  before  walking  out 
in  July  1995,  and  other  strikers  said  they 
expected  only  very  few  strikers  to  be 
rehired. 

Union  spokeswoman  Dunn  said  the 
unions  planned  to  monitor  any  rehiring 
and  expected  “cherry-picking”  to  bar 
activist  strikers. 

Complicating  any  return  is  the  issue  of 
employees  who  have  been  fired  while 
on  strike.  By  last  fall,  Detroit  Newspapers 
said,  165  employees  had  been  fired  for 
alleged  misconduct,  such  as  violence  or 
disobeying  NLRB  agreements  on  picket¬ 
ing,  during  the  strike.The  unions  say  300 
of  their  members  have  been  fired. 


Going  Alone 

Continued  from  page  7 

products,  up  from  30%  in  the  year-before 
survey. 

“I  believe  this  is  significant,  in  the  fact 
that  newspap)ers  are  gaining  awareness 
of  how  important  it  is  to  market  what 
they  have  in  their  own  backyard,”  Stolt- 
man  said. 

Newspap>ers  have  also  taken  to  heart 
the  lesson  of  promotion,  the  survey 
found. 

Nearly  half  —  49%  —  of  all  respond¬ 
ing  pap)ers  are  doing  cross  promotion 
right  now.  Significantly,  that  number 
jumps  to  75%  of  the  top  revenue-gener¬ 
ating  online  newspap)ers. 

The  most  common  cross  promotion, 
the  survey  found,  is  with  the  local  Cham¬ 
ber  of  Commerce. 

New  media  staffing  at  newspapers 
remains  a  matter  of  a  happy  few. 

Typical  full-time  staffing,  according  to 
the  survey:  one  advertising  employee, 
one  technical  employee  and  two  editor¬ 
ial  employees. 


Caen 

Continued  from  page  10 

former  editor  and  chief  of  the  Alameda 
Newspap)er  Group  and  an  ex-San  Fran¬ 
cisco  Examiner  editor,  commented: 
“You’ll  never  see  a  send  off  like  this  for 
another  newspapierman.” 

John  Heyman,  a  New  Yorker  who  dur¬ 
ing  business  trips  to  San  Francisco  was 
captivated  by  Caen’s  columns,  said  Herb 


Caen  “had  that  rare  thing  in  journalism 
—  institutional  memory.  This  is  some¬ 
thing  that  television  can  never  offer.” 

Nostalgia  for  the  San  Francisco  of 
another  era  was  in  the  minds  of  many  in 
the  throng. 

Belton  Wolf  recalled  how  Caen  cov¬ 
ered  him  in  the  early  ’40s,  when  he  was 
the  house  detective  at  the  Mark  Hopkins 
Hotel  and  also  sang  in  the  band  there. 
“He  called  me  the  singing  house  dick,” 
Wolf  added,  grinning. 

The  candlelight  parade  started  at  the 
foot  of  Market  Street  in  front  of  the  Ferry 
Building,  where  10,000  pjeople  gathered, 
p>olice  said.  Teenagers  with  Chronicle 
newspapjer  bags  handed  out  candles  and 
matches  in  an  atmosphere  resembling  a 
huge  party. 

Folk  singer  Joan  Baez  praised  Caen  in 
song,  and  a  choir  from  the  Glide  Memor¬ 
ial  Church  mixed  rock  with  spirituals. 

Thousands  more  bid  Caen  farewell  in 
dozens  of  cafes  and  restaurants,  where,  in 
his  memory,  they  handed  out  either  free 
or  low-priced  martinis  and  plates  of  meat 
loaf  and  mashed  p>otatoes,  the  drink  and 
dish  he  ordered  regularly. 

At  the  Washington  Square  Bar  and  Grill 
and  Moose’s,  two  of  his  favorite  watering 
holes,  revelers  piled  four  deep  at  the  bars 
while  the  overflow  spilled  into  the 
street,  martinis  in  hand. 

Were  he  watching,  Caen  WOULD  have 
loved  it.  As  he  wrote  in  a  column  June 
14,  1996:  “One  day  if  I  do  go  to  heaven. 
I’m  going  to  do  what  every  San  Francis¬ 
can  does  who  goes  to  heaven.  I’ll  look 
an^und  and  say,  ‘It  ain’t  bad,  but  it  ain’t 
San  Francisco.’  ” 


Minorities 

Continued  from  page  18 
than  they  did  20  years  ago. 

If  you  fail  to  acknowledge  the 
progress,  Monteil  said,  “the  picture  is  so 
discouraging  that  people  throw  up  their 
arms  and  say,  ‘Why  bother  doing  any¬ 
thing?’  ” 

However,  Monteil  recognizes  that 
diversity,  while  much  discussed,  hasn’t 
been  the  chief  concern  of  newspapers. 

“If  the  newspaper  industry  had  been 
as  committed  to  technology  as  diversity, 
we’d  still  be  woiking  on  our  manual 
typewriters  instead  of  computers,”  he 
said.  While  diversity  has  gotten  a  lot  of 
attention,  the  resources  devoted  to  it 
have  been  “very  limited  when  compared 
to  other  issues  in  the  industry.” 

And  the  consensus  seems  to  be  that 
job  fairs  simply  aren’t  enough. 

“You  can’t  rely  on  that  two-  or  three- 
day  event,”  said  NAHJ’s  Salazar.  “Relations 
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need  to  be  built  beyond  that,  and  net¬ 
works  of  journalists  that  could  be  avail¬ 
able  for  mid-career  or  senior  hiring  is 
simply  nonexistent.” 

NABJ’s  Sumpter  said  the  focus  should 
be  on  retention  and  promotion,  not  hir¬ 
ing  and  job  lairs,  because  young  minority 
journalists  see  “a  brick  wall,  not  a  glass 
ceiling,  in  front  of  them.” 

And  UNC  journalism  professor  Stone, 
saying  he  hadn’t  seen  any  hard  evidence 
that  job  fairs  had  substantially  added  to 
the  ranks  of  newspeople  of  color,  likened 
these  high-profile  events  to  going  to 
church  on  Sunday. 

“It’s  easy  to  put  in  an  appearance,  to 
go  and  recite  the  Ten  Commandments,” 
he  said.  “But  it’s  like  Martin  Luther  King 
Jr.  said:  ‘Where  your  treasure  is,  there  wiU 
your  heart  be  also.’ And  their  treasure  is 
the  corporate  culture.  We’ve  made  extra¬ 
ordinary  progress,  but  sometimes  it 
seems  we’re  just  treading  water.” 


Competition 

Continued  from  page  22 

of  Youngs, Walker  &  Co.:“In  the  past,  the 
newspaper  industry’s  been  in  a  situation 
where  people  come  to  them.  It  has  not 
been  a  particularly  strong  industry  in 
going  into  colleges  and  competing  for 
the  graduates,  but  the  industry  has  to  rec¬ 
ognize  that  the  graduates  that  have  his¬ 
torically  gone  to  small  papers  and 
worked  their  way  up  the  tanks,  that  same 
f)erson  is  being  romanced  by  other 
industries  and  by  bigger  dollars.The  com¬ 
petition  for  people  coming  out  of  school 
is  going  to  be  fierce.” 

There  are  signs  that  changes  are  per¬ 
colating  up  through  newspapers,  how¬ 
ever. 

Jim  Currow  of  Currow  &  deMont- 
moUin  Inc.,  a  Charleston,  S.C.,  consul¬ 
tancy  specializing  in  newspaper  manage¬ 
ment,  says  newspai>er  journalists  are 
adapting  well  to  the  new  environment 
and  have  a  lot  of  opportunities  today  that 
they  didn’t  have  a  couple  of  years  ago. 

“From  our  experience  working  with 
newspapers,  the  competition  [for  per¬ 
sonnel]  is  becoming  a  bigger  and  bigger 
problem,  and  I  think  this  is  just  begin¬ 
ning.”  —  B.G.  Yovovich 


Entry 

Continued  from  page  25 
doing.That  is  very  important.” 

Kalber,  former  managing  editor  of  the 
Daily  Alligator  at  the  University  of 
Florida,  says,  “Practically  everyone  we 
hire  for  our  internship  has  had  previous 


internships  and  worked  for  their  campus 
newspaper.” 

Sheila  Wolfe,  assistant  to  the  managing 
editor  at  the  Chicago  Tribune,  said  the 
Tribune  used  to  hire  interns  routinely 
into  entry-level  jobs. 

“We  have  about  40  people  at  the 
newspaper  who  went  through  our 
intern  program.  Now,"  she  said,  “we  occa¬ 
sionally  ask  the  summer  intern  to 
become  part  of  our  one-year  residence 
program.” 

The  residence  program,  normally  filled 
by  reporters  with  four  to  six  years  of 
experience,  is  designed  to  give  extended 
tryouts  to  young  journalists. 

Joe  Dill,  editor  of  the  Fargo,  N.D., 
Forum,  runs  what  looks  like  a  combina¬ 
tion  internship  and  placement  program. 

“We  hire  about  10  interns  each  sum¬ 
mer,”  said  Dill,  former  editor  of  the  Daily 
Egyptian  at  Southern  Illinois  University, 
“and  we  help  get  them  jobs  afterward.  I 
call  up  editors  I  know  to  help  place 
them.” 

Dill  says  he  gets  about  50  applications 
for  seven  jobs  and  culls  through  resume 
from  as  far  away  as  Connecticut,  New 
York,  and  Tennessee. 

“People  know  about  us  because  we’re 
in  the  SPJ  Internship  Directory,”  he  said 
of  the  listing  from  the  Society  of  Profes¬ 
sional  Journalists.  Greencastle,  Ind.,  while 
wryly  rejecting  the  notion  that  young 
journalists  are  attracted  to  Fargo  because 
of  the  movie  set  in  the  city. 

But  Dill  warns  internship  applicants  to 
work  for  the  campus  paper  —  and  per¬ 
haps  a  local  weekly  —  before  applying. 

“We  won’t  hire  interns  with  just  a 
classroom  background,”  he  said.“We  can’t 
afford  to  be  in  the  role  of  a  starting 
teacher.” 


Shop  Talk 

Continued  from  page  56 

claim  to  cover.  When  they  do  finally  get 
around  to  local  coverage,  they  are  usually 
a  week  or  two  betiind  the  story  —  often 
having  found  it  by  reading  us  —  and 
come  up  short  on  the  quality  and  depth 
of  coverage. 

The  dailies  and  broadcasters  beat  us 
out-of-area,  but  they  can’t  hold  a  candle 
to  us  when  it  comes  to  local  news.They 
can’t  afford  to. 

The  same  holds  true  for  local  advertis¬ 
ers.  They  know  the  shoppers  and  dailies 
give  them  more  circulation,  but  they  also 
know  the  majority  of  their  customers 
live  around  here  and  wiU  see  their  ads 
when  they  read  my  newspaper. 

Sitting  up  here  in  northern  Vermont 
—  perhaps  in  the  middle  of  nowhere  or 


maybe  centrally  located  —  always  makes 
me  wonder  if  I  miss  what  others  see,  or 
whether,  instead,  I  get  a  view  overlooked 
by  those  always  in  a  rush  to  get  some¬ 
where  else.  From  where  I  sit,  I  can  still 
see  Main  Street,  the  town’s  elementary 
school  and  a  couple  of  churches,  and  the 
people  who  walk  by  can  also  see  me.  I’m 
not  sure  we  need  to  create  a  virtual  com¬ 
munity  in  cyberspace. We  have  a  real  one 
right  here. 


NAA 

Minority 

Fellowships 

The  newspaper  association  of 

America  has  named  20  newspaper 
employees  as  recipients  of  NAA  Minority 
Fellowships  designed  to  help  minorities 
ascend  to  management  positions  in  the 
industry. 

The  fellowship  recipients,  who  are 
slated  to  attend  workshops  and  training 
seminars  in  January-June  1997,  are: 
Debra  L.  Adams,  education  editor,  Vir¬ 
ginian-Pilot,  Virginia  Beach;  Victor  M. 
Andino,  copy  editor,  Florida  Times- 
Union,  Jacksonville;  Stan  Austin,  deputy 
editor-electronic  media,  Kansas  City 
Star,  OUette  E.  Boyd,  circulation  director- 
administration,  Detroit  Newspaper 
Agency;  Kara  Briggs,  staff  writer,  Ore¬ 
gonian,  Portland;  Joyce  M.  Brown,  Hous¬ 
ton-Peach  market  manager,  Macon  (Ga.) 
Telegraph-,  Juan  Castillo,  assistant  metro 
editor,  the  Austin  (Texas)  American- 
Statesman;  Mark  G.  Cfontreras,  president 
and  publisher,  the  Times  Readier,  Wilkes- 
Barre,  Ri.;  Gwen  Davis,  new  business 
development  manager.  News  & 
Observer,  Raleigh,  N.C.;  and  Melvin  G. 
Greer,  photo  editor,  the  Greenwich 
(Corm.)  Time. 

Also:  Joe  Gutierrez,  staff  writer/ 
reporter,  the  Press-Enterprise,  Riverside, 
Calif.;  Sherwin  Gutierrez  Pulmano, 
employment  manager,  Florida  Times- 
Union,  Jacksonville;  Fu  Hang,  marketing 
development  coordinator,  Wausau 
(Wis.)  Daify  Herald',  Bo  Hok  Cline,  online 
art  director,  Seattle  Times-,  Terrence 
James,  staff  photographer,  the  Record, 
Bergen  Cfounty,  N.J.;  Michael  Jung,  adver¬ 
tising  director,  Florida  Today,  Mel¬ 
bourne;  Ray  Marcano,  news  manager, 
Dayton  (Ohio)  Daily  News-,  Robert  W. 
Parker,  director  of  advertising,  the 
Observer-Dispatch,  Utica,  N.Y.;  Be¬ 
rnadette  Sedillos  Self,  county  government 
reporter,  El  Paso  Times',  and  Jerome 
Thompson,  graphic  designer,  the  Herald, 
Rock  Hill,  S.C. 
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This  annual  newspaper  operations  and  tech- 
nolo^  conference,  March  11-13  in  Hershey, 
PA,  will  include  a  wide  range  of  vendors  dis¬ 
playing  their  products  and  promoting  their  ser¬ 
vices.  Drawing  more  than  1,500  attendees  from 
the  region,  it's  the  largest  annual  show  of  its  kind 
on  the  East  Coast  Attendees  will  learn  about  the 
latest  developments  in  newspaper  equipment 
and  technology.  E&P  readers  will  want  to  check 
the  conference  and  post  conference  issues  for 
news  about  the  show  and  these  developments, 
plus  informative  acte  from  vendors.  (Advertisers: 
(Set  bonus  distribution  of  your  ad  in  our  March 
8  issue  at  America  East!) 


Conference  and  Post-conference  Issues 


March  8  and  15 


igital  photography  is  a  hot  topic  today. 
^  more  and  more  newspapers  ado^ 
this  new  process,  professionals  are  learning 
about  advantages,  problems,  and  tech¬ 
niques.  This  E&P  editorial  section  will  report 
on  some  new  experiences  with  digital  pho¬ 
tography  and  also  take  a  look  at  other  impor¬ 
tant  photography  issues:  How  digital 
cameras  are  being  used  in  the  field,  new 
software  for  processing  photos,  photo  cov¬ 
erage  of  the  presidential  inauguration  with 
electronic  cameras,  the  role  of  auto-focus 
cameras  at  newspapers .... 


PHw  Ography 

in  Newspapers 
March  29 


Every  issue  of  Editor  &  Publisher  is  impor¬ 
tant  to  newspaper  editors.  So  when  the 
American  Soci^  of  Newspaper  Editors 
holds  its  annual  conference  in  Washington 
D.C.  April  8-11,  attendees  will  be  glad  to 
know  they  won't  have  to  wait  until  they  get 
back  to  the  office  to  get  the  latest  news.  This 
conference  issue  will  be  distributed  at  the 
convention. 


ference  Issue 

Aprils 

all  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  America  East  Conference  Issue  •  America  East  Post-conference  •  Photography  in  Newspapers  •  ASNE  Conference  Issue 

Space  Deadline:  February  26  Space  Deadline:  March  5  Space  Deadline:  March  10  Space  Deadline:  March  25 

Material  Deadline:  February  28  Material  Deadline:  March  7  Material  Deadline:  March  14  Material  Deadline:  March  31 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page  . $3,800  1/3  Page . 

2/3  Page . $2,965  1/4  Page . 

1/2  Page . $2,240  ...or  your  E&P  contract 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 

Four-color  process  space  and  color  charge:  Sales  Offices 

One  page,  $5,165;  Two-page  spread,  $9,545  New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 

(based  on  one-time  space  rate)  Ctiicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


THE  FOl'RTH  F.STATE 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  cor  care, 
auto  trivia/history.  (810)  573-2755. 
WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell. 

Joe  Hanley 

CRAIN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


COLUMNISTS 


LOOKING  FOR  NEW  PERSPECTIVES? 
Call  The  Nation  News  Service.  The 
Nation,  America's  oldest  weekly  mag¬ 
azine,  has  an  unmatched  line-up  of 
America's  best  writers  available  for 
reprinting  at  very  reasonable  rates. 
Don't  miss  this  opportunity  to  share 
some  of  America's  most  illuminating 
writers  with  your  readers.  Recent  syn¬ 
dicators  include  The  Los  Angeles  Times, 
The  Boston  Globe,  The  Washington 
Post,  and  The  Chicago  Tribune.  For 
information,  including  how  to  receive 
weekly  media  advisories,  please  con- 
toct  Max.  Block  (212)  242-8400.  Or  e- 
mail:  mxblock@aol.com.  Or  write: 
Nation  News  Service,  72  Fifth  Avenue, 
New  York,  NY  10011. 


COMICS 


KING&KANGO 

'...the  most  talented  cartoonist  to 
emerge  is  Tucky  and  his  'KING  & 
KANGO'  characters...'  Pamela  B. 
Scott.  San  Francisco  Examiner.  For 
samples,  call  Tucky  at 
_ (510)682-9430 


PUZZLES 


OFF  THE  WALL  If  anyoiw  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  ouF 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


To  be  simple  is  to  he  great. 

I  Waldo  Emerson 


PUZZLES 


BRAINSQUEEZE 

The  ultinxite  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


ROMANCE/TRAVEL 


ROMANCING  THE  INTERNET  for 
romantic  getaways  and  personal 
travel,  a  weekly  column  by  an  experi¬ 
enced  travel  writer.  Free  month  trial. 
Samples/Details  vrww.  joeharkins.com 

WE  ACCEPT 
MASTERCARD/VISA 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

ABSENTEE  Owner  needs  a  general 
manager  to  help  run  a  growing  Jewish 
weekly.  Good  market;  great  product 
and  an  excellent  staff.  Business  needs 
to  ^  bigger  to  be  profitable.  Looking 
to  further  penetrate  current  markets 
and  find  opportunities  in  the  broader 
community.  Want  an  entrepreneurial 
spirit  who  acts  like  a  partner  instead  of 
an  employee.  More  concerned  with 
attitude,  creativity  and  enthusiasm  than 
experience.  It  would  be  nice  to  have 
both.  Box  08092,  Editor  &  Publisher. 


QUALITY  MONTHLY  magazine  on 
Oregon  Coast,  loyal  readership,  estab¬ 
lish^  advertising  base,  growth  poten- 
Hal.  (541)563-5555. 


NEWSPAPER  APPRAISERS 


Appraisals/Brokeroge 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW13thSt.,  Suite  214-7 
Boco  Roton,  FL  33432 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399 
FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


”2m(  Generation  Newspaper  Broker" 
Experienced  •  Professional 

Bolitho  -  Taylor 
Media  Service 
(405)  421-9600 

DaiUes  0Weddies 
individuals  aGroups 
TDomMCBoMhO  II5& Broadway  •Adi,  OK  74830 


NEWSPAPER  APPRAISERS 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-(X)21 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


JMPC.  Est.  1983— A  comprehensive 
publishing  merger  and  acquisition 
organization.  Contact  Dennis  Herrick, 
(319)  895-8474  or  James  Martin 
(614)  889-9747. _ 


MEDIAAMERICA  BROKERS 
Lenox  Tovars,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440 
Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


FIRE  SALEI  Losing  2  key  people,  must 
sell  quick.  Iowa  suburban  weekly. 
$185,000  gross.  John  E.  van  der 
Linden,  (712)  336-2805. 


FREE  LIST:  Texas  and  Oklahoma  news¬ 
papers  for  sale.  Bill  Berger,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)476-3950 


NORTHERN  CALIFORNIA  monthly. 

Niche  publication  grossing  $439K. 
Reply  to  Box  08079,  Editor  &  Pub¬ 
lisher _ 


TWO  ADJACENT  WEEKUES  with  com- 
bined  paid  circulation  5,000, 
$750,000  gross,  fast  growing  Califor¬ 
nia  location.  Selling  bei^  gross. 

MOM  'N  POPS  -  Several  grossing  up 
to  $300,000.  All  seller  financed. 

TWO  TRADE  JOURNALS  -  grossing 
$500,000  with  28%  cosh  flow. 


David  Gauger,  Gai 
Inc.,  P.O.  Box  627, 

98577. 

(360)  942-3560 


Media  Service, 
,WA 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


MID-ATLANTIC:  Upstart  consumer 
magazine  serving  outdoors  market. 
Easily  relocated.  Ideal  for  individual 
w/ strong  marketing/sales  bockground. 
W.B.  Grimes  Co.,  (301 )  540-0636. 


WISCONSIN  -  NW  weekly.  Ideal 
owner-operator  situation  located  in 
beautiful  lakes  region.  W.B.  Grimes 
Co.,  (301)540-06:^. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
Id  its  group  of  fine  publications.  Large 
dovm  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  wekxime  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


PUBLICATIONS  FOR  SALE 


BI-WEEKLY  Rock  Publication.  Extremely 
popular.  7  years  "Young".  Unique  news 
format  developed  by  owner/founder. 
30,000  copies  circulating  to  48  com¬ 
munities  in  S.  New  England.  Revenues 
in  $400,000+.  Will  sell  to  right 
person(s).  Reply  to  Box  08090,  Editor 
&  Publisher. 


SCOnSDAlE,  ARIZONA 
140+  page  monthly  news  magazine. 
Unchallenged  penetration  (30,000 
issues)  of  upscale  market.  Solid 
advertising  support  (84%  on  contract). 
Stable,  established  17  year  old  busi¬ 
ness.  Sales  doubled  since  1992. 
Excellent  cash  flow.  Price  $750,000. 
Norman  McMullin  (602)  922-3986. 

NEWSPAPER  BROKERS 


Bolltho-Cribb  Report:  http'V/www.crlbb.com  |  L 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 


_  1  AnneMa  Park  Drive,  Bozeman, 

JotmT  Cribb  MT  59715  e-mail:  JcribbOlmtnet 


406-586-6621 

Fax  406-586-6774 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  CaHbom  -  CK  OpKcal 
(310)  372-0372. 


MAILROOM 


CHESHIRE  582N  with  12  foot  con¬ 
veyor.  Good  condition.  Best  offer. 

Coll  (313)  584-4000. 


GOOD  CONDITION  used  5  station 
collating  machines  by  Stepper  Co. 
Very  reasonable.  Call  Lynn  Vraspir  at 
(61 2)  544-4438  or  send  an 
E-mail  message  (or  details  to 
V  raspla@gw.  startri  bune.com 


McCain  660  8  into  1 
A4cCain  660  8  into  1 
Kirk-Rudy  bbel  head 
Quipp  2200  stacker 
4  Signod  MLN2A  strapping  machines 
2  Wamac-ldab  plastic  marines 
Coll:  Eau  Claire  Press  Company 
(800)  236-8808  and  ask  for  Chuck 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218 
Fox  (407)  273-901 1 


QuiNty  dut  makes  an  impression  svorkhvide 

m^ORlenr 

^  SffKtfrom: 

[  >  '1  ^  CompMa  PfMsas 

\j_y  ly  0  Addiboni  to  Existing  PrsssM 
0  3<ok)r  Sateliites 
"\  PI  0  4-Hi  Anrangaments 
^  O  Slackad  UniU 

\  O  intagral  RoH  Stand  Units 
□  Half  and  Quartar  FoWars 
r  yJ  0  Cutoff:  2<r  -  21V4*  ■  22- .  22%* 

0  1 8,500  to  30,000  IPH 
SALES  ■  SERVICE  -  PARTS  A  I VA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSt 


NEWSPRINT  FOR  SALE 


INCREASE  your  newsprint  buying 
power.  Join  Publishers  Paper 
Cooperative.  Phorie  (800)  940-1577 


ROLLS  ALL  SIZES 
25#,  -  28#,  -  30# 

BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661  Fax  (714)  644-0283 


PRESSES 


1  UMO  200  P  -  R.I.P.  2 
1  UMO  300  -  R.I.P.  3  Post  Script 
Level  1 

1  UMO  300  -  R.I.P.  40  XMO  Level  1 

Please  contact  Claude  Gagnon  at 
(418)545-4474,  ext.  845 


8/u  GOSS  COMMUNITY  SSC-22  3/4' 
-  SSC  (older  w/upper  former-75  HP 
drive  -  Baldwin  circulators,  with  extra 
SC  folder  w/40  HP  drive.  (913)  362- 
0119. 


DON'T  SELL 
YOUR  PRESS 
Until  You  Contact 
Newman  International 
Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS 
V25  V22  VI 5A  VI 5D  or  845; 
KING  Process  Color  or  Doily; 
GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

FOR  SALE:  1986  6/u  Harris 
VI 5D;  2/u  GOSS  Community 
$50,000, 1  /uGOSS  Community 
$36,000;  4/u  V25  HARRIS 
Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS 
VI  5A  $96,000;  8/u  GOSS 
Community  w/2  folders;  5/u 
rebuilt  RZ300;  5/u  HARRIS 
MHO. 

Tel:  (913)  362-8888 
Fax:  (913)362-8901 


In  the  frozen  land  of  Nador  they  were 
forced  to  eat  Robin's  minstrels  and 
there  was  much  rejaicing. 

MP 


2  UNIT  GOSS  METRO  22  3/4"  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4"  c.o. 

Northeast  Industries  (800)  821-6257 


METRO,  URBANITE,  COMMUNITY 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


5-unit  Harris  Cottrell  VI 5,  1 965 
with  1  /2  -  1  /4  V22  (older.  $72,500. 


5-UNIT  HARRIS  VI 5D  22  3/4'  press 
with  JF-25  folder  and  2  Martin 
splicers.  5-unit  COLOR  KING  press 
with  KJ6  (older.  Harris  upper  former. 
Harris  JF-25  folder.  Baldwin  106 
stacker.  Call  Grafica  Worldwide  (914) 
761-6360  Fnx  (914)761-0.597 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Serving  the  newspaper  industry 
since  1910. 

Please  call  us  — ^We  specialize  in  quality 
pre-owned  web  presses. 

1  (800)  255-6746  (913)  492-6217 


DIREa  FROM 

THE  ORIGINAL  MANUFACTURER 

1 987  Solna  D30  web  press 
(3)  2+1  perfecting  units 
(5)  1+1  perfecting  units 

(1)  F36  1/2  and  1/4  (older 

22  3/4"  X  36"  (578mm  x  915mm) 

1 975  Solna  D22  add-on  units 

(2)  1+1  perfecting  units 

22  3/4"  X  36'  (578mm  x  915mm) 

1 974  Solna  D22  web  press 
(2)  1974  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4"  X  36'  (578mm  x  91 5mm) 

1 973  Solna  C22  web  press 
(5)  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/ 4'  X  36'  (578mm  x  91 5mm) 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fox:  (913)492-0170 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George 
(800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED: 
Presses  -  Inserters 
Call: 

Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)  428-5817 
Fax  (770)  590-7267 


E&F  Classified 


It’s  Your  People^to-People 
Meeting  Place 

EDITOR  &  PUBLISHER 
CLASSIFIED  DEPARTMENT 
11  W.  19TH  ST.,  NEW  YORK,  NY  10011 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  SERVICES 


y0»fm 


INTEMVENTraW  - 
t  KETENTiaK 
1-800-327-8463 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Nevifspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS 

IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 
"  ResponseABI  LITY" 
Nationwide 
TELEMARKETING 
(800)  950-8475 
Horace  Southward 

Each  day  provides  its  own  gifts. 


E&Fs  Classified 


THE 

mwsPAPER  iiwusmr^s 

MEMTNGPLACK 
(2U)  675^4380 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


PRESSROOM  SERVICES 


MARKETING  SERVICES 


CIRCULATKDN  2000  INC. 
Ouhide  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes 
To  Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
(800)  495-2688 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  A4ARKETING 
TOM  ZGONC  (800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
/www.fakebrains.com/ scout. 


PRESSROOM  CLEANING 
PR06LEA4S? 


Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 


Daily  Service  Contracts 
One  Time  Service 


iiiuiai 


CONSULTANTS 


We  guarantee  to  do  a  VERY  PRO- 


ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 


FESSIONAL  JOB  IN  YOUR  CIRCULA¬ 
TION  DEPARTMENT.  The  Von  Entress 
Group  (800)  409-3800 


30  Years  experience! 


PLACE  YOUR  BET 

ON  EOT  CLASSIFIEDS 


If  your  game  is  equipment,  products,  services  or  systems  used 
IN  newspaper  production  (or  you’re  a  Publisher  with  surplus 

EQUIPMENT  ON  YOUR  HANDS)  E(S?P  CLASSIFIEDS  ARE  YOUR  BEST  BET 
TO  MAKE  (or  save)  SOME  EASY  MONEY. 

EdfP’s  Help  Wanted  ads  reach  the  industry  people  you  are 

LOOKING  FOR  TO  FILL  THAT  OPEN  POSITION  AT  YOUR  PAPER.  AND, 

Positions  Wanted  advertisers  tell  us  that  E(S?P  Classified 
ADS  GET  results! 


E&P  Classifieds 

YOUR  BEST  BET! 


PRESSROOM 

CLEANERS 


CALL  TOLL  FREE 
(800)  657-2110 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 


Marjorie  Duffis 
Consultant 

YOUR  DIRECT  LINE  TO 


Masthead  can  help.  Masthead  alsa 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 


MASTHEAD 

INTERNATIONAL 


•INCREASING  REVENUE 
THROUGH  YOUR 
TELESALES  CENTERS 
•AGENT  PRODUCTIVITY 
STANDARDS  •CAMPAIGN 
DESIGN  AND  DEVELOPMENT 
•RECRUITING  CHALLENGES 


(800)  545-6908 
(505)  842-1357 


;  TMW  MARKETING 
partners  in  call 


24-Hour  Line 
P.O.  Box  1952 
Albuquerque,  NM  871 03 


center  strategies 

1-800-424-9378  x  528 


HELP  WANTED 


ADVERTISING 


ADVERTISING 


ACADEMIC 


ADMINISTRATIVE 


THE  DEPARTMENT  OF  JOURNALISM 
at  Baylor  University,  Waco,  Texas, 
seeks  a  forward-thinking  individual  to 
serve  as  Chair  of  the  department  and 
to  lead  the  department  as  it  works 
toward  ACEJMC  accreditation.  Candi¬ 
dates  must  have  either  a  doctorate  with 
a  strong  academic  record  or  extensive 
professional  experience  at  the  national 
or  international  level.  Candidates 
should  have  academic  or  industry 
administrative  experience,  successful 
teaching  experience,  and  interest  in 
leading  a  department  which  values 
participatory  governance  and  col- 
legiality.  The  Chair  is  expected  to 
encourage  an  atmosphere  conducive  to 
teaching  excellence  in  the  core  values 
of  journalism:  reporting,  editing,  his¬ 
tory,  law  ond  ethics.  The  Chair  should 
value  and  encourage  research  and 
creative  activity.  Send  a  letter  of 
application  and  complete  resume  or 
curriculum  vita  to  Dr.  Michoel  Korpi, 
Co-chair,  Journalism  Search  Commit¬ 
tee,  P.O.  Box  97368,  Baylor  Univer¬ 
sity,  Waco,  TX  76798-7368. 


AMERICAN  PUBUSHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•Publisher  Trainees 
•Advertising  Trainees 
•Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  606  N.  Van  Buren,  Marion,  IL 
62959. 


ADVERTISING  DIREQOR  —  MoHvoted 
individual  needed  to  manage  an 
award  winning  tri-vi^eekly  in  the  sunny 
Carolina's.  Prior  newspaper  sales  and 
management  experience  required. 
Salary  and  commissions  in  the  low 
40's.  Strong  benefit  package  including 
401  (k).  Chance  to  move  up  into  pub¬ 
lisher  position  with  this  group.  If  you 
ore  a  team  player  that  can  excel  in  a 
growth  market  send  resume  and 
references,  current  salary  and  why  we 
should  pick  you  to  Journal-Tribune,  c/o 
Steve  Edwards,  P.O.  Box  547,  Seneca, 
SC  29679. 


FAMILY  UVING  AT  ITS  FINEST.  Grow¬ 
ing  medio  company  seeks  experienced 
journalists  and  management  pro¬ 
fessionals  with  strong  sales  back¬ 
ground.  Several  locations  in  North  and 
South  Dakota.  Send  resume  and 
references  to  DM,  P.O.  Box  F, 
Bowman,  ND  58623. 


PUBLISHER  needed  for  small  newspa¬ 
per  in  Colorado.  Community  involve¬ 
ment  and  promotional  skills  required. 
Greot  small  town  with  growth  and 


Exigencies  create  the  necessary  ability  to 
meet  and  conquer  them. 

Wendell  Phillips 


Greot  small  town  with  growth  and 
opportunity.  Part  of  a  newspaper 
group  offering  career  advancement. 
Reply:  Etox  08081 ,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER  for 
established  large  group  of  weeklies  in 
Zone  5.  Candidates  must  be  highly 
motivated  with  the  ability  to  lead  a  20-I- 
outside  sales  staff  in  a  fast-paced 
environment.  We  offer  an  excellent 
salary/bonus  program  along  with  a 
comprehensive  benefit  package  and 
the  opportunity  for  advancement. 
Please  send  resume  to  include  salary 
history  to  Minnesota  Sun  Publications, 
7831  E.  Bush  Lake  Rd.,  Bloomington, 
MN  55439.  AHN:  D.  Mindak  or  e- 
mail:  dmirKlak@skypoint.com. 

Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  MANAGER 
120  year  old  Connecticut  family 
owned  daily  newspaper,  located  in 
northeastern  "Quiet  Comer"  has  opening 
for  individual  with  strong  sales,  markeF 
ing  &  management  skills.  This  individ¬ 
ual  must  be  energetic  and  possess 
motivational,  promotianal  talents.  We 
need  someone  who  is  a  self  starter, 
innovative,  goal-oriented  with  a  desire 
to  succeed.  Candidate  must  have 
creative  revenue  producing  ideas  and 
be  able  to  develop  new  business  in  a 
competitive  market.  Minimum  of  five 
years  experience  in  management  & 
advertising  in  newspaper  or  related 
field.  We  offer  competitive  compensa¬ 
tion  and  benefits  package.  Send 
resume  with  salary  requirements  to: 
Walter  Riley,  advertising  director.  The 
Chronicle,  One  Chronicle  Rood,  Willi- 
mantic,  CT  06226. 


NOW  ON  SALE 

1997 

Editor  &  Publisher 


Market  Guide 


FAX  ADS  TO:  (212)  929-1259 


Progress  results  only  from  the  fact  that 
there  are  some  men  and  women  who 
refuse  to  believe  that  what  they  know  to 
be  right  canrKst  be  done. 

Russell  W.  Davenport 


To  order  your  copy,  contact 
ESiP’s  Circulation 
Department  at 
(212)  675-4380. 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
A  mid-sized  coastal  Georgia  daily  has 
immediate  opening  for  individual  with 
strong  sales,  marketing  and  manage¬ 
ment  skills.  Minimum  five  years  man¬ 
agement  and  advertising  experience  in 
the  newspaper  or  related  field. 
Manage  staff  of  1 8  full  time  and  1  port 
time.  We  need  an  energetic  person 
who  is  full  of  ideas  and  has  a  strong 
desire  to  succeed.  Full  benefits.  Send 
resume  and  salary  history  to  Lou 
Sarnes,  employment  manager.  The 
Savannah  Morning  News,  P.O.  Box 
1088,  Savannah,  GA  31401. 


Co-Op  ADVERTISING  SALES 
MANAGER 

The  Florida  Times-Union  newspaper  is 
in  search  of  a  Co-Op  Advertising 
Manager  to  develop  and  manage  a 
co-op  network  between  manufacturers, 
distributors,  retailers,  advertising  agen¬ 
cies  and  newspaper  sales  represen¬ 
tatives  in  order  to  generate  new  busi¬ 
ness  and  maximize  the  use  of  co-op 
dollars. 

Responsibilities  will  be  to  establish  a 
central  co-op  department,  which  acts 
as  a  reference  library  headquarters  for 
all  advertising  department  manage¬ 
ment  and  sales  staff.  Candidate  will 
be  the  point  person  in  dealing  with 
sales  agents  of  national  manufacturers 
and  regional  representatives.  The 
qualified  candidate  will  successfully 
market  and  promote  all  co-op  pres¬ 
entations  while  cultivating  new  busi¬ 
ness.  Individual  will  monitor  inside  co¬ 
op  billing  for  advertisers  while 
effectively  creating  vendor  devel¬ 
opment  programs.  Candidate  will  be 
creative  in  assisting  retailers  in  secur¬ 
ing  incremental  revenue  from  various 
sources  while  keeping  abreast  of  all 
co-op  linage  and  revenue.  An 
extensive  knowledge  and  understand¬ 
ing  of  co-op  and  its  role  in  the  news¬ 
paper  advertising  sales  process  is  vital. 
A  college  degree,  preferably  in  market¬ 
ing  or  advertising/communications,  is 
required  along  with  reliable  transporta¬ 
tion,  valid  driver's  license  and  current 
outoniobile  insurance. 

If  you  have  the  above  qualifications 
and  want  to  take  your  creative  talent  to 
the  next  level,  send/fax  your  resume  to 
The  Florida  Times-Union,  Attn:  Employ¬ 
ment  Manager,  1  Riverside  Avenue, 
Jacksonville,  FL  32202;  FAX:  (904) 
359-4695. 

A  DRUG-FREE  WORKPLACE 
AN  EQUAL  OPPORTUNITY  EMPLOYER 


E&Fs  Classified 


HfiE  Mwsmr’s 

MEEUMi  PLACE. 

(Ill)  6754380 


ADVERTISING 


MAJOR  ACCOUNTS/ 
NATIONAL  ADVERTISING  MANAGER 

Tribune  Newspapers  (1 1 1,000  daily, 
1 1  5,000  Sunday)  seeks  an  experi¬ 
enced  Major  Accounts/National 
Advertising  Manager  to  become  a 
team  player  for  our  innovative  and 
progressive  management  team. 
Tribune  Newspapers  is  located  in  one 
of  the  most  competitive  and  fastest 
growing  marketplaces  in  the  country. 
The  ideal  candidate  is  goal  oriented,  a 
self-starter  that  possess's  a  strong  lead¬ 
ership  and  excellent  people  skills,  plan¬ 
ning  and  budgeting  experience  and  a 
proven  track  record  that  can  maximize 
potential  from  our  experienced  sales 
staff.  Some  travel  required.  Com¬ 
petitive  compensation  pockage 
includes  salary,  bonuses  and  full  bene¬ 
fits.  Please  send  resume  and  salary  his¬ 
tory  in  confidence  to  Ed  Moss,  vice 
president/ sales.  Tribune  Newspapers, 
1 20  W.  1  St  Avenue,  Mesa,  AZ  852 1 0. 


THE  KANE  COUNTY  CHRONICLE, 
publishers  of  a  daily  newspaper  (Tues¬ 
day  through  Saturday)  and  three 
weekly  newspapers,  has  an  opening 
for  a  Major/National  Account  Execu¬ 
tive. 

We  are  seeking  a  personable,  self- 
motivated  individual  who  enjoys  work¬ 
ing  with  business  professionals.  The  suc¬ 
cessful  candidate  will  be  detail  minded 
and  hove  at  least  five  years  of  advertis¬ 
ing  sales  experience.  Major  account 
experience  would  be  a  plus.  The  posi¬ 
tion  will  have  some  travel  and  involves 
developing  advertising  sales  and  servic¬ 
ing  existing  major  and  national 
accounts.  We  offer  competitive  com¬ 
pensation  and  excellent  benefits. 

Send  resumes  to  Jim  Holm,  director  of 
advertising.  The  Kane  County  Chroni¬ 
cle,  1000  Rondall  Road,  Geneva,  IL 
601 34  or  Fax  (630)  232-4976. 


ART/GRAPHICS 


GRAPHIC  ARTIST 

To  join  a  team  to  produce  graphics, 
pages,  all  section  fronts.  We  want  a 
creative  team  member.  We  begin 
pagination  this  summer.  Send  resumes 
to  Editor,  The  News-Times,  333  Main 
Sheet,  Danbury,  CT  06810. 


GRAPHIC  PRODUaiON  ARTIST 
Dynamic  in-house  graphics  department 
is  seeking  a  highly  motivated  prod¬ 
uction  artist.  You  must  have  extensive 
working  knowledge  of  Adobe 
Illustrator/Photoshop,  a  strong  back¬ 
ground  in  graphic  design,  have  the 
ability  to  visually  portray  data  and  be 
extremely  detail-oriented.  Benefits 
include  401  (k),  heolth,  vision,  life,  dis¬ 
ability  and  dental.  Send  resume  to: 
PRODUCTION  SEARCH,  P.O.  Box 
970,  Perrysburg,  OH  43552. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  small 
daily  in  growing  market.  Apply  to  Pub¬ 
lisher,  News  Chief,  650  Sixm  St.,  SW, 
I  Winter  Haven,  FL  33882. 


CIRCULATION 


CIRCULATION  MANAGER 

The  Valley  News,  a  growing  18,000 
doily  and  Sunday  covering  the  Upper 
Valley  in  New  Hampshire  and  Ver¬ 
mont,  has  an  excellent  opportunity  for 
an  experienced  circulation  district  or 
sales  manager  looking  to  move  up  to  a 
number  2  position.  We  are  located  in 
west  Lebanon,  NH  near  Dartmouth  Col¬ 
lege  and  Dartmouth-Hitchock  medical 
center.  Successful  candidate  must  be 
an  effective  manager,  have  ability  to 
handle  multiple  tasks,  and  have  a 
strong  service/sales  background. 
Excellent  communication  skills  and  a 
desire  to  succeed  a  must.  Position 
reports  directly  to  Circulation  Director. 
Looking  for  leadership  ability  to  work 
as  part  of  a  dynamic  management 
team.  Send  resume  and  requirements 
to  Curtis  T.  Panlilio,  circulation 
director,  P.O.  Box  877,  White  River 
Jet.,  VT  05001 . 


CIRCULATION  SALES  MANAGER 
Southeastern  North  Carolina 
1 3,000  PM  and  1 5,000  Sunday  AM 
seeks  an  individual  who  not  only 
knows  the  importance  of  delivering 
vidiat's  been  sold,  but  knows  you  have 
to  sell  it  first!  Along  with  our  readers, 
we  believe  we  publish  the  best  local- 
hometown  newspaper  in  The  Caro- 
linas.  Now  we  need  a  "believer"  capable 
of  developing,  orchestrating  and  lead¬ 
ing  our  sales  efforts.  If  you  possess 
innovative  sales  strategies,  promotion 
plans  and  campaigns  aimed  at  grow¬ 
ing  home  delivery,  single  copy  and  all 
other  areas  of  circulation  soles,  you're 
the  person  we're  in  search  of.  We  offer 
an  excellent  compensation  and  benefits 
program  including  medical,  dental  and 
optical  coverage,  plus  401  (k).  Reply 
with  objectives  letter,  resume  and 
salary  history  to  Box  08078,  Editor  & 
Publisher. 


DIVISION  MANAGER 

The  Standard-Examiner  is  seeking  a 
Division  Manager  to  manage  8  district 
managers,  with  nearly  400  routes  and 
20,000  paid  circulation.  We  are  on 
afternoon  paper  in  a  strong  growth 
market.  If  you  can  motivate  district 
managers,  and  carriers  to  meet  our 
high  standards  in  Sales,  Service  and 
Collections,  and  are  looking  for  an 
opportunity  to  join  a  progressive 
newspaper,  send  your  resume  to  (Fax 
(801)  625-4508)  P.O.  Box  951, 
Ogden,  UT  84402,  Attn:  Bud  Neslin. 
Ogden  is  located  in  the  Top  of  Utah, 
and  is  a  great  place  to  live.  Salary  and 
Bonus  Potential  ($37,000  -  $42,000). 


Cows  are  hoofed  locusts. 


Jeremy  Rifkin 


Classified  Secret! 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  the  newspapers 
or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number 
you’re  answering  is  on  your  list, 
we'll  discard  your  reply. 


TRANSPORTATION  MANAGER 

Join  the  Contra  Costa  Times  transporta¬ 
tion  team.  We  are  looking  (or  a  leader 
to  build  an  efficient  distribution  system 
to  meet  the  needs  of  home  delivery, 
develop  contingency  distribution  plans 
and  achieve  operational  performance 
goals  on  on  time  delivery,  staffing 
l^els  and  budget.  Must  hove  hod  prior 
supervisory  and  budgeting  experience. 
Full  time  position  with  excellent  bene¬ 
fits. 

For  immediate  consideration  send 
resume  with  salary  requirements  and 
history  to: 

Contra  Costa  Times 
Human  Resources  Department 
Transportation  Manager 
P.O.  Box  5088 
Walnut  Creek,  CA  94596 
or  fax  (510)  977-8444 


TRANSPORTATION  MANAGER 
Mid-sized  Midwestern  Metro  in  Zone  5 
seeks  a  Transportation  Manager  to 
supervise  its  trucking  fleet,  unionized 
drivers,  and  zoned  delivery  operation. 
Requires  experience  in  delivery  of  zip 
code  zoned  multiple  products.  Excellent 
salary  and  benefits.  Send  cover  letter 
and  resume  to  Box  08045,  Editor  & 
Publisher  by  March  1 4,  1 997.  EOE. 


A  MID-SIZED  Knight-Ridder  newspaper 
is  looking  (or  a  copy  editor.  Minimum 
three  to  five  years  experience,  excellent 
copy  editing  and  headline  writing  skills 
and  layout/design  experience.  Report¬ 
ing  experience  nelpful.  If  interested, 
send  resume  to  Beverly  I^ominick,  The 
State,  P.O.  Box  1 333,  Columbia,  SC 
29202. 


ASSISTANT  CITY 
EDITOR 

The  North  Jersey  Herald  &  News  is 
seeking  an  assistant  city  editor. 
Responsibilities  include  overseeing 
reporters  and  stringers  at  night  plus 
assisting  with  the  planning  of  coverage 
in  a  highly  competitive  news  market. 

Send  resumes  to  C.  John  Schoone- 
jongen,  assistant  managing  editor. 
New  Jersey  Herald  &  News,  988  Main 
Avenue,  Passaic,  NJ  07055. 


BUSINESS  REPORTER 
The  Los  Angeles  Business  Journal  is 
looking  for  an  aggressive  reporter  to 
cover  the  nation's  most  exciting  busi¬ 
ness  community.  Two  to  five  years  of 
reporting  experience  required,  pre¬ 
ferably  in  business.  Litaily  experience  a 
plus. 

Send  resume  and  clips  to  Mark 
Lacter,  editor,  Los  Angeles  Business 
Journal,  5700  Wilshire  Blvd.,  #170, 
Los  Angeles,  CA  90036. 


EDITORS  &  WRITERS 
WANTED 

Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


I  We  are  at  our  best  when  we  give  the 
j  doctor  who  resides  within  each  patient  a 
j  chance  to  go  to  work. 

Dr.  Schweitzer 
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HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 
Our  major  industries  beat  focuses 
mainly  on  Kentucky's  growing  auto 
industry.  Toyota's  North  American 
headquarters  and  its  Camry  assembly 
plant  are  here,  along  with  dozens  of 
supplier  plants,  GM's  Corvette  plant 
and  the  home  of  the  Ford  Explorer. 
We're  looking  for  on  enterprising 
reporter  who  con  cover  these 
industries,  along  with  smaller 
manufacturers  around  our  circulation 
area,  putting  o  notional  spin  on  area 
trends  in  energy  and  utilities  in  the 
process.  The  Lexington  Herold-Leoder 
is  o  Knight-Ridoer  newspaper 
(120,000  doily;  160,000  Sunday)  in 
the  hometown  of  the  University  of  Ken¬ 
tucky.  Apply  to  Tom  Caudill,  assistant 
managing  editor,  Lexington  Herald- 
Leader,  100  Midland  Ave.,  Lexington, 
KY  40508.  EOE  M/F. 


BUSINESS  WRITER  &  LAYOUT  EDITOR 
Business  newspaper  seeks  hungry  busi¬ 
ness  reporter  who  loves  to  beat  the  big 
daily  competition.  ALSO:  Need  layout 
editor;  must  have  strong  Mac/ 
Pagemaker  skills.  Copv-editing  ability 
a  big  plus.  Salary/benefits  DOE. 
Room  tor  advancement.  Contact  by 
fax,  mail  or  e-mail:  Matt  Walsh,  Gulf 
Caast  Review,  Box  8100,  Longboat 
Key,  FL  34228;  (941)  383-7193. 
longboalQsunline.net 


CHIEF  COPY  EDITOR 

The  Antelope  Valley  Press,  one  of  Cali¬ 
fornia's  fastest  growing  newspapers, 
seeks  a  copy  chief  to  lead  its  six-person 
copy  desk.  Speed,  accuracy,  assertive¬ 
ness  and  management  ability  are  key. 
We'd  like  to  hear  from  you  if  you  can 
spot  holes  and  fix  them,  edit  tightly  and 
quickly,  write  crisp,  compelling 
headlines,  coax  the  paper  off  the  floor 
on  time,  and  lead,  inspire  and  coach  a 
talented  staff.  B.A.  degree  with  three 
years  reporting  experience,  no  less 
than  four  years  copy  desk,  at  least  one 
year  as  a  supervisor.  Send  resumes  to 
Antelope  Valley  Press,  Attn:  Personnel, 
P.O.  Box  880,  Palmdale,  CA  93590. 

CITYSEARCH,  the  leading  creator  of 
city  guides  on  the  Web,  seeks  Manag¬ 
ing  Editors  to  join  its  notional  content 
team.  Candidates  should  have  3-5 
years  of  editorial  experience,  and  at 
least  five  years  work  experience; 
strong  organizational  skills,  comfort 
with  the  Web  and  technology,  and  the 
ability  to  lead  and  train  editors  in 
databases  and  content  creation.  The 
desire  to  help  define  &  build  a  new 
company,  and  an  interest  in  extensive 
travel  also  required.  The  position 
involves  being  on  the  road  about  90% 
of  the  time.  Please  fax  resumes  to 
EditorSearch  at  (818)  405-9929  or  e- 
n>ail:  mlewynQcitysearch.com. 

CONNEaiCUT  DAILY  LOOKING  FOR 
A  COPY  EDITOR  AND  A  PAGE 
DESIGNER  to  join  a  team  that  puts  out 
a  well-written,  good-looking  newspa¬ 
per. 

We  begin  pagination  this  summer. 
Send  resumes  to  Editor,  The  News- 
Times,  333  Main  St.,  Danbury,  CT 
06810. 


EDITORIAL 


CHINA  DAILY  is  leaking  for  native 
English-speaking  Journalist  to  fill 
COPY-EDITING  positions.  A  minimum 
of  3  years'  copy  editing/journalism 
experience  is  required. 

Contracts  are  for  one  year.  Foreign 
employees  are  paid  a  monthly  salary 
of  RMB  4,000  yuan,  paid  partly  in  for¬ 
eign  currency.  China  Daily  offers  air 
fore,  housing,  medical  insurance  and 
four  weeks'  paid  leave,  with  a  travel  sub¬ 
sidy  of  2,200  yuan.  Only  those  who 
are  qualified  and  genuinely  interested 
need  apply. 

Applicants  are  invited  to  send  a 
resume,  two  references  and  samples  of 
work  to: 

Mr.  Wang  Yanping 
Chief  of  Foreign  Liaison 
Office,  China  Daily 
1 5  Hwixin  Dongjie 
Chooyang  District 
Beijing  100029,  China 
Tel:  (8610)  6492-4488  ext.  31 17 
(8610)6491-8542 
Fox:  (8610)6491-8377 


COPY  DESK  CHIEF 

Supervisory  position  for  The  Honolulu 
Advertiser  (100,000  daily,  190,000 
Sunday).  Strong  word  editing,  content 
skills.  Previous  management  experi¬ 
ence  a  plus.  Send  cover  letter,  resume 
and  samples  to  M.J.  Smith,  managing 
editor.  The  Honolulu  Advertiser,  605 
Kapiolani  Blvd.,  Honolulu,  HI  96813. 


COPY  EDITOR  -  PAGE  DESIGN 

Work  with  reporters  and  editors  who 
care  about  making  good  copy  great. 
Blend  it  with  photos  and  graphics  on 
new  pagination  system  to  produce  com¬ 
pelling  pages. 

Join  expanding  staff  at 
The  Register-Mail,  a  17,500  six-day 
daily  in  great  Illinois  community.  A 
i  Copley  Newspaper  affering  com- 
I  petitive  pay,  comprehensive  benefits. 

I  Equal  opportunity  employer 

j  Send  resume,  samples  of  work  to: 

I  Robert  F.  Hanrison 

I  Editor 

j  The  Register-Mail 

I  1 40  S.  Prairie  Street 

I  Galesburg,  IL  61402-031 0 

EDITORIAL  ASSISTANT:  Prepare  writ¬ 
ten  material  for  publication  in  the 
Polish  language  newspaper  and  mag¬ 
azine.  Read  Polish  language  copy  to 
detect  errors  in  spelling,  punctuation, 
and  syntax.  Rewrite  or  modify  copy  to 
conform  to  publications'  style  and 
editorial  policy  and  mark  copy  for 
typesetter  using  standard  proofreading 
symbols.  Prepare  page  layout  to  posi¬ 
tion  and  space  articles  and  illustra¬ 
tions.  Write  headlines.  40  hrs/week. 
8:00am-4:00pm.  $9. /00/hr.  Req.: 
HS,  2-years  experience.  Must  have 
proof  of  legal  authority  to  work  perma¬ 
nently  in  the  U.S.  N/W  Chicago.  Send 
resume  to:  Chemigraph,  5242-44  W. 
Diversey,  Chicago,  IL  60639. 


COPY  EDITOR:  The  Des  Moines  Regis¬ 
ter  seeks  copy  editing  candidates,  pre¬ 
ferably  with  two  to  four  years  experi¬ 
ence,  for  its  night  news  copy  desk. 
Solid  language,  editing  skills  essential. 
Must  be  able  to  write  creative, 
muscular  headlines.  Page  design  talent 
a  plus.  Should  be  quick  learner  and  com- 
puter-sawy  (pagination  is  scheduled 
this  year).  Please  send  resume,  cover 
letter  and  clips  to:  Diana  Graham, 
managing  editor.  The  Des  Moines  Reg¬ 
ister,  P.O.  Box  957,  Des  Moines,  lA 
50304. 


COPY  EDITOR 

European  Stars  &  Stripes,  a  50,000 
daily  based  in  Darmstadt,  Germany, 
seeks  a  copy  editor/nevrsroom  systems 
manager  for  its  main  news  desk.  Must 
hove  at  least  five  years'  doily  newspa¬ 
per  experience  with  at  least  two  years 
of  that  on  a  copy  desk.  Must  hove  solid 
experience  as  a  copy  editor  working 
with  writers.  A  bachelor's  degree  is 
required.  Must  have  a  proven  track 
record  of  solving  common  newsroom 
pagination  problems,  an  advanced 
knowledge  of  QuarkXPress  and 
Microsoft  Word  and  the  ability  to  pass 
that  knowledge  along  to  co-workers  in 
training  sessions.  As  the  newsroom 
systems  manager  will  be  expected  to 
be  the  primary  software  problem  solver 
in  the  newsroom. 

Compensation  package  of  at  least 
$45,000  includes  salary,  tax-free  hous¬ 
ing  allowance.  Transportation,  moving 
expenses  paid.  Send  cover  letter, 
resume  to  Editor,  Box  42,  The  Stars  & 
Stripes,  Apo,  AE  0921 1  or  fax  to 
(011-49)  6155-601395.  Applications 
must  be  received  no  later  than  March 
7. 

Equal  Opportunity  Employer. 


ASSISTANT 
BUREAU  CHIEF 

The  Times-Picayune  in 
New  Orleans  is  seeking  an 
assistant  editor  for  a  large 
suburban  bureau  serving 
65,000  readers.  Need 
someone  to  assist  bureau 
chief  in  assigning  reporters 
and  photographers,  oversee 
news  coverage  and  edit  a 
variety  of  stories  on 
deadline. 

Send  resumes  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 

An  Equal  Opportunity 
Employer,  M/F 


EDITORIAL 


COPY  EDITORS/ 

PAGE  DESIGNERS 

King  County  Journal  Newspapers,  pub¬ 
lishing  the  Eastside  Journal  in  Bellevue 
and  the  South  County  Journal  in  Kent, 
seek  applicants  for  current  and  future 
openings  in  Features,  News  and 
Sports.  Both  papers  are  fully 
paginated.  Applicants  must 
demonstrate  expertise  in  all  phases  of 
copy  editing,  page  design  and  com¬ 
puter  skills  including  proficiency  in 
QuarkXPress,  Photoshop  and  other 
graphics  programs,  and  in  both  Mac 
and  PC  platforms.  Send  resume,  six 
pages  of  design  examples  and  a  brief 
description  of  the  computer  system  you 
are  currently  using  to  Human 
Resources,  P.O.  Box  130,  Kent,  WA 
98035-01 30.  Salary  commensurate 
with  experience. 

Equol  Employment 
Opportunity  Employer 


DESIGN 

EDITOR 

The  Los  Angeles  Daily  News  seeks  a 
design  editor  to  coordinate  all  aspects 
of  the  newspaper's  design  and  use  of 
graphics,  and  to  oversee  presentation. 
This  new,  key  spot  will  report  to  the 
editor.  Improving  the  newspaper's 
design  is  among  the  great 
opportunities  for  this  editor,  who  must 
hove  strong  content  as  well  as  graphic- 
design  skills,  and  wants  to  produce  a 
snazzy,  lively  and  compelling  paper. 
Letter,  resume,  sample  of  your  paper  to 
Dave  Butler,  editor.  The  Daily  News, 
P.O.  Box  4200,  Woodland  Hills,  CA 
91365-4200. 


You're  a  crock  copy  editor  with  a  basic 
interest  in  science  and  technology. 
You're  a  whiz  with  AP  style  and  a 
wordsmith  in  your  own  right.  You  con 
rip  all  of  the  passive  voice  out  of  a 
Ph.D.'s  dissertation  without  changing  its 
meaning  and  then  craft  a  headline  and 
a  lead  that  will  make  even  a  liberal 
arts  grad  read  it. 

We  are  an  award-winning  publisher  of 
three  magazines  that  cover  the  use  of 
technology  to  solve  problems.  Our  staff 
includes  several  former  newspaper 
editors  who  believe  that  technology 
can  be  understandable  and  interesting. 
If  you  think  like  we  do  and  have  at 
least  three  years  of  copy  desk  experi¬ 
ence,  vre'd  like  to  consider  having  you 
join  us  in  our  Western  Massachusetts 
headquarters. 

Please  send  a  persuasive  cover  letter, 
resume  and  (if  possible)  some  before 
and  after  examples  of  your  handiwork 
to: 

Bonnie  Perry 

Laurin  Publishing  Co.,  Inc. 

Berkshire  Common,  2  South  St. 

P.O.  Box  4949 
Pittsfield,  MA  01 202-4949 


Follow  your  bliss. 


Joseph  CompbeN 
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EDITORIAL  i  EDITORIAL 

DESIGN  EDITORS  EDITOR 

FEATURES  DESIGN  EDITOR  with  at  |  The  Times-Herald  (Vallejo,  CA)  Is  seek- 


least  3  years  experience  in  print 
media.  Design  section  covers,  inside 
pages,  work  with  editors  to  create 
attractive,  informative  and  entertaining 
sections.  Knowledge  of  QuarkXPress, 
Photoshop,  and  Freehand  required. 

NEWS  DESIGN  EDITOR  with  at  least  3 
years  experience  in  print  media. 
Design  Page  one  and  Metro  covers, 
local  and  national-foreign  inside 
poges.  Focus  on  attractive  page  design 
and  strong  emphasis  on  news  editing 
and  accuracy.  Knowledge  of  QuarkX¬ 
Press  require.  Candidates  should  be 
willing  to  openly  discuss  ideas  with  col¬ 
leagues  and  be  prepared  to  work  in  an 
energetic  and  enthusiastic  department. 
Sena  tearsheets  and  resume  to:  Kevin 
Dale,  managing  editor.  Fort  Worth 
Star-Telegram,  400  W.  7th,  Fort 
Worth,  TX  76102. 

EDITING  POSITION  at  the  National 
Weekly  Edition  of  The  Washington 


ing  a  top-notch  candidate  to  fill  the 
editor's  position  in  one  of  California's 
most  challenging  and  dynamic 
markets.  The  newspaper  is  a  22,000 
circulation  daily  in  the  Boy  Area  with  a 
news  staff  of  25.  The  editor  would 
supervise  not  only  the  operation  of  the 
department,  but  be  expected  to  play  an 
active  role  on  a  management  team 
which  drives  the  paper  in  an  intensely 
competitive  market.  Vallejo  is  an 
incredibly  diverse  market,  ethnically, 
demographically  and  geographically. 
The  job  requires  not  only  superior  news 
skills,  but  an  individual  with  strong 
personnel  management  techniques. 
Fall  installation  of  a  new  front-end 
system  is  planned. 

Please  send  a  letter  of  application  and 
resume  to  David  Stringer,  publisher, 
Times-Herald,  P.O.  Box  3188,  Vallejo, 
CA  94590. 

No  phone  calls,  please. 


EDITORIAL 


EDUCATION  REPORTER 
The  Citizen,  an  award-winning  16,000 
daily,  seeks  an  education  reporter  who 
can  get  beyond  the  school  board  and 
tell  our  community  about  its  schools. 
The  position  also  includes  coverage  of 
youth  and  family  issues.  If  you  can 
write  for  readers  (not  sources)  and  can 
turn  education  mumbo-jumbo  into 
stories  our  community  needs,  you're 
the  ideal  candidate.  Experience  pre¬ 
ferred,  but  outstanding  recent  gradu¬ 
ates  encouraged  to  apply.  Send 
resume,  clips  and  10  education  story 
ideas  to  Alan  Vaughn,  city  editor.  The 
CiHzen,  25  Dill  St.,  Auburn,  NY  13021. 


Times.  Experience  in  newspaper  copy¬ 
editing  and  pagination.  Internet  expe¬ 
rience  desired.  Send  resume,  clips  of 
articles  and/or  page  layouts  to:  Robert 
Morton,  The  Washington  Times 
National  Weekly  Edition,  3600  New 
York  Ave.,  NE,  Washington,  DC 
20002. 

EDITORIAL  PAGE  EDITOR 
The  Montgomery  Journal,  a  suburban 
Washington,  DC  daily,  seeks  an  expe¬ 
rienced  editorial  page  editor  to  pen 
masterfully  written,  well-researched, 
vibrant  and  often  pugnacious  editorials 
that  raise  eyebrows  and  inspire  com¬ 
munity  debate.  Will  also  help  refine  a 
solid  stable  of  columnists  and 
oversee  an  enthusiastic  letters-to-the- 
editor  page.  We  offer  a  competitive 
salary  to  a  strong  opinion  leader.  Must 
hove  college  degree,  at  least  five  years 
daily  newspaper  writing  experience 
and  able  to  relate  well  with  readers. 
Must  love  the  language  and  want  to 
help  readers  better  understand  what  is 
happening  in  their  neighborhoods  and 
why.  Fax  resume,  three  clips  and  cover 
letter  to:  Mark  Tapscott,  managing 
editor,  (301)  670-1421.  No  calls. 


FEATURES  WRITER  for  Boston-based 
national  legal  publication.  Must  have 
substantial  experience  writing  features 
and  news,  and  excellent  reporting  and 
writing  skills.  Editing  skills  a  plus.  Low 
degree  not  necessary.  Send  resume, 
clips  and  salary  requirement  to  Editor, 
P.O.  Box  47202102,  Boston,  MA 
02102. 

GENERAL  ASSIGNMENT  Reporter  for 
great  weekly  broadsheet  in  beach 
resort  area  70  miles  from  New  York 
City.  Car  and  camera  required.  Only 
smart,  dedicated  candidates  with  a  sin¬ 
cere  interest  in  community  journalism- 
and  who  can  write  clearly  and  concise- 
ly-need  apply.  Send  resumes  and  writ¬ 
ing  samples  to  The  Southhampton  Pre¬ 
ss/Western  Edition,  Box  1071, 
Wesihampton  Beach,  NY  1 1 978. 

No  phone  calls 


EDITORIAL 


MMAGJNG_EpiTOR. 

Tribune  Media  Services  is  a  subsidiary  of  Tribune  Company, 
a  Fortune  500  leading  provider  of  information  and  entertainment 
products.  We  have  an  immediate  opening  for  a  talented  individual 
who  can  help  us  maintain  editorial  excellence  and  develop 
innovative  editorial  services  for  our  TV  Listings  division  in  Glens 
Falls,  New  York. 

A  leading  provider  of  news  and  entertainment  to  newspapers  and 
electronic  media,  TMS  is  the  primary  source  of  print  and  Web- 
ready  television  listings  data  and  features  to  major  newspapers 
across  the  country.  We  are  currently  seeking  a  Managing  Editor 
for  our  Listings  operation  in  Glens  Falls,  located  an  hour  north  of 
Albany  and  3  1/2  hours  from  Boston,  Montreal,  and  New  York 
City. 

The  primary  responsibility  of  this  position  is  the  operations  of  the 
Editorial  department,  this  includes  organizing  work  flow, 
developing  a  rapport  with  clients,  and  maintaining  good  customer 
relations  with  stations,  networks  (broadcast  and  cable), 
production  studios,  public  relations  agencies,  and  programmers. 

Candidate  must  have  a  degree  in  Journalism  and/or  English,  and 
a  minimum  of  5  years  of  newspaper  or  journalism  experience, 
along  with  strong  management  skills.  Requires  strong  knowledge 
of  the  newspaper  industry  and  the  television  media  (broadcast 
and  cable).  Must  also  have  knowledge  of  publishing  and  general 
newspaper  production,  and  the  television  industry. 

T 0  apply  for  this  position  please  send,  fax,  or  e-mail  your  resume 
and  salary  history  to: 

_  Tribune  Media  Services 

One  Apollo  Drive 

i  iWSI^  P.O.  Box  900 

Trtxjne  Mecfa  Services  Glens  Fails,  New  York  12801 

A  . . .  CO..A.V  Fax:  (518)  793-2423 

email:  jsummers@tribune.com 

We  are  an  Equal  Opportunity  Employer.  We  do  not  discriminate 
on  the  basis  of  race,  religion,  color,  sex,  age,  national  origin, 
citizenship,  disability,  or  any  protected  category.  The  above  is  a 
brief  description  that  does  not  include  all  job  functions.  Non¬ 
smoking  environment. 


_ EDITORIAL _ 

EXECUTIVE  EDITOR:  Job  Duties:  Hiring 
writers  and  reporters,  write  and  review 
and  rewrite  and  edit  work  of  staff 
writers,  plan  monthly  content  of  maga¬ 
zine  and  supervise  preparation,  sug¬ 
gest  and  implement  editorial  content, 
originate  plans  for  special  features  or 
projects  and  assign  responsibilities. 
Will  supervise  five  employees  and 
oversee  associate  and  assistant. 
Requirements:  2  years  college  with  a 
major  field  of  study  in  Journalism,  2 
years  experience  in  job  offered  or  2 
years  experience  as  a  manager  or 
associate  editor,  fluency  in  Spanish 
and  English,  knowledge  of  Latin  Amer¬ 
ican  Macro  and  Micro  Economics  as 
evidenced  by  two  years  experience  in 
Business  Reporting.  Salary:  $46,000 
per  year.  Hours:  9:00  a.m.  to  5:00 
p.m.  -  40  (forty)  hours  per  week.  Appli¬ 
cants  must  submit  a  resume  to:  Job 
Service  of  Florida,  701  S.W.  27th 
Avenue,  Room  47  -  Miami,  Florida 
33135-3014  -  Re:  Job  Order  FL- 
1555490. 

EXECUTIVE  EDITOR 
PROJEa  EDITORS 
ART  DIREaORS 

Garden  &  Do-It-Yourself 

Meredith  Corporation,  publisher  of  Bet¬ 
ter  Homes  and  Gardens  books,  is  creat¬ 
ing  an  entirely  new  editorial  unit  to 
produce  the  Ortho  line  of  Garden  and 
Do-It-Yourself  books.  We  are  seeking 
an  Executive  Editor,  Project  Editors, 
and  Art  Directors.  If  you  have  the 
ability  to  write,  edit  or  design  across 
these  broadly  defined  categories,  you 
may  be  a  high-potential  candidate. 

To  succeed,  we  require  a  high  level  of 
creativity  and  an  outstanding  concep¬ 
tual  ability.  Strong  communication 
skills  to  effectively  communicate  with 
editors,  designers,  freelancers,  prod¬ 
uction  staff  and  marketers  also 
required;  a  Bochelor's  degree  is  pre¬ 
ferred. 

Location:  Des  Moines,  Iowa 

Send  resume,  samples  and  cover  letter 
with  salary  history  in  confidence  to: 

Ms.  Rock 

Corporate  Manager 
Staffing  Services/Dept.  21 1 

MEREDITH  CORPORATION 

1 71 6  Locust  Street 

Des  Moines,  lA  50309-3023 

Fox:  (515)  284-2958 

An  Equal  Opportunity  Employer 

GRAPHICS  EDITOR  -  Do-it-all  type 
sought  by  30,000  high  quality  of  life 
Zone  3  daily.  Coll  Ken  Irons,  1  (800) 
933-5760. 

UFESTYLE  EDITOR 

Aggressive,  mid-size  daily  on  the  Gulf 
Coast  is  looking  for  an  AME  to  oversee 
all  aspects  of  its  entertainment  and  life¬ 
styles  sections.  Managerial  experience 
and  a  creative  approach  to  story 
assignments  and  layout  are  required. 
Top  salary  and  benefits  package.  Send 
resume  and  clips  to  Box  07853,  Editor 
&  Publisher. 
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HELP  WANTED 


EDITORIAL _ 

BUSINESS  REPORTER 
The  Seattle  Times  is  seeking  an  experi¬ 
enced  business  reporter.  Candidate 
should  hove  5  years  of  experience  as  a 
business  reporter  and  should  have  a 
demonstrated  ability  to  ferret  out 
information  and  bting  business  issues 
and  people  to  life  through  graceful  writ¬ 
ing.  We're  looking  for  o  reporter  with 
leodership  potential  who  can 
spearhead  major  projects  but  also 
v/ork  within  a  team  This  person  should 
be  hiahly  productive  and  versatile,  with 
the  ability  to  generate  story  ideas,  take 
direction,  juggle  assignments,  and 
produce  breaking  news  and  enterprise. 
Please  send  resume,  cover  letter  and 
work  samples/clips  to  Millie  Quan, 
AME,  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  No  calls,  please. 

MAJOR  DAILY  seeks  number  two 
person  for  business  desk  in  highly  com¬ 
petitive  Northeast  metro  market.  Mini¬ 
mum  five  years  metro  daily  reporting/ 
editing  experience  required  for  this 
supervisory  post,  which  includes  assign¬ 
ing  stories  and  graphics.  Demanding 
work  but  a  great  iob  for  a  pro  looking 
to  move  up.  Replies  to:  Ted  Bunker, 
business  editor.  The  Boston  Herald, 
One  Herald  Square,  Boston,  MA 
02106.  No  calls,  please. 

MANAGING  EDITOR 
Mid-size,  western  PA  family-owned 
daily  seeks  vital  link  to  management 
team.  We  seek  a  strong  leader  with  a 
love  for  local  news  who  can  also  main¬ 
tain  and  direct  an  efficient  cost- 
effective  newsroom. 

We  are  a  dominant  county  seat  news¬ 
paper  with  a  fast  growing  fringe  area 
which  we  wish  to  develop.  Top  salary 
and  bonus  included  in  excellent  bene¬ 
fits  package.  Reply  in  confidence  to 
Box  08088,  Editor  &  Publisher.  Please 
provide  complete  job  history  including 
salary. 

MANAGING  EDITOR 

21,000  circulation  daily  in  northern 
Zone  9  will  hire  a  Managing  Editor  in 
the  second  or  third  quarter  of  1 997. 
Sadly,  our  current  ME  is  retiring  (as 
yet,  unannounced).  We  serve  a  grow¬ 
ing  community  in  a  very  desirable 
area.  Even  more  important,  we  hove  a 
position  open  (or  o  skilled  pro  with  inte¬ 
grity  and  ethics  who  will  drive  our  staff 
of  over  20  people  to  deliver  first  class 
roducts.  Our  newspaper  comes  first, 
ut  we  have  a  strong  audiotext  pro 
gram  and  web  site  as  well.  We  are 
looking  for  management  skill,  dogged 
pursuit  of  news,  an  editorial  writer  and 
someone  who  can  represent  our  com¬ 
pany  in  public.  Confidential  applica¬ 
tions  and  all  pertinent  information  to 
Box  08086,  Editor  &  Publisher. _ 

A-1  DESIGNER 

We  promoted  our  top  performer,  so 
we're  looking  for  a  creative,  versatile 
page  designer  to  design  our  front 
page.  Must  be  a  wordsmith  with  an 
eye  for  detail.  Quark  literate,  5  years 
capy  editing/page  designing  experi¬ 
ence.  Resume/ work  samples  and  3  pro¬ 
fessional  references  to  Staff  Devel¬ 
opment  Editor  Felicia  Mason,  Daily 
Press,  7505  Warwick  Blvd.,  Newport 
News,  VA  23607. 


_ EDITORIAL _ 

MANAGING  EDITOR:  We're  looking 
for  an  aggressive,  experienced  editor 
to  help  us  reinvigorate  a  daily  paper 
we  hove  recently  purchased  in  NY.  We 
need  an  editor  to  improve  the  content 
as  we  increase  the  size  of  the  staff, 
install  a  computer  system  ond  redesign 
the  product.  Country  living,  urban 
amenities  nearby.  Application  deadline 
is  March  7.  Reply  to  tex  08089,  Editor 
&  Publisher. 

THE  DAYTON  DAILY  NEWS  (160,000 
daily;  220,000  Sunday]  is  looking  h>r 
a  computer-assisted  Journalist  with  a 
working  knowledge  of  Internet,  skills  in 
data  analysis  and  ability  to  assist 
reporters  on  computer-assisted  report¬ 
ing  stories.  Job  offers  opportunity  to 
work  on  major  computer-assisted 
reporting  projects.  Send  resume/ 
references  to  John  Erickson,  news 
manager,  c/o  Dayton  Daily  News,  45 
South  Ludlow  St.,  Dayton,  OH  45402. 
john_erickson@coxohio.com 

MANAGING  EDITOR 
The  Dodge  City  Daily  Globe 

This  number-one  newsroom  position 
directs  the  news  product  and  works 
closely  with  other  department  heads. 
The  position  requires  a  team  player 
who  works  closely  with  the  publisher  in 
the  management  of  Daily  Globe's 
newsroom  and  news  products,  includ¬ 
ing  hiring,  motivating  and  directing 
employees  and  serving  as  a  liaison 
between  the  community  and  the  news¬ 
paper.  Goal-setting  and  planning  skills 
are  an  asset  to  this  position.  Send  letter 
of  application  and  resume  to:  Terry 
Cochran,  publisher.  Dodge  City  Daily 
Globe,  P.O.  Box  820,  D^ge  City,  KS 

67801.  Tel:  (316)  225-4151. _ 

MEDICAL  WRITER 

The  Las  Vegas  Review-Journal,  a 
159,000  circulation  daily,  is  looking 
for  a  medical  and  health  reporter.  The 
successful  candidate  will  be  able  to 
report  on  science  in  understandable 
ways  and  show  the  impact  of  medical 
developments  on  people.  Applicants 
must  hove  experience  in  medical  writ¬ 
ing  and  daily  journalism.  Send  cover 
letter,  resume  and  work  samples  to: 
Steve  Papinchak,  city  editor.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125-0070.  E-mail: 
Steve_Papinchak@lvrj.com.  Pre¬ 
employment  drug  testing  required. 

An  Equal  Opportunity  Employer. 

REPORTER  -  The  Daily  Press,  on 
award-winning  30,000-circulation 
newspaper,  has  an  opening  for 
ambitious  reporter  vrho  has  a  flair  for 
insightful  city  government  writing  and 
isn't  afraid  to  ask  politicians  tough 
questions.  The  ideal  condidate  must 
have  a  college  degree,  previous  news¬ 
paper  reporting  experience  and  clean, 
concise  clips. 

Please  send  a  cover  letter,  resume  and 
clips  to  J.  Johnson,  Daily  Press,  P.O.  Box 
1389,  Victorville,  CA  92393. 

You  don't  eat  Crockers  in  the  bed  of  your 
future  or  you  get  all  scratchy. 

TheTKlc 


NEW 

OPPORTUNITIES 

COPY/DESIGN  EDITORS,  75,000-circ. 
Knight-Ridder  daily  in  Northwestern 
Indiana  outside  Chicago  is  expanding 
its  staff  and  has  new  opportunities  for 
skilled  copy/design  editors  vdio'll  han¬ 
dle  local,  sports  and  news  service 
copy,  write  heodlines  and  design  daily 
zoned  poges.  Strong  content  editing 
skills  a  must;  supervision  and  pagina¬ 
tion  experience  a  plus.  New  full-time 
positions  available  immediately. 

PHOTO  EDITOR:  We  also  seek  an 
experienced  editor  who  helps  photo¬ 
graphers  and  the  reporting  staffs  tell 
stories.  You'll  lead  our  7-person  pfioto 
staff,  work  with  assigning  editors  to 
plan  coverage,  and  help  influence  how 
photos  are  played  in  page  design. 
Strong  picture  editing  and  newsroom 
leadership  skills  a  must.  This  is  your 
opportunity  to  rrrove  from  a  deputy  role 
to  lead  a  pfiolo  staff. 

Send  resume,  recent  work  samples  to: 

Christopher  J.  Celek 
Assistant  Managing  Editor 
Post-Tribune 
1 065  Broadway 
Gary,  IN  46402 

PAGE  DESIGNERS 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  state  newspaper,  has  openings  for 
features  and  news  page  designers. 
Applicants  should  have  superior  news 
judgment,  a  knock  for  typography,  an 
eye  for  inviting  art  and  the  ability  to 
moke  the  whole  package  work 
together.  QuarkXPress  knowledge 
required,  copy  editing  experience  a 
plus.  Two  to  three  years  experience 
required.  Send  resume  and  work  sam¬ 
ples  to  Joe  Kirby,  design  director,  Albu¬ 
querque  Journal,  P.O.  Drawer  J,  Albu¬ 
querque,  NM  87103. 

PICTURE  EDITOR 

The  Albuquerque  Tribune  is  looking  for 
a  wire  picture  editor  to  represent  the 
department  in  the  5  a.m.  planning 
meeting  of  our  PM  newspaper. 
Responsibilities  include  creating  the 
deadline  wire  photo  report  and  recom¬ 
mending  photo  use  throughout  the 
newspaper.  Applicants  should  have 
picture  editing  and  people  managing 
experience,  as  well  as  a  commitment  to 
documentary  photojournalism.  Shoot¬ 
ing  and/or  page  design  opportunities 
exist  as  well.  Apply  to  Adele  T. 
Chavez,  director  of  photography.  The 
Tribune,  7777  Jefferson  NE,  Albuquer¬ 
que,  NM  87109. 

PR  &  ENTERTAINMENT 
Weekly  Jobs  Publication,  $1 6,  $38 
(602)  486-2551 ,  VISA/MC/AMEX 

BEST  IN  THE  WEST 

One  of  West  Texas'  best  community 
newspapers  needs  reporter  who  will 
help  make  us  even  better.  Everyone 
>wants  a  "enterprising,  self-starter  who 
will  be  producer"  but  we  mean  it.  Two 
years  experience  a  must.  Samples, 
references  to:  Jim  Servatius,  Reporter- 
Telegram,  Box  1650,  Midland,  TX 
79701. 


EDITORIAL  WRITER 

The  Seattle  Times  has  an  opening  for 
an  editorial  writer.  Applicants  must 
hove  a  minimum  of  5  years  reporting 
experience  and  have  demonstrated 
strong  writing  skills.  Experience  as  an 
editorial  writer  strongly  preferred. 
Clips  must  show  an  ability  to  analyze 
issues  and  events.  Clear,  authoritative 
writing  about  complicated  topics  is 
essential.  Experience  in  reporting  and 
vrriting  on  public  policy  issues  a  plus, 
but  successful  applicants  won't 
necessarily  be  a  policy  wonk.  Eclectic 
interests  desired.  Ideologues  of  any 
stripe  need  not  apply.  Successful  appli¬ 
cant  will  be  smart  and  opinionated,  but 
open-minded  and  comfortable  working 
in  collaborative  team  environment 
where  all  views  ore  vrelcome,  but  only 
some  views  prevail.  Send  cover  letter, 
clips  and  resume  to  Millie  Quan,  AME, 
The  Seattle  Times,  P.O.  Box  70,  Seat¬ 
tle,  WA  981 1 1 .  No  calls,  please. 

PREP  SPORTS  EDITOR 
The  Las  Vegas  Review-Journal,  a 
157,000  circulation  daily,  is  looking 
for  a  prep  sports  editor.  Experience 
required.  Stiong  writing,  reporting  ond 
organizational  skills  required.  Macin¬ 
tosh  experience  is  a  plus.  Please  send 
resumes  and  work  samples  to  Jim 
Possum,  sports  editor.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125-0070.  E-mail: 
Jim_Fossum@fvrj.com.  Pre-employment 
drug  testing  required.  An  Equal 
Opportunity  Employer. 


PRESENTATION  EDITOR 
The  Mail  Tribune,  a  30,000-circulotion 
daily  AM  newspaper  in  southern 
Oregon,  is  seeking  a  presentation 
editor  to  direct  its  copy  desk  and 
graphics  staff.  We're  looking  for  an 
enthusiastic  leader  who  can  spot  a 
good  story,  write  a  catchy  headline 
and  design  an  interesting  page,  all 
while  meeting  a  daily  deadline.  Send 
applications  by  March  5  to:  Managing 
Editor  Julie  Wurth,  Mail  Tribune,  P.O. 
Box  1 1 08,  Medford,  OR  97501 . 

REPORTER  -  Hord  working,  experi¬ 
enced  municipal  beat  reporter  needed 
for  growing  paid  weekly  on  Jersey 
Shore.  Must  be  enterprising  and  able 
to  generate  lots  of  copy.  Salary  and 
benefits.  Call  Jim  Manser,  publisher. 
The  Coast  Stor  (908)  223-0076. 

REPORTER  -  Immediate  opening  for 
general  assignment  reporter,  covering 
City  Council,  school  board,  police,  etc., 
(or  award-winning  weekly.  Competitive 
pay  and  benefits.  Send  resume  and  3 
clips  to  Don  Flood,  Dover  Post,  P.O. 
Box  664,  Dover,  DE  19903. _ 

REPORTER  WANTED 

Want  to  live  and  work  in  one  of  the  fastest 
growing  counties  in  the  United  States  for 
one  of  the  fastest  grovnng  newspapers  in 
the  country?  And  how  about  doing  that 
on  Florida's  West  Coast?  A  35,000 
circulation  newspaper  with  four  doily 
editions  is  looking  for  on  aggressive 
reporter  to  cover  a  beat  and  work  on 
enterprise  stories.  Send  resume  and 
clips  to  Jeff  Roslow,  Sun  Herald, 
23170  Harborview  Blvd.,  Charlotte 
Harbor,  FL  33980.  We  ore  a  Drug 
Free  workplace.  Pre-employment  drug 
testing  is  required. 


February  22,  1997  ■  Editor  &  Pubusher 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


REPORTER  and  COPY  EDITOR  needed 
at  aggressive  Northern  Virginia  daily 
in  the  Media  General  chain.  Apply  to 
Pam  Gould,  Potomac  News,  P.O.  Box 
2470,  Woodbridge,  VA  221 93. 

REPORTER:  Excellent  opportunity  for 
motivated,  talented  self-starter.  Beats 
plus  initiative  stories.  Entry-level  or  one 
year  experience  preferred;  college 
degree  required.  Immediate  opening. 
Fax  or  send  letter,  resume,  references 
and  clips  to  (518)  483-8579,  Phyllis 
Stewart,  editor.  The  Malone  Telegram, 
387  E.  Main  St.,  Malone,  NY  1 2953. 


REPORTER:  The  town:  population 
1  3,500;  home  of  university,  hour's 
drive  from  Twin  Cities.  The  paper: 
5,000  circulation  twice  weekly 
undergoing  major  upgrade.  The  vision: 
Become  a  quality  small-town  daily 
within  two  years.  The  job:  reporter  cov¬ 
ering  City  Hall,  hard  news,  some 
features.  Send  clips,  resume  and 
references  to  Editor  Margo  Hecker, 
Dunn  County  News,  Box  40, 
Menomonie,  Wl  54751 . 


REPORTER:  Twice-weekly  Maryland 
Gazette,  37,000-ABC,  seeks 
aggressive  college  graduate  with  good 
internships  and/or  college  newspaper 
experience.  Can  lead  to  job  on  48,000 
daily  owned  by  same  company. 
Located  in  Glen  Burnie,  MD,  stone's 
throw  from  Baltimore.  Write  Bob 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Highway  SW,  Glen  Burnie,  MD 
21061. 


REPORTER 

Award-winning  newspaper  in 
Southwestern  New  Hampshire  seeks 
reporter  for  general  assignment, 
enterprise  writing.  We'd  like  fast- 
paced  deadline  experience.  Send 
resume,  clips,  references  to  Tom 
Kearney,  The  Keene  Sentinel,  P.O.  Box 
546,  Keene,  NH  03431  or  e-mail: 
tfk@keenesenti  nel  .com 

REPORTERS  &  COPY  EDITORS 

If  you'd  like  a  challenging  position  with 
a  family-owned  group  of  newspapers 
in  the  mid-west  and  are  willing  to 
relocate  please  respond  to  this  ad.  We 
hove  positions  open  for  general  assign¬ 
ment  and  specialized  reporters  and 
copy  editors  on  our  dailies  and 
weeklies.  You  must  have  a  journalism 
degree,  praven  skills  in  community 
based  journalism,  initiative,  knowledge 
of  AP  style,  and  computer  skills  particu¬ 
larly  in  Microsoft  Word  and  Quark¬ 
XPress  to  be  considered.  Send  or  fax  a 
cover  letter,  resume,  clips  and  salary 
history  to  Kim  Ferguson,  Western  Pub¬ 
lishing  Co.,  P.O.  Box  1228,  North 
Platte,  NE  69103. 

Fax  (308)  532-3239. 

REPORTER  SOUGHT  for  24,000 
circulation  daily  in  growing,  com¬ 
petitive  market  40  minutes  north  of 
Sacramento.  Send  2  clips  each  of  spot 
news,  enterprise  and  feature  reporting 
to  Julie  Snirley,  editor,  Appeal- 
Democrat,  P.O.  Box  431,  Marysville, 
CA  95901 . 

julie_shirley@link.freedom.com 


REPORTERS  &  EDITORS 
Investor's  Business  Daily,  the  fastest- 
growing  paper  in  the  cauntty,  con¬ 
tinues  to  expand  its  staff  as  it  builds  a 
national  franchise.  Positions  are  being 
added  for  reporters  in  Los  Angeles, 
New  York  and  Sunnyvale,  Calif.,  and 
for  editors  of  all  stripes  (senior,  news, 
wire  and  copy)  in  L.A.  Inquiries  on 
reporting  jobs  welcomed  from  both 
seasoned  business,  technology  and 
market  writers  and  less  experienced 
applicants  who  are  sharp  and  eager  to 
learn.  Advanced  degree  preferred  but 
not  required.  Send  resumes  and  clips 
to  Susan  Warfel,  managing  editor,  by 
fax  to  (310)  577-7350  or  by  mail  to 
1 2655  Beatrice  Street,  Los  Angeles, 
CA  90066. 


REPORTERS 

The  Evansville  Courier,  a  mid-size 
daily,  is  looking  to  fill  two  positions. 
One  requires  two  years  of  experience 
and  an  ability  to  handle  in-depth  issues 
as  well  as  human  interest.  The  other 
requires  a  seasoned  hand  with 
investigative  skills.  No  rookies,  please. 
Send  resume,  clips  to  Mark  Kroeger, 
metro  editor.  The  Evansville  Courier, 
P.O.  Box  268,  Evansville,  IN  47708. 


REPORTERS 

We're  looking  for  three  strong  writers 
to  fill  three  hefty  beats  in  a  very  com¬ 
petitive  market:  city  hall,  region  and 
sports.  We're  a  20,000-circulation 
newspaper  located  in  a  two-university 
town  on  the  northern  tip  of  the  Dallas 
metroplex.  We  offer  competitive  pay, 
full  benefits  and  a  great  news  team. 
Send  cover  letter,  resume  and  clips  to 
Jim  Flansburg,  executive  editor,  Denton 
Record-Chronicle,  314  E.  Hickory, 
Denton,  TX  76201 . 

RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  calumn  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 

REPORTERS/EDITORS 

The  Princeton  Packet,  a  group  of  com¬ 
munity  weekly  newspapers  in  Prin¬ 
ceton,  NJ  is  seeking  applications  for 
editing  and  reporting  positions  from 
talented  candidates,  entry  level  to 
veteran,  who  can  help  make  outstand¬ 
ing  newspapers  even  better.  Com¬ 
petitive  salaries  and  benefits.  Send 
resumes  and  clips  to  The  Princeton 
Packet,  Inc.  (E&P),  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542,  ATTN:  Human 
Resources  or  (ax  to  (609)  921  -841 2. 

EOE 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  natianal  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-develaped, 
tightly  focused  story  ideas  from  vour 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  COPY  EDITORS 
The  Las  Vegas  Review-Journal,  a 
1 57,000  circulation  daily,  is  accepting 
applications  (or  two  sports  copy  editor 
positions.  Applicants  should  have  at 
least  three  years  of  experience,  strong 
headline  and  copy  editing  skills,  a 
good  command  or  the  English  lan¬ 
guage  and  the  AP  stylebook,  and  solid 
sports  knowledge.  Pagination  experi¬ 
ence,  particularly  with  DTI  software,  is 
a  plus.  Send  resumes  and  work  sam¬ 
ples  to  Jim  Fossum,  sports  editor.  Las 
Vegas  Review-Journal,  P.O.  Box  70, 
Las  Vegas,  NV  89125-0070.  E-mail: 
Jim_Fossum@lvrj.com.  Pre-employment 
drug  testing  required.  An  Equal 
Opportunity  Employer. 


SPORTS  EDITOR 

1  3,000  circulation,  group-owned 
Midwest  daily  newspaper  located  in  a 
competitive  growth  market  is  looking 
for  an  enthusiastic,  team  leader  to  take 
charge  and  revitalize  its  sports 
department.  This  is  an  excellent 
opportunity  for  someone  who 
understands  the  importance  of  local 
sports,  local  sports  features  and  page 
design.  You  will  also  have  the 
opportunity  to  work  directly  with 
several  collegiate  athletic  programs 
and  pro  sports  teams.  Please  send  a  com¬ 
plete  resume,  salary  requirentents,  and 
clips  to  Box  08082,  Editor  &  Publisher. 


There  is  no  there. 

Gertrude  Stein 


_ EDITORIAL _ 

SPORTS  EDITOR  for  weekly  newspa¬ 
per.  Excellent  pay,  full  benefits.  Call: 
Travis  Svihovec,  Mobridge  Tribune, 
Mobridge,  SD,  (800)  594-941 8. 

SPORTS  REPORTER:  The  Free  Press, 
13,000  circulation,  seeks  a  sports 
writer/page  designer  with  two  years 
experience  for  its  number  2  spot. 
QuarkXPress  proficiency  is  a  plus.  Posi¬ 
tion  involves  coverage  of  high  school 
and  college  sports,  os  well  as  minor 
league  baseball.  Mail  or  Fox  resume, 
five  best  clips  and  layout  samples  to 
Todd  Murray,  The  Free  Press,  P.O.  Box 
129,  Kinston,  NC  28502.  Fax  (919) 
527-9407. 


THE  ALBUQUERQUE  JOURNAL  is  look¬ 
ing  for  a  sports  copy  editor  who  is 
organized,  knows  news,  meticulously 
ecnts  copy  and  writes  compelling 
headlines.  Applicant  should  have  four 
years  experience  in  sports  reporting 
and  copy  editing.  Supervisory  experi¬ 
ence  is  a  plus.  Send  resume  and  clips 
to  Julie  Aicher,  sports  editor,  Albuquer¬ 
que  Journal,  P.O.  Drawer  J,  Albuquer¬ 
que,  NM  87103. 

e-mail:  JAICHER@abqjoumal.com. 


THE  HARTFORD  BUSINESS  JOURNAL 
is  looking  for  a  capable,  versatile 
reporter.  Good  opportunity  to  join  a 
weekly  publication  on  the  rise.  A4ail  or 
fax  resume  to  Editor,  Hartford  Business 
Journal,  56  Arbor  St.,  Hartford,  CT 
06106.  Fax:  (860)  236-9561. _ 

THE  PALM  BEACH  POST  is  seeking  a 
sports  copy  editor.  Layout/design 
experience  -  including  extensive  work 
on  the  Macintosh  -  is  required.  Appli¬ 
cants  should  indicate  pagination  know- 
ledge/expericnce.  Minimum  experi¬ 
ence:  Three  years. 

Contact  Tim  Burke 
Executive  Sports  editor 

_ ot  (561)  820- 4440 _ 

REPORTERS 
COPY  EDITORS 
PHOTOJOURNAUST 
One  of  the  fastest-growing  daily  news¬ 
papers  in  Arkansas  and  the  country  is 
looking  for  experienced,  dedicated 
journalists  to  help  it  excel  in  an  increas¬ 
ingly  competitive  and  fast-growing 
newspaper  market.  With  a  daily 
circulation  of  35,000,  this  newspaper 
leads  over  three  other  dailies. 

We  have  a  full  scope  of  benefits, 
advancement  opportunities  and  a  great 
place  to  live.  Two  universities  are 
within  a  half-hour's  drive,  and  affer  a 
full  range  of  undergraduate  and  grad¬ 
uate  degree  programs.  All  types  or  out¬ 
door  recreational  opportunities  are  just 
a  few  minutes  away.  Send  resume  and 
clips  to  Box  08093,  Editor  &  Publisher. 

CONSULTANTS 

Nationwide  business  and  legal 
intelligence  firm  seeks  cansultants, 
researchers  and  specialists  in  all 
industries  and  business  expertise.  Con¬ 
sultants  should  be  capable  of  gathering 
and  analyzing  information.  Ability  to 
gather  live  information  and  conducting 
interviews  is  paramount.  Send 
appropriate  materials  to: 

CIS 

2349  Ashmeod  Place,  NW 
Washington,  DC  20009 
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_ EOrrORtAL _ 

THE  PinSBURGH  POST-GAZETTE,  the 
major  metropolitan  newspaper  serving 
Western  Pennsylvania,  is  seeking 
journalistic  heovy-hitfers  for  two  posi¬ 
tions: 

ISSUES-ORIENTED  REPORTING 
The  Pittsburgh  Post-Gazette  is  looking 
for  two  outstanding  reporters  to  work 
with  a  team  of  editors  and  reporters 
responsible  for  an  issues-oriented 
approach  to  new  and  existing  beats. 
Areas  of  coverage  include  education, 
minority  affairs,  altruism  and  aging. 
Ideal  candidates  should  have  experi¬ 
ence  covering  specialized  beats  in 
innovative,  non-institutional  ways.  They 
should  be  at  the  peak  of  their  careers, 
able  to  work  multiple  sources  into 
sophisticated,  stylish  stories  and  to  con¬ 
duct  in-depth  research  as  necessary. 
Writing  experience  at  a  major 
metropolitan  newspaper  is  a  must. 
Salary  is  negotiable. 

If  you  are  interested  in  these 
opportunities,  please  forward  your 
resume  and  portfolio  to  Matthew  Ken¬ 
nedy,  assistant  to  the  editor,  Pittsburgh 
Post-Gazette,  34  Boulevard  of  the 
Allies,  Pittsburgh,  PA  15222.  The  Pit¬ 
tsburgh  Post-Gazette  is  an  equal 
opportunity  employer  committed  to 


The  Las  Vegas  SUN  has  two  positions 
open  in  its  award-winning  features 
department: 

ASSISTANT  FEATURES  EDITOR:  If  you 
can  do  it  all  —  and  do  it  creatively  — 
this  job  is  for  you.  We  need  someone 
with  proven  feature  writing  and  editing 
ability.  Must  be  able  to  design  pages, 
come  up  with  lively  ideas,  write 
creative  headlines,  clean  up  copy  and 
help  make  good  writing  better. 

ENTERTAINMENT  V^RITER:  We  need  a 
veteran  to  cover  the  entertainment  capi¬ 
tal  of  the  world.  Show  us  you  can  write 
reviews  (from  U2  to  community 
theater),  keep  up  with  endless  news 
and  tackle  in-depth  projects  -  and  do 
it  with  style. 

Send  work  samples,  resume  and  10 
reasons  why  you're  the  right  person 
for  the  job  to  Phil  Hagen,  features 
editor.  Las  Vegas  SUN,  800  S.  Valley 
View  Blvd.,  Los  Vegos,  NV  89107, 

WE  PAY  WELL,  but  you  have  to  write 
your  butt  off.  Writers  and  Writing 
Editors  needed  for  fast  growing  weekly 
with  new  start  up  papers.  Send  resume 
and  clips  to  Personnel  Dept.,  P.O.  Box 
9421 ,  Greensboro,  NC  27429. 

WRITE  FOR  report  to  launch  computer 
industry  newsletter;  can  become  job  if 
launch  flies.  Be  able  to  explain  com¬ 
plex  computer  issues,  write  hard  news 
in  newsletter  style  on  deadline  and  use 
Web,  e-mail.  $30/hour  for  report;  dis¬ 
cuss.  Resume,  hard  news,  technical  w^i^ 
ing  samples  to 

bill.donovan@insidehealth.com;  IHC, 
3600  South  Harbor  Blvd.,  #220, 
Oxnard,  CA  93035. 


_ EDITORIAL _ 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  hos  the  follow¬ 
ing  openings: 

GRAPHIC  ARTIST 

We're  looking  for  someone  with  the 
ability  to  do  top-rwtch  illustrations  and 
infographics  to  help  enhance  our 
reputation  for  design.  We  give  our  art¬ 
ist  considerable  freedom  and  state-of- 
the-art  tools. 

COPY  EDITOR 

We  need  someone  with  good  lan¬ 
guage  skills,  able  to  write  snoppy 
headlines  and  well-versed  in  paginat¬ 
ing  with  QuarkXPress.  Our  copy 
editors  work  with  graphic  artists  in 
designing  cover  pages. 

REPORTER 

We  hove  an  opening  for  lead  reporter 
on  courts  and  No.  2  on  the  police 
beat. 

These  openings  are  immediate.  Experi¬ 
ence  preferred,  but  entry-level  candi¬ 
dates  will  be  considered.  Send  resume 
and  clips  to  Saul  Shapiro,  editor, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 


PAGINATION  SYSTEMS 


_ EDITORIAL _ 

The  news  copy  desk  at  The  NEWS  & 
OBSERVER  in  Raleigh,  NC,  has  an 
opening  for  a  rim  editor.  You'll  edit 
copy,  including  graphics,  for  style, 
rammar  and  fact,  and  write 
eadlines,  summaries  and  captions. 
We  want  someone  with  3-8  years  of 
daily  newspaper  experience.  Some 
knoN^edge  of  layout  and  packaging  is 
preferable,  but  this  is  not  a  design  posi¬ 
tion.  The  best  candidate  will  be 
someone  who  has  ambitions  beyond 
the  rim,  but  who  is  willing  to  learn  the 
job  from  the  ground  up.  You'll  have 
night-time  and  weekend  hours.  Send  a 
letter,  resume  and  clips  to  Will  Sutton, 
assistant  managing  editor.  The  News  & 
Observer,  P.O.  Box  191,  Raleigh,  NC 
27602. 

COPY  DESK/LAYOUT  EDITOR:  Seek- 
ing  individual  with  strong  pages  design 
&  copy  skills.  Write  headlines,  edit 
copy,  lay  out  paws.  Afternoon  to  mid¬ 
night  schedule.  Benefits  plus  ESOP  & 
401  (k).  Degree  in  journalism  or  related 
area,  five  years  of  experience  as  a 
copy  editor  on  a  daily  newspaper. 
Must  be  computer  literate.  The  Gazette 
is  a  daily  newspaper  in  Eastern  Iowa 
with  a  daily  circulation  of  70,000  serv¬ 
ing  250  communities.  Send  resume, 
salary  requirements  and  work  samples 
to  Ms.  Thoms  by  March  8.  The  Gazette 
Company,  P.O.  Box  511,  Cedar 
Rapids,  lA  52406.  Fax:  (319)  368- 
8834;  gazcohr@fyiowa.infi.net.  EOE 


PAGINATION  SYSTEMS 


CAREER  OPPORTUNITIES 

Digital  Technology  International  an  industry  leader  in  software 
pagination  systems  for  newspapers  is  seeking  skilled  trainers, 
technicians  and  programmers.  Positions  availahle: 

Software  Systems  Trainer  and  Implementor:  Responsible  for 
the  training  and  implementation  of  DT  software  systems  in  news¬ 
papers  throughout  the  U.S.  and  abroad.  Background  in  training, 
newspaper  production,  pre-press  production  desired.  If  you  enjoy 
traveling,  teaching,  and  learning,  check  this  out.  Extensive  training 
provided. 

Software  Systems  Database  Technician:  Install  and  support 
DT’s  client-server  systems  for  newspapers  throughout  the  U.S. 
with  some  international  travel  possible.  Knowledge  of  Unix,  SQL, 
Macintosh,  Ethernet,  TCP/IP,  WAN  and  Windows  NT  desired. 
Travel  required. 

Technical  Support  Specialist:  Responsible  for  telephone  support 
of  DT  software  systems.  Position  requires  experience  in  tech  sup¬ 
port  for  computer  hardware/software  with  knowledge  of  Macin¬ 
tosh  and  client-server  environment.  Knowledge  of  AppleScript 
desired.  Requires  strong  communication,  basic  typing  and  good 
organizational  skills. 

Macintosh  programmer:  Seeking  a  quality  conscious  individual 
with  Macintosh  programming  experience.  Experience  with  C  cm- 
C-H-.  Unix  with  SQL  databases  (Sybase),  and/or  Windows  NT 
experience  also  desirable.  Ability  to  learn  quickly  and  work  under 
deadline  pressure  desirable. 

Send  resume  to  attn:  Bob  Ross,  500 
West  1200  South,  Orem,  UT  84058. 
iNTEiiNATio^lp),  Visit  our  web  site:  http://www.dtint.com 


_ EDITORIAL _ 

REPORTER 

Business  reporter  wanted:  The  Wiscon¬ 
sin  State  Journal,  an  87,000  circula¬ 
tion  morning  daily  newspaper  in 
Madison,  needs  a  reporter  to  cover 
technology,  manufacturing  and  utility 
deregulation.  Beyond  frequent  Page 
One  play,  the  beat  offers  the 
opportunity  to  explore  topics  ranging 
from  state  exports  and  local  software 
development  to  the  impact  of  telephone 
and  energy  deregulation  on  con¬ 
sumers.  The  beat  requires  regular  con- 
toct  with  major  utility  companies,  stock 
analysts,  state  labor  officials  and  uni¬ 
versity  researchers.  Excellent  salary 
and  benefits;  women  ond  minorities 
strongly  encouraged.  Send  resume  and 
clips  to  Business  Editor,  Jennifer  Serono, 
Wisconsin  Stote  Journal,  Box  8058, 
Madison,  Wl  53708. 

_ AA/EOE _ 

INfQBAtlATIQN  SYSTEMS 

PUBUSHING  SYSTEMS  MANAGER 

THE  BALTIMORE  SUN  is  seeking  a  highly 
motivated  senior  manager  to  lead  its 
publishing  systems  group  into  the  next 
century. 

This  manager  will  be  responsi¬ 
ble  for  every  aspect  of  publishing 
systems  including  system  development, 
implementation,  and  support  for  both 
prepress  and  postpress  systems. 

THE  SUN  has  a  full  ogerKla  of  system 
initiatives  including  editorial  front  end 
upgrade,  editorial  pagination  imple¬ 
mentation,  new  graphics  and  text 
archives,  upgraded  output  manoge- 
ment,  and  classified  advertising  system 
replacement. 

The  ideal  canoioate  will  be  a  seasoned 
publishing  professional  with  experi¬ 
ence  in  newsroom  operations,  typo- 
grophy,  graphics,  ad  make-up,  and 
printing  as  well  as  knowledge  of  the 
systems  and  software  which  support 
them. 

Strong  leadership  and  communi¬ 
cations  skills,  and  the  ability  to  interact 
effectively  across  departmental  lines 
are  essential  skills  for  this  marKiger. 

If  you  have  the  skills  and  energy  for 
this  challenging  position  send  your 
resume  to: 

Director,  Information  Systems 
The  Baltimore  Sun 
501  No.  Calvert  Street 
Baltimore,  MD  21 278 
Fox:  (410)  783-2559 
The  Sun  offers  a  competitive  salary  and 

comprehensive  benefit  package. _ 

CLASSIFIED  SYSTEMS 
SUPPORT 

Experienced  system  technician  for  new 
cybergraphic  classified  system,  provide 
system  support  &  database  manage¬ 
ment  for  consolidated  classified  system 
serving  1 1  publications  in  Chicago  sub¬ 
urbs. 

Desired  experience  includes:  4GL 
(Delphi,  Visual  Basic  or  PowerBuilder); 
D6^;  TCP/IP;  4+  years  systems  expe¬ 
rience  in  support  role;  will  train  in 
cybergraphics. 

Salary:  $32,000-$42,000,  excellent 
benefits. 

Send  resume  and  salary  his¬ 
tory  to  Humon  Resources  Department, 
Copley  Newspopers,  P.O.  Box  129, 
Plainfield,  IL  605^. 

EOE 
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HELP  WANTED 


lh4TERNSHIPS 


SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  record. 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1.  Contact  Cnarles  Wheeler,  PAC  418, 
UlS,  Springfield,  IL  62794-9243.  (217) 
786-7494. 

E-mail:  wheeler.charles@uis.edu 

PAR  HP:  wvAv.uis.edu/ -wheeler/ 


NEW  MEDIA 


NEW  MEDIA 

MANAGER 

Copley  Los  Angeles  Newspapers  has 
an  immediate  opening  for  a  New 
Media  Manager.  This  position  will  be 
responsible  for  the  development  of  our 
web  site,  will  recommend  content,  and 
work  with  the  advertising  department 
to  create  rates,  policies,  marketing 
materials  and  revenue  producing 
strategies. 

Qualified  applicants  will  hove  experience 
in  producing  interactive  multi- 
media  material;  have  extensive 
understanding  of  the  Internet  and  its 


Must  have  supervisory  experience, 
excellent  oral  and  written  communica¬ 
tion  skills.  BS  degree  in  Marketing, 
Journalism  or  related  field.  Knowledge  of 
UNIX,  C  programming,  Perl  software 
helpful.  Familiarity  with  Sun  Solaris  and 
Netscape  server  software  operating 
systems  helpful,  as  well  as,  CGI  language 
and  HTML  hypertext  markup 
programming  language. 

Fox  resume  to  (310)  540-9455 
or  send  resume  and  salary  history  to: 

The  Daily  Breeze 
521 5  Torrance  Blvd. 

Torrance,  CA  90509 
Attn:  Human  Resources 


PRODUCnON/TECH 


PREPRESS 


IMAGING  SPECIAUST  NEEDED  by  the 
Lexington  (KY)  Herald-Leader, 
(120,000  daily/170,000  Sunday),  a 
Knight-Ridder  paper,  to  scon  and  pre¬ 
press  (cropping,  sizing,  color  correct¬ 
ing)  daily  and  advance  color  and 
B&W  images  for  output  to  imagesetters 
or  an  opi  server. 

A  strong  working  knowledge  of 
Macintosh,  Adobe  Photoshop, 
QuarkXPress  and  AP  Leaf  Desk  plus 
excellent  people  skills,  sound  judgment, 
decision  making  and  maintenance  of  a 
productive  work  flow  needed.  Also 
requires  creativity  and  skill  in  computer 
imaging  to  provide  properly  prepressed 
images  within  deadline  constraints.  Five 
years  minimum  prepress  experience 
needed.  Hope  to  fill  position  by  early 
March,  199/. 

Contact  Sharon  Ruble,  imaging 
editor,  (606)  231-3447,  fax  (606) 
254-9738  or  email:  hlphoto@lex.infi.net 
in  care  of  Shoron  Ruble.  EOE  M/F 


PRODUCnON/TECH 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  Imow  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pkelts@maned.com. 


COMPOSING  ROOM 
FOREMAN 

The  Maui  News,  a  19,000  daily, 
24,000  Sunday  PM  newspaper  has  an 
immediate  opening  for  an  experienced 
Composing  Room  Foreman.  We  are 
looking  for  an  individual  committed  to 
tcm  quality  work  with  at  least  3  years 
of  supervisory  experience,  preferably 
in  a  union  environment.  Excellent  lead¬ 
ership  and  communications  skills 
required.  Experience  in  typesetting,  ad- 
makeup  and  page  composition  is 
highly  desirable.  Please  send  resume 
and  references  to  Human  Resources 
Manager,  The  Maui  News,  P.O.  Box 
550,  Wailuku,  HI  96793-0550. 


PRODUCnON/TECH 


PRODUCTION  MANAGER 

Wisconsin's  largest  daily  metro  newspaper,  is  seeking  an 
experienced  Night  FYoduction  Manager.  Duties  include  coordinating 
and  continuously  improving  process  work  flow,  conducting  daily  team 
evaluations  of  all  printed  products,  and  monitoring  calibration 
procedures  of  all  critical  process  equipment.  Qualifications  include 
a  Bachelor's  degree  in  printing  or  operations  management,  or  equivalent 
experience.  Must  have  related  technical  training,  supervisory 
experience,  and  a  minimum  of  five  years  of  newspaper  experience. 
Demonstrated  experience  in  managing  change,  understanding  of 
quantitative  methods,  and  computer  applications  is  preferred.  Excellent 
communication  and  problem-solving  skills  required.  Send  resume  and 
cover  letter  with  position  title,  and  salary  requirements  to: 

Journal  Sentinel  Inc. 
MiLWAUKtk  Human  Resources  Department 
JOURNAL  SENTINEL  333  West  State  Street 

Milwaukee,  WI 53203 
Fax  (414)  224-2897 

_ An  Equal  Opportunity  Employer 


PRODUCTION/TECH 

PLANT  MANAGER  WANTED 
Thomson  Newspapers  is  seeking  a 
highly  motivated,  quality  and  cost  con¬ 
scious  professional  to  manage  their 
Mansfield,  Ohio,  production  plant. 
Knowledge  of  Goss  Metro  pressline 
with  strong  emphasis  on  mailroom 
operations  including  GMA  equipment 
a  big  plus.  Position  responsible  for 
plant  production  and  profitability.  If 
interested  please  send  resume  to  Box 
08067,  Editor  &  Publisher. 

Thomson  Newspapers  is  an  equal 

opportunity  employer 

RI/MA  PRODUaiON  MANAGER 
We  are  currently  searching  for  a 
Regional  Production  Manager  responsi¬ 
ble  for  Pre- Press,  Pressroom,  Post  Press 
and  Facilities  Management  for  four  Rl/ 
MA  local  daily  newspapers.  It  is  essen- 
tial  that  this  individual  be  an 
accomplished  Urbanite  Pressroom 
Manager.  Initially  75-80%  of  the  job  will 
be  managing  and  running  a  single 
Urbanite  press  operation  in  order  to 
achieve  on-time  performance,  consis¬ 
tently  high  print  quality,  proper  care 
and  maintenance  of  machinery  and  to 
implement  on  going  training  programs. 
Qualified  candidates  must  possess 
strong  technical  skills,  the  ability  to 
implement  a  "take  charge"  approach 
and  be  capable  in  managing  change. 

If  you  are  this  talented  hardworking 
individual,  you  will  find  no  better 
opportunity  than  this.  We  offer  an 
excellent  salary  and  benefits  package. 
Send  resume  to  Box  08072,  Editor  & 
Publisher. 

SALES/AUDIOTEXT 

SALES  AAANAGER:  ATS,  a  fast-growing 
international  company  in  800/900 
audiotext  business,  seeks  experienced 
Sales  Manager  for  US  and  Canada. 
Experience  in  new  business  development 
and  training  and  motivating.  Position  is  a 
member  of  the  leadership  team,  helping 
to  develop  strategies  and  set  goals  for 
entirefirm.  Media Ixickground  preferred. 
Telecom  knowledge  a  plus.  Travel  is 
reauired.  Must  relocate  lo  Philadelphia. 
Salary  plus  bonus  based  on  results, 
comprehensive  benefits  package 
including  1 00%  paid  medical  and  dental 
and  employer-contributing  401  (k).  Fax 
resume  to  (610)  964-7826  or  mail  to 
Bob  Bentz,  ATS,  996  Old  Eagle  School 
Road,  Wayne,  PA  1 9087. 

SYSTEMS  SPECIAUST 


PUBUSHING  SYSTEMS 
ADMINISTRATOR 

The  News  &  Observer  is  seeking  a 
systems  administrator  for  our 
heterogeneous  publishing  system 
environment.  Our  publishing 
environment  includes  Quark  Pubushing 
System,  UNIX  (Sun/Solaris)  file  servers, 
ATM  AND  Ethernet  networking,  an  SII 
Classified  Advertising  system,  and 
Cascade's  Dataflow  and  ImageFlow  for 
ad/graphics  tracking  and  OPI. 
Responsibilities  of  this  position  include 
monitoring  and  updating  DataFlow 
and  Imag^low  systems,  creating  and 
enhancing  scripts  which  interface 
between  ad  order  systems  and  pub¬ 
lishing  systems,  plus  general  LJNIX 
system  administration.  EXPERIENCE  WITH 
UNIX  AND  Macintosh  systems  is 
REQUIRED;  KNOWLEDGE  OF  PERL  AND  UNIX 
SCRIPTING  IS  ESSENTIAL.  SII  experience  a 
big  plus.  Interested  persons  should  send 
a  cover  letter  and  resume  to;  Software 
Engineer  ,The  News  &  Observer  Human 
Resources,  P.O.  Box  191/215  S. 
McDowell  Street,  Raleigh,  NC  27602 


SYSTEMS  SPECIAUST 

SOFTWARE 

ENGINEER 

The  News  &  Observer  is  seeking  a 
programmer  to  work  on  projects  includ¬ 
ing  the  development  of  tools  and  pro¬ 
cesses  to  automate  the  creation  of  web 
pages  using  text  and  graphics  from 
publishing  system  files,  the  devel¬ 
opment  of  interactive,  customized 
web/database  applications,  and  inte¬ 
gration/automation  of  pagination  pro¬ 
cesses. 

Our  publishing  environment  includes: 

•  Quark  Publishing  System 

•  UNIX  (Sun/Solaris)  file  servers 

•  ATM  and  Ethernet  networking 

•  and  Cascade's  Data  Flow 

•  and  ImageFlow 

for  ad/graphics  tracking  and  OPI. 

Qualifications  include  a  bachelor's 
degree  in  computer  science  or 
equivalent  experience. 

Candidates  should  have  experience  with 
web  programming  tools  and  techniques, 
PERL  scripting  on  both  Macintosh  and 
UNIX  platforms,  and  relational 
databases. 

Experience  with  C  programming  on  either 
a  Macintosh  or  UNIX  platform  or  Quark 
Xtensions  vrould  be  extremely  helpful. 

Interested  persons  should  send  a  cover 
letter  and  resume  to: 

Softvrare  Engineer 
The  News  &  Observer 
Human  Resources 
P.O.  Box  191 
215  S.  McDowell  Street 

_ Roleigh,  NC  27602 _ 

TECHNICAL  SALES/PRINT 

A  WESTERN  Washington  Newsprint 
Mill  is  seeking  a  Technical  Represen¬ 
tative  as  liaison  between  mill  and 
customers  via  pressroom.  Must  have 
knowledge  of  the  newsprint  industry 
and  experience  in  printing  production 
processes.  Ideal  candidate  will  possess 
strong  problem  solving/analysis, 
interpersonal  and  communication  skills. 
50%-70%  travel.  Competitive  salary 
and  benefits  program  including  401  (k) 
plan.  Send  resume  and  salary  require¬ 
ments  to  HR  Manager,  P.O.  Box 
88751,  Steilacoom,  WA  98388;  or 
fox  to  (206)  589-5490. 


The  link 

TO  THE 
INDUSTRY 
SINCE  1884. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Posittons  Wanted  advertteers  must  pro-pay. 
Effectivo  January  1, 1997 


UNEADS 

T  week-S9.05  per  line 

2  weelo-SS.OO  per  Hne,  per  Issue. 

3  week»-$7.00per  llr^e,  per  Issue. 

4  weeks-$6.05  per  Hne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.50  per  Hne 

2  \Meeks-$3.80  per  Hne,  per  Issue. 

3  weel(s-$3.15  per  Hne,  per  Issue. 

4  weeks-  $2.90  per  Hne,  per  Isslk). 


Add  $  1 2.00  per  Insertion  for  box  sen/lce.  Add  $6.00  per  Insertion  for  box  service. 
Count  os  an  additional  line  In  copy.  Count  os  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

Ttie  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  Insertion:  1  time.  S105;  2  to  5  times.  SlOO 
6  to  13  times.  $95:  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 

Company  _ 

Address - 

City _ 

State _ 

Zip  _ 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $. 


Editor^ 

PUBLISHER 

1 1  West  19th  street.  NY,  NY  1001 1  212)  675-4380.  FAX  (212)  929-1259, 


ADMINISTRATIVE 


YOUNG  NEWSPAPER  PRO¬ 
FESSIONAL  with  over  10  years  experi¬ 
ence  with  resort  industry  dailies, 
weeklies,  shoppers,  and  specials  seeks 
Publisher/GM/Ad  Director  position. 
Experienced  in  all  aspects.  Currently 
employed  (Zone  8)  willing  to  relocate. 

Call  Dave  at 
(970)  240-3178. 


AD  DIREaOR/PUBUSHER.  Experience 
vdth  small  to  medium  size  dailies  and 
vtieeklies. 

Ed  Nixon 

7208  W.  Tuckey  lane 
Glendale,  AZ  85303 


PUBLISHER  AVAILABLE.  Due  to  a 
chanm  in  philosophy,  a  Publisher  of  a 
20,000  daily  is  now  available.  During 
his  past  nine  years  with  this  group,  he 
has  averaged  well  over  30  percent  bot¬ 
tom  line,  brtremely  involved  in  the  com¬ 
munity,  this  man  brings  to  the  table 
excellent  management  »ills.  Bom  and 
raised  in  the  Midwest,  but  has  worked 
on  the  coast.  If  you  hire  this  individual, 
there  will  be  NO  fee.  His  present 
employer  has  paid  our  fee.  If  you 
would  like  to  learn  more  about  this 
individual,  please  contact  GOOD 
NEWS:  Phone  No.  (319)  359-4877 
Fax  No.  (319)359-8539 


EDITORIAL 


AWARD-WINNING  editor  with  strong 
writing,  editing  and  paginating  skills 
seeks  challenging  manager-level  posi¬ 
tion  on  Zone  3  weekly  or  daily  pub¬ 
lication  with  emphasis  on  local  news. 
Reply  to  Box  08085,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


EXPERIENCED  Outdoor/Sports  Editor, 
Quark  whiz  &  page  designer  seeks 
employment  at  mid-sized  daily,  maga¬ 
zine  or  great  weekly.  Zone  7  pre¬ 
ferred.  Call  (208)  684-4627  or  e-mail; 
SMerr86382@aol.com. 


SPORTS/MANAGEMENT;  20  years 
experience  in  sports  department  of 
mid-sized  paper  located  in  college 
town.  Spent  last  10  years  as  sports 
editor  of  a  six-person  award-winning 
staff.  Trained  on  Quark.  Seeks  similar 
position.  Community-oriented.  Lengthy 
list  of  references  available  upon 
request.  Box  08091,  Editor  &  Pub¬ 
lisher. 


TECHNOLOGY  WRITER  for  Midwest 
metro  seeks  freelance  jobs  writing  lor 
technology  magazines.  Reply  to  P.O. 
Box  131051,  Ann  Arbor,  mI  481 1 3. 
(313)213-7480 


FREELANCE 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  lor  samples 
(423)  588-0624 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (20f)  575-1005. 


Ladies  and  gentleman  this  might  be 
dangerous,  you  might  wont  to  shield 
yourself  with  your  dessert  plates. 

TheTKk 


E&P*s  Classified 


Hie  inaama's  meeung  piace. 
(2U)  6754380 
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The  WOODBURY  GRANITE 
Co.  came  to  life  up  here  in 
Hardwick,  Vt.,  almost  100 
years  ago.The  business 
earned  a  place  on  the  map 
in  1903  when  it  landed  the  contract  to 
quarry  and  cut  granite  for  the 
Pennsylvania  State  Capitol  building. 

State  capitol  buildings  in  Kentucky, 
Wisconsin  and  Iowa  also  came  from 
here,  as  did  the  Cook  County  Court 
House,  Chicago  City  Hall,  and  numerous 
other  public  and  pri- 
vate  buildings,  banks, 
schools  and  train  sta- 
tions  as  far  west  as 
North  Dakota,  as  far 
south  as  Mississippi, 
and  in  a  lot  of  other 
states  in  between. 

1  offer  this  bit  of  his- 
tory  as  context  as  I 
ponder  the  relevance  of 
cyberspace  to  my 
newspaper.  I  cannot 
ignore  that  Hardwick 
changed  in  the  late  teens  and  early  ’20s, 
when  builders  stopped  using  granite 
and  started  using  poured  concrete.The 
town’s  economy  collapsed,  and  it’s  still 
trying  to  climb  out  of  a  hole. 

Is  this  the  future  my  newspaper  and 
other  small  weeklies  face  if  we  don’t 
zoom  up  the  entrance  ramp  to  the 
information  superhighway? 

The  New  England  Press  Association,  a 
trade  organization  of  about  375  weekly 
and  small  daily  newspapers  in  this  six- 
state  region,  recently  held  a  round-table 
discussion  about  the  Internet. 

The  topic  was  “Making  Money  on  the 
Internet:  Fact  or  Fiction.”  Going  in,  we 
knew  there  were  few  answers,  and  they 
could  change  by  the  next  day. 

Publishers  gave  various  reasons  for 
going  online.  One  was  because  every¬ 
one  was  doing  it.  Another  was  to  learn 
more  about  it.  And  making  money  was 
mentioned,  too. 

Believe  me,  I  don’t  want  to  get  left 

Connelly  is  editor  and  publisher  of 
the  Hardwick  Gazette,  a  107-year-old 
weekly,  and  president  of  the  New 
England  Press  Association. 


Peering  Into  Cyberspace 
From  Hardwick,  Vt. 


behind,  and  I  do  like  to  have  enough 
money  to  pay  the  bills  with  a  bit  left 
over.  Also,  I’m  all  for  modem  technolo¬ 
gy  —  we  have  a  nice  Mac  system,  use  a 
fax  and  a  modem  (but  not  with  dedicat¬ 
ed  lines,  mind  you)  and  added 
Photoshop  last  spring. 

I’m  not  convinced,  however,  my 
newspaper,  or  other  small,  weekly 
newspapers  are  home  to  Luddites  if  we 
don’t  rush  out  and  get  on  the  Web, 
build  a  home  page,  get  an  e-mail 

■  address,  and  make 

noise  with  all  the  other 
bells  and  whistles 
cyberspace  dangles  in 
our  foce. 

Before  I  make  the 
investment  in  time  and 
money  to  beam  up  and 
log  on,  I  want  to  trade 
some  more  information 
about  how  the  Internet 
will  make  my  newspa¬ 
per  better  for  its  read¬ 
ers  and  advertisers, 

about  how  it  will  strengthen  our  niche. 

I  know  a  big  part  of  this  business  hasn’t 
changed  with  our  leap  toward 
cyberspace. 

Weekly  newspapers  —  whether  for 
rural,  suburban  or  urban  neighborhoods 
—  still  need  good,  solid  street  reporting 
that  gives  readers  information  about 
their  communities,  and  I  don’t  hear 
much  talk  about  that. 

Hardwick  is  a  small  town.  We  are 
about  three  hours  from  Boston,  two 
hours  from  Montreal,  an  hour  from 
Burlington,  and  a  half-hour  north  of 
Montpelier.  Some  people  say  we’re  in 
the  middle  of  nowhere,  but  I  like  to 
think  we’re  centrally  located. 

We’re  neither  quaint  nor  cute  —  and 
don’t  like  people  who  say  we  are.  We’re 
a  hardscrabble  town  of  2,900.There  is  a 
grittiness  here  that  is  hard  to  escape, 
even  when  you  want  to,  but  there’s  also 
a  strength  that  is  as  solid  as  the  granite 
blocks  that  used  to  roll  away  on  the  rail- 
road.The  town  is  full  of  life. 

There’s  a  mix  of  p>eople  in  this  town 
and  a  mix  of  talents  in  all  the  people. 
They  work  with  their  hands  and  their 
minds  and  some  don’t  work  at  all.They 


farm  and  log  and  cut  granite.They  run 
mom-and-pop  businesses,  teach  school, 
waitress,  tend  bar,  walk  a  police  beat, 
pump  gas  and  get  grease  on  their 
hands. 

Some  of  them  write  songs,  novels, 
poetry,  plays  and  newspaper  articles, 
and  others  can  hardly  write.  More  of 
the  people  around  here  have  televisions 
than  telephones,  and  the  bookshop  in 
town  competes  against  three  or  four 
video  rental  stores. 

Most  of  the  people  live  here  all  their 
lives,  rubbing  elbows  with  the  newcom¬ 
ers,  not  always  sure  where  they  are 
going,  but  proud  of  where  they  came 
from. 

Wfe  report  well  when  we  talk  with 
local  people.  For  us,  that  means  we  talk 
with  the  local  homeowner  who’s  wor¬ 
ried  about  high  property  tax  bills;  the 
local  dairy  firmer  who  may  have  to  sell 
the  cows  because  he  can’t  compete 
with  the  huge  firms  in  the  South  and 
Midwest;  the  local  family  facing  a  tough 
winter  and  the  recognition  the  Feds 
and  state  chopped  the  fuel  assistance 
budget;  the  local  candidates  for  the 
state  legislature;  the  local  high  school 
kid  who  scored  the  winning  goal  in  a 
state  soccer  tournament;  the  local  store 
owner  who  worries  about  some  face¬ 
less  super  store  based  hundreds  of 
miles  from  here;  the  local  hunter  who 
shot  the  trophy  moose;  the  public  offi¬ 
cial  who’s  ripped  at  the  local  newspa¬ 
per.  Not  with  someone  far  away  in 
cyberspace. 

Gathering  news  and  selling  ads  here 
are  hard  work.To  do  them  right,  it  takes 
skilled  people,  just  as  it  does  anywhere 
else. 

But  I’m  not  convinced  that  just 
because  some  megacompany  or  the 
daily  newspaper  that’s  30  miles  away 
can  provide  information  overload 
online,  that  we  need  to,  too. 

I  look  at  area  dailies,  listen  to  the 
nearby  radio  stations,  and  watch  the  TV 
stations  that  report  on  northern 
Vermont.They  cover  too  broad  an  area 
and  have  too  small  a  news  hole  to  be 
able  to  hire  enough  reporters  to  give  in- 
depth  coverage  to  all  the  towns  they 

(See  Shop  Talk  on  page  43) 
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INCLUDES  EXCLUSIVE  INDUSTRY  OVERVIEW!! 

AT  LAST!  THE 
COMPREHENSIVE 
DIRECTORY  THE 
INDUSTRY  HAS 
ASKED  FOR! 

More  than  10,000  publications  listedl 


Community  Weeklies 
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FRONTPAGES-  K\(  Ll  SIVE  RF 


•  Niche  Publications  {Parenting,  Seniors.  Real  Estate) 

•  Specialty  Publications  {Alternative.  Black.  Ethnic. 
GaylLeshian.  Hispanic.  Jewish.  Military.  Reliftioiis) 


The  Ready  Reckoner  This  authoritative  summary  is  the  first  available 
overview  of  the  community,  specialty  and  tree  publications  industry.  The 
revealing  charts  analyzing  publications  and  circulation  totals  by  state,  day 
of  publication,  tree  vs.  paid  -  and  more  -  defines  this  dynamic  industry. 


•  Shoppers 

•  TMC  Publications 

The  data,  gathered  and  verified  by  the  Editor  &  Publisher  research 
department,  has  the  same  detail  accuracy  that  has  been  the  hallmark  of 
the  Editor  &  Publisher  International  Year  Book  now  in  its  76th  annu¬ 
al  edition.  Comprehensive  data  for  each  publication  answers  your 
every  need,  from  advertising  specifications  to  editorial  contacts  to 
equipment/commodity  use.  And  the  industry  overview  includes  inter¬ 
esting  compilations  about  the  non-daily  and  free  puhlications  industry 
that  may  surprise  you. 

This  amazing  compilation  of  data  provides 
easy  access  to  remarkably  helpful  data  for: 

Media  Buyers.  Newspaper  and  Other  Publication  Executives.  Public 
Relations  Pros.  Industry  Suppliers/Service  Providers.  Writers. 
Photographers.  Syitdicate  Marketers.  Community  Leaders.  Advertisers. 
Investment  Bankers.  Industry  Association  Executives.  Franchisers. 
Government  Officials ...  and  others! 

This  is  the  most  comprehensive 
data  on  this  growing  industry. 

Place  your  order  today! 


SECTION  I -PAID  AND  FREE  COMMUNITY  WEEKLIES 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  II  -  SHOPPERS/TMC  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  m  -  SPECIALTY  AND  NICHE  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  IV  -  NON-DAILY  NEWSPAPER  GROUPS, 
ASSOCIATIONS,  ETC. 

Includes  contact  names,  address,  phone/fax  numbers,  newspapers  in 
group.  This  section  also  includes  Associations.  Brokers.  Representa¬ 
tives.  Alternate  Delivery'  Services,  and  TMC  Syndicated  Products. 


EDITOR«SfPUBLISHER/FREE  PAPER  PUBLISHER 

COMMUNITY,  SPECIALTY  &  FREE 
PUBLICATIONS  YEAR  BOO 


TO  ORDER  OR  FOR  MORE  INFORMATION 

CALL:  (212)  675-4380  •  FAX:  (212)  691-6939  •  E-MAIL:  edpub@mediainfo.com 
Order  through  our  WEB  SITE:  http://www.mediainfo.com  (click  on  “Store”  icon) 

MAIL  your  order  and  check  (U.S.  funds  drawn  on  U.S.  bank)  made  payable  to  Editor  &  Publisher,  and  shipping 
instructions  (street  address,  no  P.O.  boxes),  to.  Editor  &  Publisher  11  W.  19th  St.,  New  York,  NY  10011-4234 


Orders  shipped  outside  the  U.S.  and  Canada  must  add  $25  per  shipment.  California.  District  of  Columbia. 
New  York  and  Ohio  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 


1 


For  38  years,  as  a  prize-winning  reporter, 
a  revered  editor  and  a  corporate  executive 
for  Knight-Ridder  newspapers, 
James  K.  Batten  personified  a  very  special 
kind  of  journalism.  Unbending  moral  force 
and  missionary  determination  to  make  life 
better  were  its  hallmarks.  In  a  time  of 
journalistic  distance,  he  was  unabashedly 
compassionate.  He  never  forgot  his  roots. 


Jim  Batten  died  in  1995,  but  the  values  he 
embraced  will  reside  in  the  souls  of  good 
newspaper  men  and  women  for  generations. 
Concern  for  humanity.  Excellence.  Fairness. 
And  a  belief  in  the  significance 
of  everyday  journalism. 

These  are  the  values  celebrated  by 
the  award  that  bears  his  name. 


A  medal  accompanied  by  a  $2,500  prize 
will  be  awarded  this  year  by  the 
Foundation  for  the  Batten  Medal, 
a  group  of  newspaper  people  who  treasure 
the  example  Jim  set.  The  award  will  be  based 
on  a  body  of  work,  as  represented  by 
a  maximum  of  10  articles,  photos  or  graphics 
published  in  the  three  calendar  years 
prior  to  the  entry  deadline,  April  1, 1997. 

The  competition  will  be  open  to  any 
individual  journalist  or  team  at  a  daily  or  weekly 
newspaper  in  the  United  States. 


For  more  information  contact 
The  Foundation  for  the  Batten  Medal  at 
P.O.  Box  41724,  Philadelphia,  PA  19101 
or  call  (215)  854-5905. 
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